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[TOPTPETUBAIIIM JKIHKU TA YOJIOBIKA
B AHTJIIMICBKOMOBHIH IIPECI
(HA MATEPIAJII PEKJIAMHUX ITOBIJIOMJIEHD
V TVIAHIIEBUX JKYPHAJIAX)

AHoTauis. Y CTaTTi IpoaHani3oBaHO 0COOIMBOCTI IOp-
TpeTH3aLil KIHKU Ta YOJIOBIKA Yy PEKIAMHUX TEKCTaX aHIVIiIH-
CbKOMOBHUX DVISHIEBUX JKypHaliB. OIMCaHO pErysspHi
(eMiHHI Ta MacKy/lIiHHI 00Opa3u Ta MOBHi 3acodu ix Qopmy-
BaHHS, 31MCHEHO MPOEKIIi0 3ralaHuX 00pa3iB Ha TpaJUIiiHI
T€HJIEPHI CTEPEOTHIIN.

KurouoBi cioBa: pexiiama, IISHIEBUH JKypHal, TeMaTuu-
Ha rpymna, [eHJIepHUN CTEPEOTHIl, TEHAEPHO MapKOBaHa ONU-
HULS.

IoctanoBka mpodsemu. PexiamHuii TucKypc — HEBIUIIbHA
CKJIaJloBa Cy4acHOT MacoBoi KynbTypH. Peknama He numie BiOuBae
piBEHb €KOHOMIYHOTO PO3BHTKY CYCTILIBCTBA, ane i (opMye mes-
Hi MOJIEI TIOBEJIIHKH, BILTMBAE HA CBITOIVIS], BUTBOPIOE HOBI I[iH-
HocTi. BoHa momynspHa cepel pi3HUX PELUITIEHTIB 3aBISKH CBOTH
3MICTOBIil HATIOBHEHOCTI, SICKPABOCTI, 00pa3HOCTI Ta OararorpaH-
HOCT] IHCTPYMEHTApIiB YILTHBY, YAM BUKIMKAE HeaOuAKuii iHTEpeC
TAKOXK y JOCTIIHUKIB, 30KpeMa MOBO3HaBIIiB. OCHOBHE 3aBJaHHS
PEKIAMHOTO MOBIIOMICHHS — HE TPOCTO O3HAHOMHUTH CIIOKHBA-
Ya 3 TOBAPOM, & HACAMIIEPEJ| MEPEKOHATH Y HEOOXiTHOCTI HOro
TIOKYTIKH, 3aiHTPUTYBATH, HAB S3aTH TEBHI ilei, 1 Take MOMKIMBO
JIAIIE 33 YMOBH €(PeKTHBHOTO BUKOPHCTAHHS MPABHIBHO THiTiOpa-
HUX MOBHHUX TeXHIK. OTOX CbOTOAHI HeabHsK aKTyabHIM BHIAETh-
cs1 I0CTiDKeHHs i onuc BepOabHIX 3ac00iB BILTHBY Y PeKIAMHHX
TeKcTax. Y Wil CTATTi aHami3 pekIaMHUX TOBiAOMJICHb B aHTIIM-
CHKOMOBHHX IJISHIEBHX JKypHANaX 3MifiCHEHO 13 BpaXyBaHHAM
TEHJIPHOTO ACTIEKTY: TOPIBHSHO, SKi MOBHI 3ac00H 0()OpMIICHHS
PeKIIaMU XapaKTepHi [ XKiHOYOT aynuTopii, a SKi — JIs 40MIOBIYOT,
OxkpiM TOro, HayKoBa PO3BIjIKa OIHCYE OCOOIMBOCTI 00PA3iB KIHKH
Ta YOJOBIKa, 1[0 iX TPONArye CydacHa aHIiHCbKOMOBHA PEKIaMa.

AHani3 octaHHix ociimkenb i my0aikamiii. Y cydacHo-
My PO3YMiHHI peKlama € BOJHOYAC TMO0ANbHOI IHAyCTpi€o, 10
SKOI 3ay4eHO UMMAO MpALIBHHKIB, i MPOIYKTOM isIBHOCTI
1iel HycTpii, CTBOPEHNM 13 METOI0 iHQOPMYBAHHS TOTEHIIHHIX
TOKYIIIIB TIPO TOBApH Ta MOCHyrH. Pexiama eBosroIioHyBana Bij
3a]10BOJIEHHS TIOTped MacoBOi MyONiKH 10 BAOKPEMIEHHS OKPEMIX
I[LTBOBHUX AYAMTOPIH T 3aI0BONEHHS Oe3MocepeHbo iXHiX MoTped
[1, c. 15], oTOX He JMBHO, IO BOHA CTaTa 00 €KTOM 3alliKaBICeHb

ararpox axisuiB. CoIionorn A0CTiIKYIOTh IITAXH (OPMYBaHHS
pexnamoro cycrinsroi aymxn (K. Bompisp [2], . Tammepr [3]
Ta immi). [lcuxomory BUBYAIOTH MEXaHI3MI MAHITYIAII 13 TIOTEH-
miitaaMy mokymsvi ([, besmarawit [4], O. Jlomenxko [5], B. 3a3u-
KiH [6] Ta iHmi). MapKeTonoru CTy/iIol0Th, SKUM YHHOM peKiama
CTIpHsie TiBMIIEHHEO MPOaKiB meBHOT mpoyyKii (k. ApmMcTpoHT
[7], . bemu [8], ®. I'ancewn, JI. Kpictencen [9] Ta inmri). JIiHrsi-
CTH aHANI3YIOTh MOBHI 3aC00¥ MONAHHA iHpOpMAITii Ta 3miiiCHEH-
Hs BrumBy Ha permientis (I. Anexceesa [10], JI. bose, ®. Aperc
[11], JI. Bypxoscbka [12], A. Tommapa [13], ik Taep [14], T. Kosa-
nesceka [15], I Kyk [16], C. Pomantok [17], O. Cenisamosa [18],
0. CepnoGinmesa [19], JI. Crpemsaerko [20] Ta inmi).

«AHTI. advertising TIOXOMUTH BiJl NATHHCBEKOTO (ad)vertere
Ta 03HaYa€ KTIOBEPTATH 110 YOTOCH». PexmamMunii Tekct, Ge3mnepedHo,
Mae Ha MeTi IPUBEPHYTH yBATy CIyXada/ TIf/aqa, Tak Of MOBHTH,
CTIpSAMYBATH #0r0 0OMMYUsAM 110 00’eKTa peknamu. bpuraHchKii
CIIOBHMK EKOHOMIYHMX TEPMIHIB TPaKTye pEeKIamy aKTHBHOIO
TiSTTBHICTIO, 34CTOCOBAHOKO IS «BILTHBY HA MOTEHIIHNX TOKYTI-
11iB, BUOOPIIIB 4K iHIINX 0CI0, SKi MOKYTh IOCTIPUATH Y TIOCATHEHHI
Mern peknamomasidy [21, c. 23]. Cxoxke TIymMadeHHS 3HAXOAUMO
y 0araTh0X MOCTITHUKIB; «TEKCT, OCHOBHOIO METOIO SKOTO € TIPHi-
BepHEHHS yBaru azpecatay [13, c. 6]; «iHdopMyBaHHS TrONCH
TPO CTIOKMBYI XapaKTEPUCTHKN TOBAPIB 1 TepeBard Pi3HNX BHMIB
TMOCTYT 13 METOK0 1XHBOI pearmi3arii Ta CTBOPEHHS Ha HUX HeaOu-
sxoro mommty» [19, c. 5]; 3Heocobnena dopma KoMmyHiKarii, Ky
«3IHCHIOOTH 32 JomoMorofo miatanx 3MI i3 4iTko 3a3HadeHnM
Jokepernom dinancyBanus» [22, ¢. 31]. OTox Big caMoTo TOYaTKy
icHyBaHHS peKTaMu ii BUKOPUCTOBYBAIH 331 iHOOPMYBAHHS,
TIPEICTaBNEHHA Ta IPOCYBAHHS TOBAPIB, TIOCTYT 1 HABITD JTFONEH,
TIPOTE CHOTOMHI PEKIAMOMABII BHXOMATH 38 MEXKi TpajuIliifHIX
ysaBnens po ¢ynkmii pexnamu. Ha nymxy Jlx. Haep, pexmama
TIEPEXONTH BiJ iHPOPMYBAHHS TIPO TOBAPH, MOCITYTH JI0 MaHi-
TYJIOBAHHS CYCHITLHAMI I[IHHOCTSMH Ta CBIOMICTIO JONCH
[14, c. 56]. HoBi cnoBa, KOHCTPyKIii, 0COOTMBO HEOMOTI3MH
3 eMOIIHHAM HANOBHEHHSM, HAJAIOTh PEKIAMHOMY MOBIIOM-
nennio kpearuBHOCTi. Sk BBakae K. Woxammeccen, y TicHiil
HTEpaKIii i3 300pakeHHIM, KOTbOPOM, CIIOCOOOM PO3MIMIEHHS
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TEKCTY peKaMa MepeTBOPIOE 00’ €KTHBHI 3HAHHS Y EPEKOHAHHS
[23, c. 8]. [Komu pexyiamy 3a (YHKITLSIMH TPHPIBHIOIOTH 10 PEirii,
TIOJTITHKA Y1 MICTEIITBA, 4IDKE B KOKHIH 13 X Cep CYCTIILHOTO
KITTS CIIOCTEPIraEMo HaB’SI3yBaHHS 171ei, 00pa3iB, MojieNeii moBe-
niEkn Tomo [ 14, c. 58].

OnHIM 3 CTIEKTIB YIUTHBY PEKIAMHU Ha COMIaNbHY MOBEIIHKY
Tronei € hopMyBaHHS TEHAEPHOTO CTEPEOTHITY. 3a3HAYUMO, IO
HEOOXITHO PO3MEKOBYBATH MOHATTSA chiami Ta 2eHdepy, Teple
3 SKHX T03HAYa€ OI10NMOriUHI 0COOJIMBOCTI YOJIOBIKA Ta XKIHKH,
a JIpyre — CYKYIHICTh KYNBTYPHHX XapaKTEPHCTHK, N0 BH3HA-
Yal0Th CYCTiNbHY MOBeNiHKY [24, c. 36]. TemmepHi pomi cop-
MOBAHO COITIANbHO, TOOTO TEHAEpHA TOBETiHKA HE BPOIKEHA, a
HabyTa. Ik yBaxae A. i, po3mosin 060X cTatei 3a pi3HIMHA pons-
MH Y CYCITTBCTBI CTIPHAE YTBOPEHHIO MEBHHX COIIANBHEX HOPM,
3TIMHO 3 SKAMH YOTOBIKH Ta XIHKM TIOBOIATHCSA MEBHUM UYHHOM
[25, ¢. 87]. 3 omHOrO OOKY, peKiama Bimirpac BAXIHBY POJH
y HACA/LKEHHI Ta 3aKPIMIeHHI TeHEPHUX CTEPEOTHUIIIB, 3 iHIIONo
OOKy BOHa MYCHTB Bif0MBATH pealii MEBHOTO YaCOBOTO MPOMIKKY,
TOX TPAIHIIAHI 00pa3n MOXKYTh 3a3HABATH KOPEKIIii.

®opmyBanns MeTH cTarTi. CTyIiloBaHHA PEKIAMHOTO JIHC-
Kypcy Mae 04eBHIHI 3100yTKH, MPOTE JIHTBATBHI 3aC00H BILTHBY
PEKJIaMH Ha CBITOMICTb CTIOXHMBAYa,  TAKOK 0COOMMBOCTI MOBHAX
TEXHIK TIEPEKOHAHHS Cepell YOMOBIYO0i Ta JKIHOUOT AyUTOpii BHBYE-
HO HEIOCTATHBO, IO | BU3HAYAE AKTYAIBHICTH HAIIOI POOOTH.
OTOX TpeaMeToM JOCTIKEHHS CTAIM TeHIEPHI PO, MPHUMUCAH]
TIPEICTaBHUKAM 000X CTaTeH Y peKIaMHIX TEKCTaX aHTTiiiCHKOMOB-
HUX TIISHITCBUX JKypHATiB. MeTa Hamoi podoTH — mpoaHai3yBaTH
ocobmBocTi BepOami3arii 00pa3iB YONOBIKA Ta JKIHKH, a TAKOK
TIATBEP/UTH 9M CUPOCTYBATH TPAJMILIiHI TeHAEPH] CTEPEoTHITH
Ha OCHOBI PEKJIAMHUX TOBiTOMIICHb B AHTMIHCHKOMOBHHX TVISHIIAX.

Buxnan ocnoBHoro matepiaay. Jxepensry 6a3y 10CHTiTKeH-
Ha cTaHoBATh 800 pexmamunx moBizomiens (400 pexmamHHX
TEKCTIB 13 JkKiHouHX TITHIIB 1 400 — 3 gomoBivux). Marepian Gymo
BizTiOpano 3 4 wonosiunx (Esquire — 90 omummmps, GO — 80 omu-
Hu1p, Men s Health — 120 omurms ta Square Mile — 110 omumutm)
i 4 xinounx (Cosmopolitan — 120 omuaunp, Womens Health —
120 e, Elle — 80 omuamis, Good Housekeeping — 80 omu-
HHUIIB) XKypHAaiB 3a civens 2017 — Bepecern 2018 poxis.

AHaJti3 peKTaMHIX TTOBITOMIICHb 31 3raJaHiX KYPHATIB J03BO-
JTUB BHOKPEMHTH JIeB’ATh TeMaTnaHuX Tpyn («KocmeTrka Ta 3aco-
ou ririeamy, «OzAr 1 B3yTTS», «[100yTH, «[xa Ta Haroiy, «Cropt»,
«MemmrHay, «Axcecyapu», « ABTOw, «IHIITEY), a TAKOXK 3aCBiTINB
(opMyBaHHS PEKIAMONABIIMH YOTHPHOX KIHOUHX 00pa3iB (KiH-
KI-KpacyHi, XKIHKH-TOMOTOCTIONMHI, JKIHKM-Kap €pPUCTKA Ta KiH-
KI-KEpTBH).

[oprper kinku-Kkpacyni naitOimsm perymapamit (71% 3 yeix
TIPOAHATI30BAHNX (OKIHOYMX» PEKITaM); HOro 3yCTpidaeMo y IT'STH
TeMaTHaHuX rpynax («KocMernka Ta 3acobu ririermy, «Ondr i B3yT-
Ty, «lka Ta Hamoi», «Axcecyapuy; «Criopm). 306pakeHHs KiHKH
Y «IEKOpAaTHBHHX» POJAX PEATi3yloTh 32 JOTIOMOTOK) IMEHHHKIB:
confidence, perfection, care, power, gloss, style, harmony, glow, illu-
mination, glitter, beauty secret, renewal, comfort, shape, protection,
hydration, moisture; TIPUKMETHHKIB: nourishing, smooth, gentle,
youthful-looking, smiling, anti-aging, healthy, radiant, perfect, flaw-
less, rosy, glossing, high—gloss, sun-kissed, bright, vivid, organic, pure,
vegan, plant-powered, mineral, natural, divine, subtle, vibrant, kiss-
able, soft, best dressed; miecmis: glow, shine, flash, regenerate, repair,
empower, smile, nourish. OTOX y pexiami TOCTae 3M0poBa, BPOMITH-
Ba, 3BA0NIBA, YCMIXHEHA KIHKA 3 OCAIHOF0, 3BONOKEHOI0, HOKHOKO
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Ta TIAKOK MIKIPOKO, ONMCKYYMM BONOCCSIM, SIKa MOJIOTIO BHTIISTIAE,
00iThCs CTAPITH # BTPATHTH CBOIO TPUPONHY YapiBIHMBICTh i Kpacy.
«KiHKa-KpacyHs» KOPUCTYEThCS JIHIIE HATYPATBHOK MPOAYKIIIEH,
3pobIEHOI0 3 YHIKANBHUX CKIIAIHHKIB, CIIOKHBAE MATTOKAOPIHHY DY,
a TAKOK PETENbHO JI0AE TPO CBIl BUITIAL;

Don't just cover grey. Define time. Fight all signs of ageing hair
(Clairol: the age define).

Be kind to your skin. Simple is made with only our purest possi-
ble ingredients, no artificial perfume or color (Simple, sensitive skin
experts).

Revive your skin’s energy with rosy, glowing skin. New Renergie
multi-glow.

Whipped, Greek style yogurt, creamy tasting and...FAT-FREE
(Muller yogurt).

Obpa3 KiHKH-10MOTOCTIOIUHI HeYacTHil Ta 3’ ABISETHCA Y pekiia-
Mi TOBapiB g JioMy (moOyToBOi XiMii, MOOYTOBOI TEXHIKH TOIIO).
JlbaiinmBa JKiHKa-TOCTIOMIHA — OepEeTHHA IOMAIIHbOTO 3aTHIIKY — BCE
BCTUTAE, CMA4HO TOTYE iCTH, BIIMOBINA€ 32 MPAHHA Ta TIPHOMPAHHS,
JIOTTISIAE 33 POCTHHAMY:

My washdays are holidays now. New wonder—working Whirl-
pool automatic washer.

Proven skin kindness. No [ for sensitive skin (Persil comfort).

You wouldn't feed your family just water. So why starve your
plants? Use Miracle-Gro to give your plants all they need to grow
healthy and beautiful.

V Jedxux i3 MPOAHATI30BAHAX TEKCTIB PEKIAMOMABII CYMilla-
7 11eii 00pa3 i3 mopTpeToM KiHKH-MaTepi:

Sponsors of fastest mom on the street. We sponsor you,
pushing you, driving you and celebrating every burst, sprint, push
and breathe (Lean 15 protein supplement).

Obpa3 :KIHKH-Kap €PHCTKH BHCBITIEHO y peKnami mapQymis,
OJIAITY, aKcecyapiB, iHOMI — moOyToBOi TexHiku. Lle mopTper noMiHanT-
HOI, BIIEBHEHOI B €001, OCBIUEHOI, PIlIyy0i, BUMOTIIBOI, CTIOBHEHOI
crm 0co0u:

Leading lady is always dressed to thrill (Essie nail polisher).

From your flourishing career to your taste in art, you re a boss lady
though and through (Calvin Klein perfume).

The woman of today leading the science of tomorrow (Young sci-
entist center).

Badass woman. To all the demanding, determined and dominant
ladlies of style (Louis Vuitton).

OOpa3 sKiHKH-KepTBH K CMa0KOi, BpasmiBoi, 00S3K0I 0COOH
JKIHOI TISHII MONAIOTH YKpaii pisko, 3a3BHUai 1€ 3pasKil COIlianb-
HOI pEKJIaMH:

Erase the violence. Call the Women’s Aid Organization or visit
WWW.WA0.0FG. 1Y

A clothed door shouldn't hide domestic violence. Learn how you
can help at whatwouldyoudo.ie

V peknaMax i3 9ONOBIYMX TIAHIIB TPEICTABHUKIB CHIBHOL
cTari 300pakeHO CMUMBIAMH, MOOUTENAMH PU3UKY, YCTIITHAMA
0COOMCTOCTSMH, BITACHUKAMH, 0aThKaMH TOMO (MEXi MOPTPETiB
MEHII YiTKi, HiK Y )KIHOUMX 00pa3ax, 0ToX OKpeMi TPYITH, Ha HAIITY
JIYMKY, BCTAHOBITIOBATH HEJIOITHHO).

PerynspHo pekmamofaBii CTBOPIOIOTH 00pa3  BiABAKHOTO,
arpecUBHOTO, (hi3MIHO CHITBHOTO YONOBIKA, IKHH JTFOOUTH TIPUTOJH,
BUKIHKH, Hebesmeky (42 pexnamn — 11%). ®opmysanns o0pasy
MACKYTIHHOCTI IOCATHEHO BKMBAHHAM THIIOBUX IMEHHHIKIB: adver-
ture, adventurer, hunt, challenge, adrenaline, exploration, explorer,
courage, hero, thrill; npuxkMeTHIKB: unbreakable, tough, unbeat-
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able, brave, no-compromise; niecnis: tackle, challenge, capture, dare,
unleash, push Ta ixu

«Bin» He OoiTbes BAMPOOYBaHb, HE 3HAE KOMIPOMICIB, ITyKae
TIPUTO]I, He3TAMHUH, CYJTbHIH, BITUAH Ty IHHUI;

Dare to challenge the ranging rapids. Experience the thrill
of rafting and hydrospeeding (Lee Valley white water center).

Embrace the thrill of adventure (Degree deodorant).

Unleash your adventurous side (Lee Valley White Water Center).

Awaken your unbreakable (Toyota Rugged).

He meHm mommpeHnM BHCTyMae 00pa3 YCMimHOI 0co0wCTO-
cTi, Kap’epucta, aMOITHOT, IHILIATUBHOT Ta AKTHBHOT JHOMMHY, SIKa
3aBKM JI0CSATAE METH, 3HAEThCA HA CBOIH CIPaBI Ta € BXHBIM
YJIEHOM CyCIIinbeTBa (46 pexmam — 12%). Takuii moprpet chopmo-
BaHO 3a JIOTIOMOTOI0 JIEKCeM: potential, enthusiast, winning, expert,
success, business, ambition, goal, speed of thought, knowledge,
control, expertise, peak, top, leadership, performance; successful,
innovative, razor-sharp; excel, win, succeed, rule:

Leadership is not a title. It is an action. Take the lead at Capco.

Life goals — in progress. Taste goals — achieved (Sabra snackers).

Your reward for all the late nights in the office (Prime Loca-
tion).

When it comes to business travel, how smart are you? Cash
in on more value and reduce business traveler stress (Corporate
Traveler).

YomnoBiyi IISHII TAKOXK MOAAIOTH 00pa3 YOMOBIKa SK TIOMHY,
1o A0a€e mpo cBoK (i3uyHy HOpMy Ta 30BHIITHICTH: 3aiiMAEThCS
CTOPTOM, MPABHIBHO XapuyeThes, TAPHO OISTAETHCS, JOTISIAE 32
MKIPOI0 TOWO (HAYacTile BUSBICHO Y MEKAX TEMATHYHUX TPy
«Cropty, «3aco0u ririenny, «Onsry; 40 pexam — 10%):

Nutritious meal for men, with taste. Quick and flavoursome
high-protein dishes created by the experts of Men’s Health.

Unleash the athlete inside you (Skillrow, athletic training).

Mask on. Mask off. Sure, it looks weird. But a good face mask
is also the fastest way to look better than ever (Tom Ford intensive
purifying mud mask).

Hevactuit 00pa3 donoBika-BiacHuka (3’SBISEThCS Y TEMaTHY-
Hux rpymax «TpancmoptHi 3aco0m», «[omnHAnKmY, «TexHikay)
BepOaTi30BAHO 32 JOTIOMOTOIO JIIECIIIB: OWH, possess, master, con-
quer, rule:

Master every terrain in style with the mighty Volkswagen Ama-
rok. Conquers any obstacle you are faced with.

You never actually own Patek Philippe. You merely look afer it
for the next generation (Patek Philippe watch).

(O0pa3 yomoBiKa-6aTbKa BUCBITIEHO JHIIE B OJHOMY PHKIAJII:
Dads don't take sick days. Dads take DayQuil.

PexnaMHl TEKCTH 13 KIHOYMX Ta YOJIOBIUMX IVISHI{IB MICTATH
TeHIEPHO MApKOBaHi OJIMHMITL, K1 IICHTH(IKYIOTE 0C00Y, BKa3y-
0Th Ha {i colianbHO-PONBOBHIA cTaTyc TOO (Woman, girl, her;
men, boy, guy, he, a Takox mother, mom, sister, daughter, girl-
friend; dad, son, father, grandfather):

Behind every successful woman is her microwave. Lean Cui-
sine, thanks for being ready before I am.

Give a girl the right gym and she can conquer the world (Fern-
wood fitness).

One more thing for men to rule (Nike sportswear).

Men will cry like boys (Honda).

All she wants for Christmas. Girlfriend, BFFs, daughter, sister,
mum. Heres our pick of present ideas from Annie Haak’s must-
have silver jewelry collection.

Whether its a friend, son, brother. father. grandfather or that
special someone, Enclothed has developed the most hassle—free
gift, that keeps on giving.

Mapkepamu iepapXii COIIaNBbHOTO CTATyCy BUCTYMAIOTh JIEKCe-
Mu: lady, superwoman, princess, queen, king, gentleman, boss:

Leading lady is always dressed to thrill (Essie nail polisher).

Live like a princess. Shine like a star. Bloom like a flower (Ave-
da salon & Spa).

Pamper yourself this Mothers Day. Rediscover the queen in
you (Northeast salon & spa).

Dress like the king (Chester Barrie menswear).

Orxe, monan 70% pexiaMHUX MOBITOMIEHb B aHTIIHCHKO-
MOBHHX TVIHIEBUX JKYpHaNax MOPTPETH3YIOTh JKIHKY SIK BTIICHHS
BPOJIH Ta MOJOIOCTI, CTBOPIOIOYH THM CAMUM POJEOBY MOJIEINb ISt
oci6 crmadxoi crari. CTepeoTHIT KiHKH-IOMOTOCTIOANHI CTa€ IPYTO-
PAIHAM, HATOMICTh 3HaYHOI Bark Habupae 00pa3 yneBHeHoi B co0i,
CaMOCTIHOI, peasTi30BaHoi Ta YCHIIHOT KIHKH.

Y 4ONoBiYMX INSHIX HPEACTABHUMKA CHJIBHOI CTaTi 3a3BH-
Yail TOPTPETH3YIOTh K (DI3UYHO CHIBHY, CMINMBY OCOOHCTICTB,
o TIO0MTh TPUIOIH, PU3HK, HEOE3MEKy; YCHIlHOT0, aMOiTHOro
IHTUBINA, Kap’epUCTa, AKHH 3aBKIH TOCATAE CBOET METH; a TAKOXK
JIOJIVHY, IO MIKIYEThCA TIPO CBill 30BHIMIHIN BUTIIAL, (Irypy, Xap-
yyBaHHs. HeTunoBiMu /17151 KIHOYMX Ta YOMOBIYMX [ISHLIB € 00pa-
31 KIHKH-MaTepi Ta Y0IOBiKa-0aThKa.

BucHoBku Ta nepenextuBi. OTxe, CydacHa IPAKTHKA BHO-
CHTb KOPEKTHBH 0 TPAIMLIMHKIX YSBAECHb OO TEHIEPHIX Poieil
Y CyCHibCTBI. PekimamoiaBii CTBOPHOIOTH HOBI 00pasu, Mojeni
TIOBEMIIHKY, SIKi T[¢ HEABHO BUCTYIIAH SK BiIXHICHHS Bil HOPMH,
CIPOCTOBYIOTh KIIACHYHI CTEPEOTHITH Ta (hOpMYIOTh HOBI. JKiHOK
Ha 00KJIAMHKAX CYYacHUX IIHIIB 300pakeHO He JHIIe Mateps-
M, TOCTIONAPKAMH 91 00’ €KTaMU KPAcH, alle i TAKOXK YIeBHEHIMI
B co0i Ta yeminmnmu iHmBigamu. Hatomicts MackyminHmiz 00pas,
BOHOUAC 30epiratouu 3a cOOOK TPAJMIAHI PHCH, EBOHOLIOHYE
y OiK 4yTJIMBOi, HIKHOT, 3 XOPOLIAM MOYYTTSAM TYMOPY 0COOMCTOCTI.

[lepcreKTHBY MOAANBIIOTO JOCTIKEHHS BU3HAYEHO OTPEO0I0
3ICTABHOTO BMBYCHHS MOBHHX 3ac00iB BIUIMBY B pEKIami 3 ypaxy-
BaHHSM TEHIEPHOTO ACTIEKTY, a TAKOK MOPIBHSILHONO aHATi3y Bep-
OapHAX 3ac001B MIEPEKOHAHHA Y PEKTAMHNX TEKCTaX Pi3HUX 3aC0-
0iB MacoBoi iH(opMaIli, 0 MaTHMe IPAKTHYHE 3aCTOCYBAHHS IS
(opmyBaHHS eeKTHBHUX PEKITAMHHX MOBIIOMIIEHb.
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W3narensckuii oM

Lawrence

Kapamumena WU. /1., Hazapuyk P. 3., KoxaneBuu U. U.
IlopTpern3anus *KeHUUHbI U MYKYMHbI B AHIVIOA3bIYHOIM
npecce (Ha MaTrepuaje pPeKJAMHBIX COOOIIEHUIT B TUISIH-
LEeBBIX JKyPHAJIAX)

AHHoTanus. B crartbe npoaHaIu3upoBaHbl OCOOCHHOCTH
MOPTPETU3ALNHU KCHIIUHBI 1 MY>KYUHBI B PCKIIAMHBIX TEKCTaXx
AHIJIOA3BIUHBIX MISHIEBBIX KypHaI0B. OnucaHbl peryispHble
(heMHUHHBIE 1 MaCKYJIMHHBIE 00Pa3bl, a TAKKe SI3BIKOBBIE CPeI-
cTBa UX (OPMUPOBAHHUS, OCYIIECTBICHA ITPOCKIUS YIIOMSHY-
ThIX 00pa30B HA TPAJULUOHHbIE T€HIEPHbIE CTEPEOTUIIB.

KuroueBble cj10Ba: pexkiaMa, TeMaTU4IeCKasi Tpymna, [IsH-
LEBBIM KypHaJl, TeHIEPHBIN CTEPEOTHII, T€HACPHO-MaPKUPO-
BaHHAs eIMHMILIA.

Karamysheva 1., Nazarchuk R., Kokhanevych L
Portraitiztion of women and men in English press (based
on advertisements in glossy magazines)

Summary. The article focuses on the analysis of peculi-
arities of women and men portraitization in advertising texts
in English glossy magazines. Typical feminine and masculine
images alongside with the verbal means of their formation
have been described. The projection of the mentioned images
upon the traditional gender stereotypes has been made.

Key words: advertising text, glossy magazine, thematic
group, gender stereotype, gender-marked unit.




