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MICHOE ROHIEIITY BEAUTY B KOHLLEIITOCDOEPI
AHIVIOMOBHOI'O PERKJIAMHOI'O JUCRKYPCY

AHoTamisi. Y crarti po3mIsSHYTO KOHIenTocdepy aHrio-
MOBHOTO PEKJIAMHOTO JHCKYPCY Ta CXapaKTepH30BaHO MicIe
rxontienty BEAUTY y uiii cucremi. Busnaueno ¢peiimoBy
crpykrypy konnenty BEAUTY na marepiasi nexkcukorpadiv-
HUX JDKepell Ta aHINIOMOBHHX PEKIIaMHUX CJIOTaHiB KOCMETHY-
HOT MPOTYKIIii.

Kuio4oBi ciioBa: pexiamMHHN IUCKYpPC, KOHIIETIT, KOHIIETI-
tocdepa, Gppeiim, KOHIENTYalbHI O3HAKH.

IocranoBka mpo0aeMn. AHani3 MOBHUX OTMHHMII i3 MO3M-
1iil KOTHITHBHO-JIMCKYPCHBHOI MapaIurMu JO3BOJAE 3MICHUTH
KOMILTCKCHUI TIJIXi] 10 BCTAHOBJEHHS JTIHTBICTHYHAX Ta EKCTpa-
TIHTBICTHYHUX SBHII Y AUCKYPCHBHOMY TPOCTOPI. 3 TaKuX TO3H-
i INCKYPC € CUTYaTHBHO 00YMOBJIEHOFO MOBJIEHHEBO-PO3YMOBOIO
TISUTBHICTIO JMoHH [ 1; 2], a KOHITENT — MEHTATbHA CTPYKTYPa, II0
3abe3medye 1o TiUTbHICTS [3-7].

JlucKype — 11e cKITajiHa €/1HiCTh MOBHOTO BUPAXKEHHS, 3HAYCHHS
Ta JIii, AKa BKJTFOYAE, OKPIM TEKCTY, TAKOK EKCTPATIHTBICTAYHI T1a-
pametpH, comianpauit korTekct [2]. Homimstoun mormsy T.A. Jleit-
Ka, MH PO3YMIEMO TILT peKAAMHUM OUCKYPCOM CKITATHY KOMYHiKa-
THBHY TIOZIIf0, KA Ma€ TEKCTOBY HOPMY, PO3YMIHHS TKOT MOMKITIBO
JIIIE TIPH BPaXyBaHHI eKCTPATIHTBICTHYHAX (akTopiB. OCHOBHIM
TapaMeTpoM PEKITAMHOTO THCKYPCY € HEeoOXiTHICTh TepeKOHaTH
CTIOKWMBAYA TIPUAOATH TOBAP a00 CKOPUCTATHCS MOCIYTOR0, KA pe-
KIaMY€ThCAL.

[IpobmemaM TOCTIKEHHS PEKIaMHOTO THCKYPCY TPHCBIICHA
JOCTATHRO BENMKA KITHKICTh Tpatih. Hapasi komepiiiiaa pexiama
00’ €KTOM JIOCTIIDKEHHS TICHXOMIHTBICTHKH [§], Teopii KoMyHiKamii
[9; 10] Ta Teopii moBnenHesoro BrutuBY [11; 12]. He 3anmmarorses
1033 YBAr0k0 JOCTITHAKIB 1 KOTHITHBHI ACTIEKTH PEKIAMHOTO JTHC-
Kypcy. Y HamoMy JOCTITKeHHI yBary MpuAiTeHo KoHIenTochepi
AHITIOMOBHOTO PEKJIAMHOTO JIUCKYPCY Ta BU3HAYCHHS MiCIsl KOH-
nenty BEAUTY B iepapxiuniii Gys10Bi.

AKTYanbHICTb AOCTIKEHHS 3yMOBIEHA AHTPOTOLEHTPHYHOIO
CTPAMOBAHICTIO MOBO3HABYOT HAYKH IS BUPIIICHHS TATaHb Xa-
paxTepu3anii cmocoOiB CIPUITHATTA, IepepOOKH Ta MPECTABIEHHS
iH(popMartii, KOHIENTyamni3amii AHCHOCTI, BTLICHHS MEHTAIBHIX
CTPYKTYp Y AHCKYPCHBHOMY BHMIpi, BU3HAYEHHS 3aC00iB BILTHBY
Ha peIumienTa. 3p0cTaroya KibKICTh PEKIaMHOT IPOIYKII] BILTH-
BA€ Ha MOJIEIb TTOBEIHKH JIOMMHM.

Mera crarri — BusHaunTu Micte kormnenty BEAUTY B xos-
nenTtocdepi aHTMOMOBHOTO PEKIAMHOTO JAUCKYPCY Ta BCTAHOBUTH
fioro dpeiimMoBy CTPYKTYpY.

O0’€eKT JOCHIIKEHHS — KOHIENTOC(Epa PEKIAMHOTO aHIJIO-
MOBHOTO JTHCKYPCY.

[pemver nocmimxenns — koruent BEAUTY.

Marepian JHOCHIIKEHHS — PEKIaMHI CIOTaHH KOCMETHYHOI
TIPOMYKIIii, BUITY4eHi METOJOM CYIIbHOT BUOIPKH 3 IHTEpHET caii-
1iB TaglineGuru.com List of Most Influential Taglines ta Jingles in
the TV and Internet Era created after 1948.
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Buxnan ocHoBHoro marepiany. Konrentocdepa HamioHATb-
HOT MOBM THM Oararmia, unM 0ararma BCs KyIsTypa Harii — ii Ji-
Teparypa, (OmbKIOp, 00pa3oTBOpYE MHUCTENTBO (BOHO Mae 0e3-
TIOCEPE/THE BITHOMIEHHS 10 MOBH i, BIIOBITHO, 10 HAI[IOHANBHO
KOHIENTOC(EPH), BOHA CITIBBITHOCHTBCS 3 YCIM ICTOPHYHIM J0CBI-
nom Haii [13, ¢. 153]. Oxpemux BapiaHTiB KOHIEITOC(EPH HAIII0-
HaJNBHOI MOBH JTy’ke OaraTo, BOHH TI0-Pi3HOMY TPYIYFOThCS, TI0-Pi3-
HOMY cebe mpostBisitoTh. KoHrentocdepa 00’ e1Hye KOHIENTH, K
00’€/THaHI KaHPOBOK) CMIEIH(IKOKO IMCKYPCHBHOTO TPOCTOPY.

V cydYacHUX NIHTBICTHYHHUX CTY/ISX KOHIENT BU3HAYAETHCS SIK:

1) mocepenHK Mik CIOBAMH Ta EKCTPANIHTBICTHYHOIO JIHCHI-
ctio [14, c. 144];

2) SIK KBAHT CTPYKTYpOBAHOTO 3HaHHs [7, ¢. 155];

3) 0CHOBHHMIT 0CEPENOK KYIBTYpH B MEHTAILHOMY CBITI JO/HH
[15,c. 41].

OcHOBHIM JpKeperToM IH(opMaLii Tpo KOHIETT € MekcHKorpacid-
Hi JpKepena, Ha OCHOBI STKHX BH3HAYAEMO TIOHSTTEBE SAPO KOHITETITY.
Jlist BU3HA4EHHS TIOHATTEROI CKIAIOBOT 33HAYEHOTO KOHIIETITY 3BEp-
HEMOCS /10 ETHMOOTIYHHUX, TYMAYHUX CJIOBHHKIB Ta CTOBHHKIB CH-
HOHIMIB T QHTOHIMIB, B €THMOJOTIYHOMY CIIOBHHKY 3a3HAYEHO:

beauty (n.)

early 14c., «physical attractivenessy, also «goodness,
courtesyy, from Anglo-French beute, Old French biauté «beauty,
seductiveness, beautiful persony (12 c., Modern French beauté),
earlier beltet, from Vulgar Latin bellitatem (nominative bellitas)
«state of being handsomey, from Latin bellus «pretty, handsome,
charmingy, in classical Latin used especially of women and
children, or ironically or insultingly of men, perhaps from PIE *dw-
en-elo-, diminutive of root*deu- (2) «to do, perform; show favor,
reverey (see bene-).

Replaced Old English wlite. Concrete meaning «a beautiful
womany is first recorded late 14c. Beauty sleep «sleep before
midnighty is attested by 1850. Beauty spot is from 1650 s. Beauty
parlor is from 1894 [16].

Honstrs beauty B aurmiiicekiii MoBi Bunnkio B XIV cromit-
Ti 3 AHIVIO-HOPMAHCBKOTO beute, SKe, B CBOIO YePTY, IOXOMMTD Bil
cTapopaHITy3bKoTO hiauté, ke 03HAYAN0 KKPACY, CIOKYCIHUBICTD,
rapHy JofuHy». OCTaHHE eTUMOJIONYHO TIOXOIUT BiJl TATHHCHKO-
1o bellus — «rapHeHbKka, yapiBHay. [Ipote cmoctepiraemo ndepen-
[IALi0 3HAYEHHS L€l JEKCEMHU 0 BIIHOIIEHHIO 0 XKIHOK AiTell
Ta YOJOBIKIB. SIKIO BKA3aHE 3HAUCHHSA MOXKHA Oy7I0 3aCTOCYBATH
JI0 XKIHOK Ta JiTell, TO [0 BiIHOLIEHHIO 10 Y0JIO0BIKIB KOHOTATHBHE
3HAYCHHS 3MIHIOBAIOCZ — TIy37HBE Ta 00pasmuse. Bellus mae iH10-
€BpOTEHChKE KOPIHHS dw-eye — «rapHui, 100pey.

TrymauHi CIOBHUKH JAI0Th YSBICHHS MO 0a30Bi 03HAKH KOH-
TENTY, SIKi CKIAJA0Th SAPO;

beauty

1. [MASS NOUNY. 4 combination of qualities, such as shape,
colour, or form, that pleases the aesthetic senses, especially
the sight.
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1.1. A combination of qualities that pleases the intellect.

1.2. [AS MODIFIER]. Denoting something intended to make
someone more attractive.

2. 4 beautiful woman.

2.1. An excellent example of something.

2.2. (The beauties of). The pleasing or attractive features of
(something).

2.3. [IN SINGULAR]. The best aspect or advantage of
something [17],

beauty noun (BEING BEAUTIFUL)

BI1 [C or U] the quality of being pleasing, especially to look at,
or someone or something that gives great pleasure, especially when
you look at it,

beauty noun (EXCELLENT THING)

» [C] informal something that is an excellent example of its type,

beauty noun (ADVANTAGE)

» a quality that makes something especially good or [18].

Ha ocHoBi JiekcnkorpadiuHuX JoKepen BHOKPEMITIOEMO KOH-
UENTyanbH 03HAKW: a beautiful woman, attractive features, an
excellent example, attractive.

[oHsTiiiHI XapaKTepUCTHKN KoHIenTy Beauty BHOKpeMmieHO
Ha OCHOBI CJIOBHHKIB CHHOHIMIB Ta aHTOHIMiB. Bi3HaueHO Taki
CHHOHIMIYHI psIu:

Physical attractiveness:

allure, artistry, charm, delicacy, elegance, good looks, grace,
refinement, style, adorableness, allurement, attraction, bloom,
class, comeliness, exquisiteness, fairness, fascination, glamor,
handsomeness, loveliness, polish, pulchritude, shapeliness, symmetry,
winsomeness [http://www.thesaurus.com/browse/beauty];

Discriminative Affections:

polish, the beautiful, symmetry, comeliness, good effect, le beau
ideal, fairness [http://www.thesaurus.com/browse/beauty;

Attraction:

advantage, asset, worth, refinement, excellence, value, bene-
fit [20];

Person:

belle, goddess, enchantress, seductress, femme fatale [20];

Property:

loveliness, attractiveness, charm, splendour, elegance,magnifi-
cence, gracefulness, comeliness [20].

Bu3HaueHo Taki NpOTHCTABICHHS:

crudeness, inelegance,  roughness,
homeliness, offensiveness, ugliness [20)].

Ha ocHOBI CHHOHIMIYHUX Ta AHTOHIMIYHHX JIEKCEM BH3HAUCHO
TaKi 03HaKM KOHIIETITY: eCTETHYHE CXBAJNCHHS/HECXBAICHHS, TI03U-
THBHa/HETaTHBHA OLIHKA, TINECHA Kpaca, MPUBAOIMBICTh/HEMPHBa-
OJIMBICTS.

Mu mpoBeNTH TOCTiMKEHHS PeKIaMHIX CIOTAHIB, SKi BHCBIT-
TMOKOTh TIepeBarn KOCMETHYHOT Mpodykiiii. Pexiamonasui -
KPECIIOTh TaKi XapKTEPUCTHKM CBOEI MPOAYKIIL, K beauty, ex-
clusivity, perfection, luxury, pleasure, comfort, success, exclusive
social identity, reliability, efficiency and looking/feeling natural.
OcobnuBe Mmicue B KoHIENTOCHEpi aHIIOMOBHOTO PEKIAMHOIO
muckypey 3aiimae konment BEAUTY.

CMHCIOBI JIOMiHAHTH, TIEpPEpPAXOBaHI BHUIIE, BiTOOPAKAIOTH
iepapxito HiHHOCTeH 1 MOTHBALiiHOI cepu ajpecara CydacHoro
pexmamuoro auckypey. Korment BEAUTY aHImoMoBHOTO pekiam-
HOTO JTUCKYPCY MICTUTB Taki (peiimt:

1. Kinoua kpaca:

Rachel’s Wigs & Beauty Salon, Chicago.

disadvantage,  dog,

Slogan: For that Feminine Look You Always Wanted.

2. Kpaca Tina:

a) kpaca ryo:

Giorgio Armani / ArmaniSilk lipstick

Advertising slogan: Dress your lips in Armani;

0) kpaca oueii:

Revlon / Luxurious Lengths mascara.

Ad slogan: Take your lashes to Luxurious Lengths;

B) Kpaca Hir:

Skintimate women's shaving gel for legs.

Motto: Get Skintimate with your legs!

T) Kpaca IKipH:

Woodbury Soap

«The skin you love to touchy

3. Kpaca kocMeTHKH, nap@ymiB:

Arpege Perfume:

No bottles to break — just hearts;

Promise her anything, but give her Arpege.

PosymiHHS Kpack Ta cTaBleHHs /0 Hel BIIPI3HAIOCS B Pi3Hi
9acH Ta B PI3HAX KyI6Typax. OCHOBHA ayTUTOPIs, Ha SKY PO3PAX0-
BaHa peKiamMa KOCMETHKH, € KiHKW. [HIIeBI KYPHAIH IPEACTaB-
JISFOTH TIPEJIMETH KOCMETHKH y BUT1THOMY CBITI, a0 3alliKaBUTH
IUTBOBY AYUTOPIHO:;

Estee Lauder — More defined. More conditioned. More beautiful
lashes.

[IpuposHim € GakaHHS BUIISATH KPAIIE, 1O i TiIKPECIOETh-
Csl B PEKJIAMHUX CATIOraHax.

Bonne Bell brand: BonneBell. Beautiful. Colorful. You.

Croran migKpecmioe, o came KOCMETHYHI 3aco0H 3po0miTh
came Bac 4apiHO0 Ta sickpaBoto. JIakoHiuHi, KOPOTK, CTHCII BH-
CIIOBNIOBAHHSI, BIIOKPEMIIEH] KpAIKOI0, CHIPUSIOTH BTIIEHHIO i€l
cTpaterii peKIaMHOro JTUCKYpCY.

Halo Shampoo: Trry Halo, let yourself glow.

CruicTuyHuit ipuiioM MeToHiMii let yourself glow Bnano Bri-
JIO€ KOHIIENTYaJTbHY 03HAKY MPUBAOIUBOCTI Ta KPaCH.

BucHoBkn. Takum ynHOM, KOHIENTOC(Epa aHIIOMOBHOTO
PEKIAMHOTO JINCKYpCY MPEICTaBIse CO00I0 CHCTEMY B3a€EMO-
TOB’s3aHUX KoHIeNTiB. HaiiBuimmii piens wiei iepapxii 3aiimae
xouuent BEAUTY. Buyrpiuns gopma cnosa beauty etumomnoriy-
HO TIOXOIUTb BiJl TATUHCHKOTO CI0BA bellus — rapHa JiBunHa 200
kiHKa. Jlo s1epHOi YACTHHH KOHIIETY BiTHOCHTBCS TaKa KOHIIEI-
TyanbHa 03HAKA, K npusadnuea 306HiwHicmy. CaMe 1 KOHIET-
TyaJlbHA 03HAKa BTLMOBAJACH Y PEKIAMHHX CAJIOTaHAX KOCMETHY-
HOI MIPOAYKILiT, 33/[0BOJILHAKYM Y TaKHi COCIO MOTpeOH KiHKH
Burisary uie npusadusimoro. Konuent BEAUTY mictuts Taki
(peiimm: KiHOYA Kpaca, kpaca Tija, Kpaca KOCMETHKH, TIaphyMiB.
Kpaca € Bax11BOI0 IIHHICHOI KATEropiel0 B aHTIOMOBHIH JIiHT-
BOCTIUTBHOTI. [lepcrekTuBa MOCTIKEHHS BOAYAETBCS B aHANI3i
IHIIKX KOHIEMTIB, 10 BXOAATH 10 KOHIENTOC(EPH aHIIOMOBHOTO
PEKIAMHOTO JINCKYpCY.
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KosaseBa C. H. Mecto xoHuenta BEAUTY B koHuen-
Tocdepe AaHIIOA3BIYHOIO PEKJIAMHOI0 JHCKYpca

AunHoTamus. B cratbe paccMOTpeHO KoHIENTOChEpy
AQHIJIOSA3BIYHOTO PEKJIaMHOTO [JHCKypca M OXapaKTepHU30Ba-
Ho Mecto koHuenrta BEAUTY B stoii cucteme. OnpeneneHa
(petimoBast ctpykrypa konnenta BEAUTY Ha wmarepuane
J'leKCI/IKOI”pa(i)I/I‘{eCKI/IX HUCTOYHUKOB U AaHITIOA3BIYHBIX PEKJIaM-
HBIX CJIOTAaHOB KOCMETHYECKOH MPOAYKIINHU.

KutoueBble cjioBa: pexiaMHBIN JUCKYPC, KOHIENT, KOH-
nentocdepa, GppeiiM, KOHLIENTYaTbHbBIC TPU3HAKH.

Kovalyova S. The place of concept BEAUTY in concep-
tual sphere of English advertising discourse

Summary. The article considers conceptual sphere of
English advertising discourse and determines place of con-
cept BEAUTY in this system. The frame structure of concept
BEAUTY is defined on material of lexicographical sources
and English slogans of cosmetic products.

Key words: advertising discourse, concept, conceptual
sphere, frame, conceptual features.




