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Summary. The article identifies the features
of communicative cooperation strategy in the activities
of the National Guard of Ukraine in the intercultural space.
The essence of communication strategy and its types
are defined, the features of communicative cooperation
strategy in the intercultural aspect are determined, situations
of international cooperation NGU officers are outlined.

Due to social mood dynamics the conditions of activity
of the National Guard of Ukraine become more complicated.
It is obvious that lingual communication is the only way to
resolve the issues at hand without the use of force.

Cooperation is seen as the most productive strategy in
a conflict situation, as it aims to find a solution that satisfies
the interests of all parties. The strategy of cooperation in
communication found out to be the most difficult of other types
because it required some efforts. This communicative strategy
can be used by officers in strategic communication process.
Other types of strategies are: termination communicative
strategy, positive / negative politeness strategy, cold politeness
strategy, confrontation strategy, ridiculing strategy etc.
The choice of strategies also depends on the characteristics
of the target audience.

Representatives from other countries can become the target
audiences through a variety of channels, such as the media,
the Internet, through interpersonal communication during
international events.

The list of communication links for foreign target audiences
should be significantly expanded. Not only journalists or law
enforcement officials, but also representatives of every field
of activity should act as a communicator. The scope of the work
should include all types of communication contacts: joint sport,
entertainment, educational events; conferences, discussions
held on-line with representatives of other countries; different
types of competitions, etc.
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The problem statement. The end of XX and the beginning
of XXI century marked a significant increase in attention to
the problems of lingual communication. In the works of scholars,
the factors of successful communication are analyzed, models
of linguistic behavior in different situations are considered,
and options of communication strategies are justified.

In the context of the stated conditions, it has become clear that
the mechanisms of lingual communication, taking into account
the specificity of social tasks of the groups, have not been studied
sufficiently yet. As we know, words can kill and save, depress
and inspire, upset and cheer. But for this we need to know how to use
the word, how to build a strategy and tactics of linguistic behavior.

Analysis of investigations and scientific publications.
Common questions of communicative strategies were studied
by O.S. Issers [1], E.V. Kluev [2] and other scientists. The issues
of communication in the military sphere are studied in the scientific
works of the staff of the National Academy of the National
Guard of Ukraine [3; 4]. A review of theoretical sources shows
that the theoretical background of the communicative strategies
study has been created as a whole, but the specifics of military
communication have not been sufficiently studied.

The purpose of the article is to identify intercultural
features of communicative cooperation strategy in the activities
of the National Guard of Ukraine.

Presentation of the main research material. The concept
of communicative strategy, communicative tactics is interpreted
differently, although distinctions refer more to the form of thoughts
expression than to its essence.

Some scholars believe that speech strategy is a set of speech
actions aimed at achieving communicative goals [1]. Others
define communicative strategy as the set of the theoretical
moves aimed at achieving the communicative goal, planned
by the speaker and realized during the communicative act [2].
Each communication situation requires its own communication
strategy that contributes to the achievement of communication
goals. In this case, the strategy is seen as an awareness
of the situation as a whole, determining the direction
of development and arrangement of influence for achievement
of communication goals. Communication strategy is implemented
in speech tactics, which are understood as speech techniques that
allow us to achieve the goals in a particular situation.

It is clear from the foregoing that the common thing
in the definitions, stated above, is the understanding
of the communicative strategy as a plan of speech actions,
based on the communicator’s cognitive experience and aimed
at implementation of intentions. We agree that the strategy covers
not only the planning aspect but also the implementation aspect.

We define the term communicative tactics as a set of specific
verbal and non-verbal actions, as well as linguistic means, which
correspond to the chosen strategy and implement it. In such a view,
the communicative move is a minimally significant element that
develops an interaction which promotes communication towards
the achievement of a common communicative goal [1].

The tasks of our work determine the need to deal with
the classification of communication strategies. According to most
scientists, a universal typology of communication strategies that
can be applied to all areas of communication is unlikely, or possible
as a generalization. Still, let us address this question by commenting
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on what types of strategies are appropriate to use in the strategic
communications process.

Depending on the presence or absence of a goal for cooperation,
there are distinguished two types of speech strategies: cooperative
and non-cooperative (confrontational) [1]. It should be emphasized
that the first take into account not only the interests of the addresser,
but also the interests of the addressee, while the latter focus
only on the interests of the addresser and do not imply the use
of the principle of cooperation and the category of politeness. In
strategic communications, cooperative or confrontational strategies
must be used according to the social context of the discourse.

In our opinion, the criteria for classifying strategies should
be selected according to the specific tasks that the researcher
must undertake. In our work, differentiation of communication
strategies is made depending on the discursive practices they are
represented in. There are two types of strategies. The first will be
called the strategy of official communication and we will consider
such lines of linguistic behavior dictated by the Statute and orders in
the military sphere. The second type also represents the main tone,
not in official documents, but in daily communication with another
person, group, or undetermined amount of listeners or viewers. This
is what we call the informal communication strategy.

Taking into consideration that we analyze the scope of activities
of the National Guard of Ukraine, the object of our research comes to
communicative strategies of discourse that is both military and law
enforcement [3]. In the aforementioned discourse, we identify types
of communication strategies based on their essential characteristics,
aimed at achieving the goal of the activity. Such an approach
necessitates the analysis of communicative strategies highlighted in
the scientific literature from the perspective of military discourse.

In the scientific literature, the types of strategies are also
distinguished by the type of communicative behavior. The following
types of strategies are distinguished in this classification:

Cooperation  strategy — a communication participant,
using certain communicative tactics, states that he or she will
solve the urgent tasks along with those he / she interacts with.
Cooperation is seen as the most productive strategy in a conflict
situation, as it aims to find a solution that satisfies the interests of all
parties. Adhering to this position, a person actively participates in
the settlement of the conflict and protects their own interests, but
at the same time seeks to cooperate with the interlocutor. Compared
to other approaches to conflict, this type requires longer work, since
the person first expresses the needs, concerns and interests of both
parties, and then discusses them. If a person has time, and solving
the problem is important for him / her, then this strategy is a good
way to make a mutually beneficial decision. It is particularly
effective when the parties have different hidden needs, different
strategic goals and plans for the future, which is a direct source
of conflict. An important prerequisite is the refusal of the parties
of a strong confrontation and the transition to a common solution to
the problem, usually through negotiation.

It is recommended to use the cooperation strategy in
the following situations:

— if solving the problem is very important for both parties,
and no one wants to stand aside;

— if one party has close, long-lasting and interdependent
relationship with the other;

— if parties have time to work on the problem (this is a good
approach to resolving conflicts based on prospective plans);

— if parties are aware of the problem and the desires of both
parties are known;

— if parties intend to come up with some ideas and work on
a decision making;

— if both opponents are able to express the essence of their
interests and listen to each other;

— if both parties, involved in the conflict, have the same
authority or do not notice a difference in position in order to search
for solutions to the problem on an equal footing.

The strategy of cooperation in communication is considered to
be the most difficult of other types because it requires some efforts
(both parties have to spend time, be able to explain their own desires,
express their own needs, listen to each other and then come up with
alternative options for problem solving). However, this strategy
helps to find the solution that most satisfies both parties in complex
and important conflict situations. In this type of communication,
the problem is solved on the principle: “I want to win and [ want
you to win too”.

This strategy is the most successful in solving the problem,
and one should take the following steps to implement it:

— to determine what the need is for the other party;

— to find out how your differences can offset each other;

— to work out new solutions that can best meet the needs
of everyone;

— to show that opponents are partners, not rivals [5].

Other types of strategies are: termination communicative
strategy, positive / negative politeness strategy, cold politeness
strategy, confrontation strategy, ridiculing strategy etc.

All these communicative strategies can be used in strategic
communication process, and their choice depends on the conditions
of the discourse. The choice of strategies also depends on
the characteristics of the target audience.

The target audience is one of the most important factors
of strategic communication. Key goals cannot be achieved without
taking into account the characteristics of the target audience: its
picture of the world, axiological settings, age characteristics.

Representatives from other countries can become these
target audiences through a variety of channels, such as
the media, the Internet, through interpersonal communication
during international events (sport, art, etc.). Let us dwell on some
channels, turning to the world experience of positive influence.

The main feature of modern society is the desire to solve any
problem without the use of forceful methods. Axiological priorities
of modern society could not but be reflected in the attitude to
the activity of law enforcement agencies: the best way to perform
the tasks of law enforcement agencies is to solve problematic
situations without the use of force.

The performance of the task concerning maintenance of public
order is complicated by the fact that the information space available
to everyone today reveals an excess of aggression in all spheres
of society: in the selection of information for the Internet, in
the giving news on the Internet, in advertising, in the contamination
of sites by spam and viruses. In fact, the cyberspace has become
another separate power, capable of manipulating the consciousness
of the general public and shaping the picture of the world
of the average citizen. The consequence of this influence is
the increased aggression among all social strata, a significant
increase in the number of deviant behaviors, not only among young
people, but also among adults. Due to such social mood dynamics
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the conditions of activity of the National Guard of Ukraine become
more complicated. It is obvious that lingual communication is
the only way to resolve the issues at hand without the use of force.

While preparing for international events in Ukraine, it
is necessary to conduct special trainings with all personnel
of the National Guard of Ukraine, and other units that maintain
public order during mass events (e.g. football championships,
international song contests).

The training should focus on the problem of intercultural
communication. This is an important topic, given that the guests
of the championship are citizens of foreign countries. Much
attention should be paid to language skills. Without knowledge
of languages and cultural backgrounds and the realization that not
only servicemen but also foreigners have many stereotypes, it is
impossible to perform the duties properly. For example, citizens
of Muslim countries perceive a female police officer negatively, so
Ukrainian female guards may be prohibited from interfering with
Muslims’ conflicts, as such interference may exacerbate the conflict.

The issue of non-verbal communication should be also
considered as the same gesture in different countries of the world
is interpreted differently, and in a tense environment it can lead
to the escalation of misunderstanding or conflict. For example,
a thumb lift in Germany means one, in Japan — five, in Australia
and Nigeria — a offensive offer, while in other countries it is
understood as an approving gesture.

Communicative literacy is necessary for all law enforcement
agencies. All law enforcement officers must have appropriate
knowledge and skills. NATO standards are also oriented to this
end: a NATO military training program is constantly emphasizing
the need to be aware of specificities of intercultural communication.

The purpose of strategic communications should be specified
according the target audience of other countries. For foreign
audiences there is a need to build a positive attitude towards Ukraine
and the Ukrainians.

The list of communication links for foreign target audiences
should be significantly expanded. Not only journalists or law
enforcement officials, but also representatives of every field
of activity should act as a communicator. The scope of the work
should include all types of communication contacts: joint sport,
entertainment, educational events; conferences, discussions held
on-line with representatives of other countries; different types
of competitions, etc.

Conclusions. It should be noted that, while preparing
serviceman of the National Guard of Ukraine for international
events, it is necessary to increase attention to their awareness
of the intercultural communication problems. At the same time
the specialists organizing an international event must be experts
in the field of intercultural communication. They should plan
and conduct a series of didactic activities with the participants
of communication. The amount of knowledge required for strategic
communications may vary from one event to another, depending
on their tasks and functions, but there are issues that must be fully
understood. They are: types of communication cultures, value
priorities in different communication cultures, communication
styles in different communication cultures, non-verbal means
of communication in different communication cultures, traditions,
customs and symbols of communication cultures of participants
in activities, taboo in the behavior and taboo for discussion with
the representatives of different communicative cultures. It is also
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important to know the conflicting factors of communication.
If during the international mass events the representatives
of the National Guard of Ukraine are able to show respect for other
peoples, understand their value priorities, build their linguistic
behavior properly, then there is no doubt that the National Guard
of Ukraine and Ukrainians will also be respected.
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Msrka M. KomynikaTuBHa cTpareris cniBpodiTHHITBA
B aistnbHoOcTi HI'Y: MiskKkyIbTypHHEIi aciekT

Anotanisa. CTaTTioO IPHCBIYEHO BUSBICHHIO CHEIU(IKH
KOMYHIKaTUBHOI cTpaTerii criBpoOiTHULTBA B AisbHOCTI HI'Y
B MDXKKYJIBTYPHOMY IpocTOpi. PO3IIAHYTO CYyTHICTh KOMYHiKa-
TUBHOI cTpaTterii Ta il TUIH, BCTAHOBJIEHO OCOOIMBOCTI KOMY-
HIKaTMBHOI CTparerii CHiBpOOITHHUIITBA B MIXKKYJIBTYPHOMY
aCIIeKTI, OKPECICHO CUTYaIlii Mi>XKHAPOIHOTO CIiBPOOITHUIITBA
o¢inepiB HanioHansHOT rBapaii YkpaiHu.

3aBsKU JUHAMIL COLiaNbHUX HACTPOIB YMOBHU JisIBHO-
cti HanionansHoi reapii Ykpainu ycknaaHiooTscs. OueBum-
HO, 1110 MOBHa KOMYHIKaIlisl € €IMHUM CITIOCOOOM BHPILLICHHS
HasIBHHUX MPOOJeM 0e3 3aCTOCYBaHHS CHIIH.

CriBpOOITHUIITBO PO3IVISIIAETHCSA SIK HANMPOMYKTHBHIIIIA
cTparterisi B KOHQIIKTHII cUTyarlii, OCKUTEKA BOHA CIIPSIMOBaHa
Ha TOIIYK PiIlICHHS, SIKe 33JI0BOJIBHATHME iHTepecH 000X CTO-
pin. Crpareris criBpoOiTHULTBA Y cdepi KOMyHiKallii BUsSBHIa-
Cs1 HAMCKIIaJHIIIO 3 IHIIKMX THITIB, OCKIJIFKH BUMAaraja eBHUX
3ycuib. [l KOMyHIKaTHBHA CcTpaTeris Moxxe OyTH BUKOpHUCTaHA
o(iriepamMu B POILIEC] CTPATETIYHOTO CITIIKYBaHHSL.

[HIIMMKM TUMaMH CTpaTeriii €: cTpareris NPUIUHEHHS
KOMYHIKaIlil, CTpaTerist MO3UTUBHOI / HEraTUBHOI BBIWIMBOCTI,
CTparerisi XOJOAHOI BBIWIMBOCTI, CTparerist KoH(poHTamii,
CTparterisi BUCMitOBaHHs ToIO. Bubip crpareriii Takox 3aie-
JKUTB BiJl 0COOJIMBOCTEH IILILOBOT ayTUTOPIi.

IIpeacTaBHUKKM 1HOIMX KpaiH MOXYTh CTaTH LLTBOBOIO
ayINTOPI€I0 32 ONOMOTOI0 PI3HHX KaHaNiB, TakuX sk 3MI,
InTepHer, 3a JOIOMOIO0 MiXOCOOUCTICHOTO CHIJIKYBAaHHS i
4ac MIKHapOJHHX 3aXOJiB.

CIHUCOK JIJAHOK KOMYHIKaTHBHOI B3a€MOJIiI CTOCOBHO 1HO-
3eMHO{ IUJTLOBOT ayIUTOPIi CiIijl 3HauHO po3umupuTH. He Tinb-
KM XKYPHAIICTH YU MPABOOXOPOHI, a i MPEeICTaBHUKU Oy/ib-
SKOi c(epH AiSUTEHOCTI TIOBHHHI BHCTYIAaTH KOMYHIKaTOpOM.
OO0csir poOOTH MOBHHEH BKIIIOYATH BCi BUIU KOMYHIKATUBHUX
KOHTAKTIB: CIUIBHI CHOPTUBHI, pO3BaXkalbHi, OCBITHI 3aXO/H;
KoH(epeHMii, AUCKYCil, 0 NPOBOAATECS B PEKUMI OH-JAIH
i3 MpeICTaBHUKAMH 1HIUX KpaiH; pi3HI BUAW 3MaraHp TOIIIO.

KJ11040Bi cjioBa: KOMyHIKaTUBHA CTpPATETisl, KOMyHIKATHB-
Ha TaKTHKa, MDKKYIIBTYpHA KOMyHikamisi, HanionansHa rBap-
Jist YkpaiHy, KOMyHIKaTHBHA CTpaTeris CHiBpOOITHULITBA.




