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Summary. Modern linguistic researches are dedicated
to the study of color names. Investigators have conducted
a thorough research of color names, made a great contribution
to the evolution of this phenomenon in linguistics, in
the development of the problems of the lexical-semantic field
“color”. Linguistics of color, which has its own theoretical
and methodological basis, analyzing the problem of studying
color names, has gained some experience in the study
of symbolism and semantics of color and its shades.

The article focuses on the description of the lexical-semantic
field “color” by means of studying the features of the English
color names in the domain of clothes. On the basis of color
names, their specifics are closely viewed and the structure
of the lexical-semantic field “color” in the domain of clothes
is created.

The author emphasizes that color names play an important
role in the formation of the linguistic picture of the world,
because different linguistic and cultural communities have
certain associations with each color. Identifying the lexical-
semantic features of color and its symbolism plays an important
role in determining the national and cultural specifics
of language. The semantic diversity of color symbolism is
closely related to psychological perception and has numerous
intercultural differences in relation to phenomena and events
in people’s lives.

A large number of color names under the analysis are
the source of numerous associations that make them elements
of a figurative structure of objects. The results show that some
of the non-standard color attributes derive from the names
of plants, animals, minerals and fossil. Their color is poorly
correlated with the reference color, it is not always steady
and the same in different copies, but it is well known to every
native speaker. That is, without thinking, everyone will say
red about tomato, red about strawberries, burgundy about
pomegranate. These color names are depicted on clothing as
we see them in nature (in relation to color).

Key words: color names, lexical-semantic field “color”,
nuclear zone, central zone, peripheral zone, structure
of the lexical-semantic field “color”.

Introduction. Over the last decade, researchers have become
increasingly interested in the study of color names. Numerous
researchers have addressed this study since the 19th century.
H. Herne, M. Sourovtseva, L. Granovska, N. Pelevina, B. Berlin,
P. Kay conducted a thorough investigation of color names and made
a great contribution to the development of this phenomenon in
Linguistics, in the development of the problems of the lexical-
semantic field “color” [5, p. 4]. H. Herne studied Slavic lexemes
on the color designations. M. Surovtseva and L. Granovsky
researched the history of color names. B. Berlin and P. Kay studied
the etymology of color [4, p. 246]. V. Moskovich, V. Makeenko,

V. Yurik, N. Pelevina investigated the semantic field of color names
(2, p. 199].

Scientists confirm that the lexical-semantic field has its
structure, but there are several views on this issue. The most
convincing is the approach of A. Ufimtseva, who believes that
the structure of the lexical-semantic field consists of the nuclear,
central and peripheral zones. The nuclear of the field is represented
by a common sem, which organizes the semantic field deployment
around it. The central zone consists of units that have an integral,
a common differential value with the nuclear, and the peripheral
zone includes units that are most semantically distant from
the nuclear [3, p. 139].

Using V. Ivarovskaya’s classification of color names, according
to which she identifies ten primary colors: white, red, blue, green,
yellow, brown, gray, black, orange, purple, we divide the removed
color names by categories of primary colors. The reason for
choosing this classification is that the classification is based on
the principle of division by lexical-semantic field: all these colors
have the ability to be part of color fields in the form of their nucleus
[1, p. 104].

However, even though many studies have reported the definition
of the features of the lexical-semantic field «color», which are
determined by a certain sphere of color use, there has been very
little research of the definition of the functioning specificity of color
names in the domain of clothes which is needed to be considered
in detail. The scientific novelty of the research is the deepening
of the description of the lexical-semantic field “color” in English
by studying the peculiarities of the functioning of color names in
the field of clothing.

The paper focuses on the description of the lexical-semantic
field “color” by means of studying the features of the English color
names functioning in the field of clothing. The purpose of the present
study is, therefore, to identify the features of the lexical-semantic
field “color” in the domain of clothes. The study investigates
features and specifics of color names and created the structure
of the lexical-semantic field “color”. Specifically, the article
examines the question of studying color names in linguistics,
the essence of the concept of “lexical-semantic field”, the structure
of the lexical-semantic field “color” that is constructed on the basis
of the removed color names.

Methods. The research methods, which are used in the process
of identifying and describing specific features of colour names, are
descriptive-analytical, elements of component analysis, elements
of comparative and quantitative analysis.

This research focuses on about 400 articles of women’s clothing
and 350 men’s clothing items on the basis of English online stores.
In total, 57 English color items of women’s and 43 color attributes
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of men’s clothes are studied. Therefore, the sampling method was
used to select the actual material of the study.

As the material of the analysis shows, according to the meanings
of these color names in dictionaries, the accents on the shades can
be changed. That is, the shades of some colors names sometimes
do not match their definitions of the dictionary. During the research
at the stage of assigning color to the microfield, a visual image (the
shade that is depicted on the pages of American and British online
stores) is taken into consideration.

Results. On the basis of the English color names of the women’s
andmen’s clothing, their specifics are closely viewed and the structure
of the lexical-semantic field color is built.

The problem of understanding some colors is determined by
the national-cultural specifics, which is expressed by intercultural
differences between certain phenomena in different cultures,
therefore, studying their specifics requires accessing the Internet
resource for additional information.

According to the theory of A.A. Ufimtseva, the nuclear, central
and peripheral zones are distinguished in the lexical-semantic field
color where 10 nuclear lexical units are identified: white, red, blue,
green, yellow, brown, black, orange, purple, grey. Thus, the lexical-
semantic field color is presented in 10 microfields. In the study
of color names, it is noticed that there are differences between
their use in relation to men’s and women’s clothing. Therefore,
one of the criteria for the analysis is the division of the color units
denoting women’s and men’s clothes, according to which the fields
for women’s and men’s clothes are structured respectively.

Consider the lexical-semantic microfield white with the nucleus
white. The center of the lexical-semantic field on the material
of men’s clothing is color name cream, which can be attributed
to both microfields whit and yellow according to the dictionary
meaning, but in the context of online stores, which make up
the research material, it clearly expresses white. In the field
of women’s clothing, the center of the microfield whit is not
represented. The periphery of men’s clothing includes Carl’s stone,
chino, naked, while natural and chalk are referred to the periphery
of women’s clothing. These units are the furthest from the nucleus
and their belonging to white is either contextually determined or
requires additional culturally labeled knowledge.

The center of the lexical-semantic microfield red with the nucleus
red on the material of men’s clothing are such units as scarlet, raspberry.
Elements of the periphery are rouge, pomegranate, milkshake,
zephyr, pink willow, salmon heather, rose dew. The center of the field
of women’s clothing consists of coral, maroon, magenta, terra cotta,
pink blush, tomato, strawberry, paprika, cinnamon, plum, brilliant
fuchsia, exotic ruby, potpourri pink, sunrise pink, neon flamingo.
Peripheral units are rust, rosehip, petunia, raspberry punch, wine,
candy, spring, summer azalea. However, according to the dictionary,
the original name rust refers to the brown color, but the item of clothing
on the material of the online store is expressed in red.

The center of the microfield blue with the nucleus blue on
the material of men’s units includes such color names as cornflower
and deep cobalt. Peripheral elements are lagoon, silver pine, new
green tea, tourmaline, fall royal. The center of the lexical-semantic
microfield of female units includes perfect turquoise, ultramarine,
true indigo, elysian blue, navy. Peripheral elements are quince,
fantasy aqua, East Side royal, Aruba, galaxy, sail, dark night,
marine, because these color names are not recorded in the dictionary
as certain shades of color.

Next is the lexical-semantic microfield green with the nucleus
green. The center of the field on the material of men’s clothing is olive,
and women’s clothing is avocado, emerald, which are often used to
depict clothing. The periphery of men’s clothing includes desert cactus,
sycamore, and the categories black moss, tropical, admiral are referred
to women’s clothing, because these units are semantically furthest from
the nucleus: the semantic component of color is not fixed in dictionary
entries or in general cultural practice.

The center of the lexical-semantic microfield yellow with
the nucleus yellow on the material of women’s clothing are such units
as lemon, apricot. There are no units in the center of men’s clothing.
Elements of the periphery to indicate the color of women’s clothing are
wheat, and men’s clothing — hot mess. Their affiliation to the microfield
“yellow” is ambiguous and requires some cultural background.

The center of the lexical-semantic microfield brown with
the nucleus brown on the material of men’s clothing includes such
units as iconic khaki, sand, coastal beige, classic camel. The periphery
includes tobacco, bungee cord. The center of the lexical-semantic
microfield “brown” to denote women’s clothing includes light ivory.
Peripheral elements are gravel, oatmeal heather, latte, Madison tan.

Consider the lexical-semantic microfield grey with the nucleus
grey. Units such as metallic, dove, antique pewter are the center
of the lexical-semantic microfield on the material of men’s clothing,
and charcoal is referred to the center of women’s clothing. The
peripheral zone of this microfield of men’s clothing includes steel,
granite, ironstone, pavement, new shadow, while the expanded three-
component designations new heather gray, urban gray jungle constitute
the periphery of the corresponding microfield in the field of women’s
clothing. Color semantics in them has an associative character.

The next step in the study is the microfield black. Unusual
colors of the microfield black are used to characterize men’s
clothing and these two units obsidian and moonless night are related
to the periphery.

The same situation is with the lexical-semantic microfield
orange. Such colors as Lady Danger, shell peach (women’s clothing),
and Fire Rooster, persimmon (men’s clothing) are peripheral.

Consider the last removed color names of the lexical-semantic
microfield violet. The central unit, used to denote women'’s clothing,
is eggplant, while dusty mauve is the central unit of men’s clothing.

The meanings of all color names are checked by dictionaries
during their division into central and peripheral zones. Color names,
which are recorded in the dictionary as certain shades of color or
dictionary articles which contain a mention of a particular color, are
attributed to the center.

[t was examined that one of the most important features of the field
is its structural organization, which is determined by the delineation
of the nuclear, central and peripheral zones. After creating the structure
of the lexical-semantic field, it was concluded that the peripheral
elements of this field predominate over the nuclear and central and are
characterized by the lowest frequency of use and stylistic color value.
The central zone includes the most commonly used words with bright
integral values and have a common differential with the nuclear. The
structure has many gaps in the “Center” category, probably due to
the fact that these elements are characterized by a low frequency
of use in the domain of clothes.

Discussion. The results show that the central zone includes
the most commonly used words with bright integral values and has
a common differential with the nuclear. The structure has many
gaps in the “Center” category, probably due to the fact that these
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elements are characterized by a low frequency of use in the domain
of clothes.

[t should be noted that the largest number of selected English colors
are part of the microfield red, its color names are expressed by many
shades: coral, pink, burgundy, etc. The lexical-semantic microfield
violet has the least developed structure because purple is a combination
of red and blue, which the largest number of elements belongs to in
this study. The structure of the lexical-semantic field color has 3 gaps
in the category Center in the domain of men’s and women'’s clothing,
because these elements have a low frequency of use. The category
“Periphery” of women’s clothing is not represented in two microfields
(black and violet), whereas among the items of men’s clothes peripheral
elements are not only in one microfield (violet). The center of men’s
clothing includes smaller amount of colour names — 14 elements,
the center of the lexical-semantic field of female units — 27. The
structure has almost the same number of peripheral units: 29 elements
of men’s clothes and 30 women’s items.

Conclusions. A large number of color names under the analysis
are the source of numerous associations that make them elements
of a figurative structure of objects. Some of the non-standard color
attributes derive from the names of plants, animals, minerals, fossil,
etc. In terms of grammar they are expressed by nouns or noun
phrases (which is a characteristic feature of word formation in
English) or combinations of nouns with adjectives.

Based on the results of the analysis it is concluded that
the peripheral elements of this field dominate over the nuclear
and central ones in the research, but they are characterized by
the least frequent usage and stylistic color value. The central zone
includes the most commonly used words with bright integral values.
The structure has many gaps in the central zone, assumingly because
these elements are characterized by a low frequency of usage.

During the analysis, it is investigated that a certain number
of colour names is at the verge of two microfields. An example
of this is the color names, which are depicted in turquoise, so they are
located at the intersection of the microfields “blue” and “green”. Due
to the limited amount of work on this issue, enough attention has not
been given, which can be described as a prospect of further research.
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Mippymusik K. B. CTpykTypa JIeKCHKO-CeMAHTUYHOI'0
noJst «KoJip» y cdepi oasry

AHotanisi. CyJyacHi JIHIBICTHYHI HAyKOBI poOOTH MpH-
CBSYCHI BUBYEHHIO KOJbOpOHalMeHyBaHb. HaykoBui mpo-
BEJIM pPETENIbHE JIOCIHIJKCHHSI KOJIbOPOIO3HAUYCHb, 3pO0HIH
BEJIMKUH BHECOK B €BOJIOIIIO I[LOTO SIBUINA B JIIHTBICTHIII,
B PO3pOOKY NPOOIEM JIEKCUKO-CEMAaHTUIHOTO OIS «KOIIpP».
JliHrBicTHKA KOJBOPY, IO Ma€ BIACHY TEOPETHYHY 1 METO-
JIOJIOTIYHy 0a3y, 3aiMar0YHCh aHaTi30M POOIEMH BUBYCHHS
KOJIbOPOTIO3HAYCHHS 1 HallMEHYBaHb KOJBOPIB, HAKOMHYH-
Jla TIEBHUH JTOCBiA B JIOCHIJDKCHHI CUMBOJIKH 1 CEMAHTHUKH
KOJILOPY 1 HOTO BiJTIHKIB.

CrarTs NPHUCBSIUCHA OMHUCY JEKCHKO-CEMAHTHYHOTO MOJIS
«KOJTIp» IIUIIXOM BUBYEHHSI OCOOIMBOCTEH aHIIIIHCHKUX KOJIBO-
poHaiiMeHyBaHb y cdepi omsary. Ha 0CHOBI KOJTbOPOIIO3HAYCHD
YBXHO PO3IIISIAETCA iX crenudika Ta OyayeThes CTPYKTypa
JIEKCUKO-CEMAaHTUYHOT'O TOJISL «KOJIP» y Taiys3i ofsry.

ABTOp HAarojomrye Ha TOMY, IO KOJHOPOHAWMEHYBAHHS
BiirparoTh HeaOusKy poib Y (OpMyBaHHI MOBHOI KapTUHH
CBITY, OCKIJIBKH 3 KOXXHUM KOJILOPOM Y PI3HHUX JIIHI'BOKYJIb-
TYypHHX CIUTLHOT TOB’sI3aHi MEBHI acorrianii. BusisieHHs jiek-
CHKO-CEMAaHTUYHHX OCOONMBOCTEH KOJIbOPOHANMEHYBAHHS
1 floro cUMBOJII3MY Tpa€ BaXJIMBY poOJb y BH3HAUCHHI HAaIlio-
HAJIBHO-KYJIBTYPHOI Crielu(ikd MOBHUX 3ac00iB. CeMaHTHY-
Ha 0araToIUIaHOBICTh CHMBOJI3MY KOJIbOPOIIO3HAYECHHSI TICHO
[IOB’sI3aHa 13 NCUXOJOIIYHUM CHPUHMHATTAM 1 Ma€ 4YMCIEHHI
MIKKYJIBTYpHI BIJIMIHHOCTI y BIJIHOILICHHI JIO SIBMII 1 TOZIM
Y JKHTTI JTFOZIEH.

Benuka KUIBKICTb aHaJIi30BaHUX KOJIbOPOHAHMEHYBaHb
€ JDKEpEeJIOM YMCIICHHMX acolliaiiid, mo poossTh iX eleMeH-
TaMH 00pa3Hoi CTPYKTypH mpeaMeTiB. OTpuMaHi pe3ysabTaTH
CBiJUaTh MpoO Te, 10 JEsiKi HeCTaHAAPTHI KOJILOPOIIO3HAUCH-
Hsl TIOXOJSITh BiJl HA3B POCIHMH, TBAPHUH, MiHEpaJiB Ta Koma-
nwH. IXHil Komip MOTaHO CHiBBiTHOCHTECS 3 €TATOHHNM, BiH
HE 3aBX/]YU PIBHOMIPHUII 1 OHAKOBUH Y PI3HUX €K3eMILIIpaXx,
aje BiH J00pe BiIOMHH KOXHOMY HOCir0 MoBU. ToOTO, HE
3aMHCITIOIOYUCH, KOKHA JIFOIHA CKa)Ke YEPBOHUI IIPO TOMAT,
4epBOHUI PO MOIYHUIIO0, OOpoBUil PO rpaHar. JlaHi KOIbo-
pOHaliMEHYBaHHS Ha OJs131 300paXkeHi Tak, K MU 0auuMO X
y IPUPO/Ii (CTOCOBHO KOJIBOPY).

KnrouoBi cioBa: KonbOpoOHAMEHYBaHHS, JIEKCUKO-CE-
MaHTHYHE [OJe «KOMip», sAepHa 30HA, LIEHTpajbHA 30HA,
nepudepiiiHa 30Ha, CTPYKTypa JEKCHKO-CEMaHTHYHOTO OIS
«KOMIPY.
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