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KOHIIEIIT ECONOMY TA M1OT'0 IIPO®IJTIOBAHHA
B AHIVIOMOBHOMY KYPHAJIBHOMY PERJIAMHOMY IV CHRYPCI
HA ITIOYATRY XXI CTOJIITTA

AHoTamnisi. Y cTaTTi po3mIsSHYTO Criocoou BepOaIbHOT eKc-
IUTiKaIii KOHIIENTYy €CONOMY B aHINIOMOBHOMY KYPHAJILHOMY
pekIamMHOMY AucKypei Ha modatky XXI cromitrs. IIpoanai-
30BaHO MOHATIHHY, IHHICHY Ta 00pa3Hy CKJIAJ0BI KOHIICHTY.
BHOKpeMIIeHO KOHIIEITYalbHI 03HAKH, [0 MOJACIOIOTH CTPYK-
Typy KOHIIENITYy eCONomy.

Ku1r04oBi cj10Ba: KOHIIENT, MOHATIIHA CKJIa/I0Ba, 00pa3Ha
CKJIQJIOBA, IIHHICHA CKJIaJ|0Ba, KOHIENTYaIbHI O3HAKH.

IloctanoBka mpoGieMu. AKTyalibHUN y CyJacHOMY MOBO3-
HABCTBI KOTHITUBHO-TMCKYPCHUH TJXiT 10 BUBYCHHS MOBHHX
SIBHIIL JIA€ 3MOTY OTPUMATH JOCTYII JI0 CBIIOMOCTI JIOMUHH, 1i KOH-
nenTocepy Ta ZOCIIUTH iXHi 3MICT 1 OyOBY ILIIXOM aHATI3y OC-
HOBHHX CTPYKTYPHHX €IEMEHTIB — KOHIEITIB.

AHaui3 ocTaHHiX gocaiKkenb i myOaikauiii. Teoperuko-me-
TOIONOTTYHE TiATPYHTA KOTHITHBHO-/INCKYPCHOTO TI/IX0/Ty CTAHOB-
7aTh Tparni Takux Moo3HaBiiB: K.S1. Kyceko [1], O.1. Mopo3osoi
ta [.C. lepuenxo [2], I. bpaym i I FOms (G. Brown i G. Yule) [3],
T. san Jleiix (T. van Dijk) [4]. Po3misn cknamoBux koHuentocdepu
3JIiHCHIOBABCS 3 OMOpOI0 Ha TeopeTuuni Handanus B.I. Kapacika
[5], Ix. Jlakodhda [6], A.M. TTpuxozsko [7], B. Eranca (V. Evans),
M. I'pina (M. Green) [§].

Mera crarri. XKypHanbHuil peknamHuil JUCKypc Mae CBOIO
KoHIenTocdepy, ka i BU3HAYAE OCHOBHI cTpaterii BILUHBY [9],
TOMY METOIO IIi€i CTaTTi € JOCIIKEHHS OTHOTO 3 eNEeMEHTIB KOH-
nentocdepu aHIIOMOBHOTO JKYPHAIBHOTO PEKIAMHOTO JIHCKYp-
cy (Hamani — PJI) Ha mouarky XXI cTomiTTs, a came — KOHIENTY
economy.

3aBIaHHs CTATTI; IPOAHANTI3YBATH CIOCO0H BepOanbHOi akTya-
Ji3arii KoHIeNTy eCONOMY Ta NPEICTABUTH HOTrO MOBHHH TOPTPET.

Buxaang ocHoBHOTO MaTepiaiy. 3a 0CHOBY JUist (hOpMYyBaHHS
ROHAMMEBOI CKIA0060I KOHIENTY OOPaHO CIOBHUKOBI JediHiii
JieKceMu economy:

LDOCE: 1) the careful use of money, time, goods etc so that
nothing is wasted; 2) something that you do in order to spend less
money;

ODE: 1) the use of the time, money, etc. that is available in a
way that avoids waste;

CCAD: 1) the use of the minimum amount of money, time, or
other resources needed to achieve something, so that nothing is
wasted;

MEDAL: 1) the careful use of money, products, or time so that
very little is wasted 2) the use of the smallest number of words or
movements needed to express or do something well.

Orxe, KoHIENTYanbHIMA o3Hakamu (Hamani — KO) moHste-
BOT CKIIAJI0BOi € «EKOHOMISl KOIITIBY, «EKOHOMIs 4acy», «EKOHOMist
iHIIX pecypciBy. KinbKicHY pempe3eHTaliio KOHIenTy economy
npencrasineno 296-ma tekcramu PII XXI cTomiTTd, 1m0 CTaHOBHTH
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7,4% mpoanamioBanoro kopmycy gaHux (4 000 omuHUIB pexTam-
HUX (DparMeHTiB).

KO «exoromis gacy» (198 BimajkiB) 00’ €KTHBYETHCA 3aIyHeHHSM:

— IIPUKMETHHKIB 1 IPUCTIBHAKIB, CEMAHTHYHA CTPYKTYpPa AKIX
MICTHTB KOMIIOHEHT «mmBukmiy — quick, fast, soon, quickly, to
SpEEd, a TaKOX MapaaurmMu TXHIX HOMIHATHBHUX rpaMaTi4HUX 3Ha-
YeHb 1 UICHIB JIEKCHKO-CEMAHTHYHHUX TIOJIB:

Where’s it gone? New Softlotion absorhs twice as fast so it
simply disappears. One moment it’s on the skin, next it’s in the skin.
Twice as fast. That’s how quickly our new Softlotion’s absorbed.
That’s Johnson’s Bahysoftness [Marie Claire, July 2004].

Aussie. A guick way to a great hair today. With fast-acting
products like 3 Minute Miracle deep conditioner, you can be
fashionably early for a change [Good Housekeeping, September
2010];

— TPSIMAX JIEKCHYHAX TEMIOPANBHEX iIeHTH(IKaTOpiB — in
just 10 minutes, in just 10 days, exactly 90 seconds, in as little as
30 minutes, in under a minute, it takes 15 minutes:

For Aussies it's a miracle if it takes longer than 3 minutes.
Need a miracle to revive your hair? No worries. That’s exactly what
Aussie promise you with their new 3-minute Miracle [Cosmopolitan,
February 2004].

Introducing a no-more-roots breakthrough! At last, touch up
your roots in just 10 minutes! Clairol®[Ladies’ Home Journal, April
2005].

You spent weeks looking for that little black dress. Fortunately,
it only takes 15 minutes to see how much you could save with
GEICO [Ladies’ Home Journal, April 2011].

It’s ready in minutes. Not counting the whole year you’ve been
waiting for it. Campbell’s [Family Circle, November 2010];

— mpukMeTHHKIB instant Ta immediate i npuciBaukiB instantly
ta immediately sk gacoBHX BKa3iBHHKIB HeaaiiHOCMI:

Why wait? Get younger looking skin ... INSTANTLY. New!
instant rewind anti-ageing cream foundation. INSTANTLY feels
Sfirmer. Maybelline [Marie Claire, December 2006].

Immediately 2xsofter, flawlessly smooth skin. Instant effect:
2xsofter skin... L’OREAL [Marie Claire, July 2004].

[TomitHy aktyamisauito orpumye KO «ekoHOMIS KOLITiB»
(104 BumajKy), MO EKCILTIKYETHCA 33 AOTIOMOTOH:

— JIEKCEM 13 CEMaHTHKOI OMAIMBOCTI, eKOHOMII — t0 Save,
savings:

Huge savings on selected resorts.... At Sandals, voted World’s
Best, everything you could ever wish for is included... Sandals
Resorts [Cosmopolitan, February 2004].

“Yes! Girls, you could save £125 on your car insurance”
Diamond created for women [Cosmopolitan, February 2004].

Save money. Live better. Walmart [Family Circle, November
2010].
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— CHHTarMaTHYHHX 3B’S3KiB IMCHHHMKIB, 10 BKA3YIOTh Ha He-
BEJTUKY KUTBKICTh KOWITIB, SIKi TIOTPIOHO BUTPATHTH IS OTPAMAH-
Ha qoroch — best price, relaxed price, reasonable prices, special
introductory price, down-to-earth prices, at a price that will move
you, at a much softer price, affordable prices, incredibly low costs,
at no charge:

A floor lamp that spreads sunshine all over a room._Best price
ever on the original. Balanced Spectrum® floor lamp [People, July
18, 2005].

Anew engine for your mobile with incredibly low running costs.
To have a free SIM card, speed its way to you, call us today [Metro,
June 25, 2003].

If your kitchen costs less, you can work less. If you don’t want to
spend your life at work saving for a great looking kitchen, IKEA has
a wide range of quality kitchens at exceptionally affordable prices
[Marie Claire, January 2006];

— MPUKMETHHKOBOT omo3uitii less — more:

Feel fabulous for less. More for your money. Bic [Cosmopolitan,
May 2010].

With fresh stock from top designers and high street brands
arriving each week, you’ll achieve the latest style for less.

eHeprii, Oymb-AKuX BUTpaTHHUX MatepiamiB. Jms 06’ exupamii KO
BUKOPUCTOBYFOTHCS:

— CHHTAKCHYHI Ta TEKCHYHI CTPYKTYPH Ha TIO3HAYEHHS BiICyT-
HOCTI HeoOXimHoCTi sKoich A um o3maku — Without much effort,
without taking drastic measures, mess-free, worry-free, effortless,
without (doing smth), to add nothing:

Now good things come to those who wait exactly 90 seconds.
Add nothing. Microwave for 90 seconds. For a savory, delicious
side dish that’s always right on time. New Rice-A-Roni Express
[Ladies’ Home Journal, April 2005].

In true Aussie style, it’s quick and it’s effortless. (We don’t
mind hard work, but only in short bursts). Great hair, no worries
[Cosmopolitan, February 2004].

The unique “Insight” cavity design allows you to see more
of what’s cooking without bending and looking. Thinking of you.
Electrolux [Marie Claire, December 2006].

Without much effort 1 have seen mu mortgage just drop and
drop and drop [Metro, June 25, 2003].

The best printer for your business is the one you never have to
think about. The one that makes you look good without asking for
much in return... Get HP printers [The Week, October 11, 2003].

McArthurGlen. Designer outlets [InStyle, February 2004].

Fewer seats. More room to yourself. American Airlines [The
Week, October 11, 2003];

— CJIOBOCTIONYYCHD 13 MPUKMCTHUKAMHU free Ta cheap Ha T103Ha-
YeHHS 0€3KOIITOBHOCTI YH JCLICBU3HU:

An hour long UK evening call with BT Together Option 1 is
now up to 20 times cheaper than other call providers [Metro, June
25,2003].

Try for FREE now! Real people. Real profiles. Real pictures.
People like you up for some fun. Now browse them on your mobile.
Send and receive unlimited free messages [Cosmopolitan, February
2004];

— KIIBKICHUX YHCIIBHUKIB Y KOMOIHAIIIT 3 JIEKCeMaMHu 3 CEMaH-
THKOIO «MeHIey — take advantage of up to 50% off, get 25% off
your first purchase, up to 50% lower, to reduce, to cut:

Call today to take advantage of up to 50% off selected blinds
[Woman&Home, February 2004].

Dress to kill. Up to 50% off quality brands and designer labels
[InStyle, February 2004].

By better aligning inventory decisions with customer demand,
MarineMax reduced its planning cycle from 3 months to 3 weeks,
cut costs by 48% and ultimately moved more boat. [The Economist,
November 12-18, 2011];

— CIIOBOCTIONMYYEHb i3 IeKCeMaMil Ha ITO3HAYEHHS BH/IATKIB (fee,
to pay) 3 IMIITIIUTHO 3aK/IaEHAM TIOBITOMIEHHIM «3 HAWMUM MO-
sapom naamu merwey — until now you paid twice as much, you
won't have to pay a penny more, you could pay twice as much:

You could pay twice as much for an all-wheel drive sedan.
In fact, until now, you did. Introducing the Ford Five Hundred. It
delivers more of everything you want in a sedan... for a price other
full-size sedans couldn't touch [People, July 18, 2005].

Talk for up to 60 minutes and pay for just 3, because sometimes
life’s more than just a 3 minute conversation. Vodafone™ [She
Magazine, August 2005].

If your card has an annual fee, get rid of it. If it comes with a
reward redemption fee, cut it up. If it costs to add a card, stick it in
adrawer. And switch to Discover [Family Circle, November, 2010].

Jlo cxmany KO «exoHomis iHmmx pecypciBy (95 BHMAIKiB)
YBIHIIIN TOHSTTS eKOHOMIi 3yCHIIb, MiCIIS, TIAJUBA, BUKOPHCTAHHS

It’s time to look at foil differently. BacoFoil Non-Stick has been
designed for ultimate convenience. It’s unique non-stick coating
allows food to slide straight off, which creates less mess and means
less effort [Marie Claire, December 2006].

Get in shape without setting foot in a gym. Skechers [Men’s
Journal, December — February 2009-20107;

— KOHCTPYKILT i3 PHCTIBHUKOBIM KOMIIOHEHTOM just — just one
click, just one step, just one tablet:

Just one tablet of new Imigran Recovery can relieve all the
major symptoms of a full blown attack [Marie Claire, December
2006].

Why not try New Pantene Pro-V Intensive Winter Rescue
Warming Wrap? Just heat the sachet and smooth onto your hair
[Cosmopolitan, February 2004];

— JIEKCHYHI OIMHHMLI 31 cknanoBoro Self mis BUPAXKEHHA CaMo-
criifHOCTI BUKOHAHHS /1ii 00’ €xToM peknamu — Self-tanning formula,
self-foaming discs, self-winding mechanical:

Shift your cleansing into high gear ... or low. New self-foaming
discs. OLAY [Ladies’ Home Journal, April 2005].

Obpasna ck1adosa KOHIENTY He 3a3HAE 00 eKTHBAII Yepes
TIPH3MY TIEpIeMIlii, MO CBIfYUTH TPO 3BYKEHE CMICIOBE HABAH-
TaKEHHS KOHIIETITY, HOTO y3BUYAEHY IHTEPIPETAIIil0 Y CBITOMOCTI
perpmienta. OfiHaK PeKypeHTHICTb JTEKCHYHUX KoMOiHaIii 31 cKITa-
IIOBMMH 13 CEMAHTHKOI «IOIATKOBA BHromay — extra, plus, more,
benefit, to include, to exceed, 2 in 1, 3 for 1, to combine, to bring
together — € miArpyHTAM [T MOZIEIOBAHHS KOHIIENTYaTbHOT METa-
(opu exonomin — ye 000amKosa 6u200a.

Sony Centre. More Sony for your money. Every product at the
Sony Centre comes with a host of extra special features...[Marie
Claire, February 2004].

The 2 litre Jaguar X-TYPEV6S already includes a host of
luxurious extras as standard... [The Mail, April 20, 2003].

...We believe the clarity, realism and ability to reproduce low
notes will exceed any expectation you may have about how good your
iPod can sound [Men’s Journal, December — February 2009-2010].

The power and versatility of 6 tools packed onto one. Craftsman
[Men’s Journal, December — February 2009-2010].

ORECK 3 for 1. 3 times the clean for your dollar [Family
Circle, November 2010].
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2-680 Speaker System. The first multimedia speaker system that
brings together THX®, Dolby®, Digital Dolby® ProLogic® II, and
DTS® on one buss-pumping, earth-shaking 500 watt RMS surround
sound package [Esquire, March 2004].

OuinHa cK1@006a KOHIENTY HE EKCILTIKYEThCsS BEPOANbHO, ane
3aJy4eHHS JIEKCEM 13 TIO3UTHBHUM KOHOTATHBHUM 3HAYEHHSIM (op-
My€ IMILTILUTHY TO3MTHBHY OLIHHY XapaktepucTuky. OKpiM TOro,
«OCTaHHI THICHIi Y CBITI — (hiHAHCOBA KPH3a, SMEHITICHHS TIPHPOJI-
HUX pecypcis, Hebesneka [00aNbHOTO MOTEMUTiHHS, KOPCTKA KOH-
KYPEHIIist Ta TiepiHTeHCHBAMIT IHOPMATIIHHIH PO3BUTOK TIIAHETH
TpocTo ONArarTh MPo Te, a0 JIHONH TMOYANH CTIOBITYBATH OIIajIHI
inei» [10], i 3arampbHOCBITOBA €KOHOMifl CIPHIMAEThCS paje K
anpiopuuii (akt, a He Kareropis, mo motpedye oinku. [TonsTTiO
«CKOHOMIs» HATIAETHCS MOJIANIBHHIA, & He OIiHHHI KOMITOHEHT.

BucnoBku. [lincymoByioum, cin 3a3HAYMTH, MO KOHIEIT
conomy otpumye 00’€KTHBALIIIO JIMIIE y TIOUIMHI TOHATTEBOT Ta
YaCTKOBO 00pa3HOI CKIAIOBHX, M0 BKA3ye HA YCTANEHICTh 1 WITKY
0(OPMIICHICTh KOHIIENTY Y CBIIOMOCTI ajjpecara. AKTyali3yroThcs
tpu KO: «eKoHOMisi KOIITIBY, «EKOHOMIS 4acy», «EKOHOMIS HITHX
pecypciBy, SKi CHIBBITHOCATECS 31 CIOBHUKOBUMH NEDIHIITISMHU JICK-
cemu economy. Okpim Toro, IXHs KiTbKICHO He3HAYHA PeTPE3eHTALlis
€ O3HAKOKO TepU(epiHHOCTI KOHIenTy eCoN0My y KoHienrochepi
CEPETHBOCTATHCTHYHOTO ONIEPIKYBAYA PEKIAMHOTO TMOBITOMICHHS.
Taxunm qiHOM, OIIA/THBICTS BUBOMUTHCS HA KOTHITHBHY TIEpH(pEpIro
Ta BTPavac CBOIO aKTYalbHICTh, CY4aCHOMY a[pEcaToBi He MOTPiOHO
3AMICITIOBATIICH HaJl BAPTICTIO JKaaHOTO 00’€KTa, a BAKIMBIIIE 3a-
OLIAKYBATH Yac, 3yCHIIS, HEPTeTHYHI PECypeH, IPOCTIp.

[TepcrieKTHBY MOAATBIINX PO3BIIOK MONATAIOTh Y T1AXPOHHOMY
JIOCIII/PKEHH] OCHOBHHX KOHI[EIITIB aMEPHKAHCHKOT0 JKYPHAIBHOTO
PEKIAMHOTO JIHCKYPCY.
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Oaenok E. B. Konuent ECONOMY u ero mpoguiaun-
pOBaHHE B AHIVIOA3BIYHOM KYPHAIBHOM PEKJIAMHOM JHC-
Kypce B Hayajie XXI Beka

AHHOTanusi. B crathbe paccMOTpeHbl CIOCOOBI Bep-
0anbHON SKCIIMKALMU KOHIIENTa €CONOMY B aHIVIOA3BIYHOM
JKypHaJIbHOM pPEKIaMHOM JAucKypce B Hadame XXI Beka.
ITpoananu3upoBaHbl MOHATHMHAs, LEHHOCTHas M oOpasHas
COCTaBIISIOLIME. BhlieneHbl KOHIENTyalIbHbIe TPU3HAKH, Hop-
MUPYIOILUE CTPYKTYpY KOHIIerTa economy.

KnioueBble cj10Ba: KOHIIENT, IOHATUIHAS COCTABIAIOMIA,
LIEHHOCTHAs! COCTABJIIONIAsl, 0Opa3Hasi COCTAaBIIONIasl, KOH-
LENTyalbHbIE IPU3HAKH.

Olenyuk O. Concept ECONOMY and its profiling
in magazine advertising discourse of the XXI century

Summary. The article deals with the ways of verbalizing
of the concept economy in magazine advertising discourse
of the beginning of the XXI century. The analysis has been
conducted in terms of notional, axiological and figurative con-
stituents. The conceptual markers molding the structure of the
concept economy have been identified.

Key words: concept, notional constituent, axiological con-
stituent, figurative constituent, conceptual markers.




