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PRODUCTIVE MEANS OF WORD-FORMATION
IN THE MODERN LANGUAGE OF AMERICAN SOCIAL WEBS,
INTERNET PLATFORM YOUTUBE AND MESSENGERS

Summary. The paper investigates the problems
of word-formation in the language of American social net-
works, video-sharing platform YouTube and messengers. In
spite of the existing studies devoted to the morphological
nature of neologisms used by teenagers in social networks,
the tendencies in word formation in social media, etc.,
the words derived from the names of the popular social net-
works and platforms/messengers (Facebook, Instagram, You-
Tube, Twitter, LinkedIn, Pinterest, Reddit, WhatsApp) have
not been subjected to a thorough analysis and require fur-
ther investigation. Thus, the authors analyse the lexical units
which have recently been formed from the names of the pop-
ular social networks and Internet platform/messengers. While
studying it was found out that conversion as well as derivation
appear to be the most productive means of neologism forma-
tion in such specific and pooular sphere of modern communi-
cation as social networks and the like. In the paper the deri-
vate under analyses have been divided into three semantic
categories. The first one denotes the process of using social
networks, video-sharing platform YouTube and messengers.
This category comprises verbs derived from nouns (proper
names) and their non-finite forms — gerunds and participles.
The second semantic group includes the nouns used to denote
users of this or that social network, Internet platform/messen-
gers. Mostly nouns of this group are derived from the proper
name of the social network or Internet platform/messenger by
means of the suffixation. The word-forming models created by
means of the productive suffixes -er/-or to designate the users
of the networks/platform/messenger (Instagrammer, Face-
booker, Youtuber, Twitterer, Linkediner, Redditor etc.) have
been singled out. The cases of utilising other suffixes, such
as -ista, -ee or -i, are less frequent. The third semantic group
comprises the adjectives derived from the nouns — proper
names of social networks according to the model “noun+-
able” (Facebookable, Instagramable).

Key words: word-formation, conversion, derivation, zero
derivation, affixation.

Problem statement. Constant development of the English lan-
guage reflects every little change that occurs in the new culture gen-
erated by the Internet communication on various social networks,
which results in new vocabulary units appearing and functioning in
international context. Thus, the means of word-formation in the lan-
guage of American social webs, video-sharing platform and mes-

sengers are to be investigated in order to understand the morpholog-
ical nature of newly appeared words.

Analysis of recent research and publications. Analysis has
shown, that there are few studies on the morphological nature
of neologisms used by teenagers in social networks (S. Shahlee
and R. Mustaffa, 2019), the formation patterns of social media
terminilogy (A. Kilyenia, 2015), blending words in social media
(G. Giyatmi, R. Wijayava and S. Arumi, 2017), and the tendencies in
word formation among teenagers in social media (D. Ljubotenska,
2018). However, the words derived from the names of the popular
social networks, video-sharing platform YouTube and messengers
have not been subjected to a thorough analysis and require inves-
tigation.

The aim of the paper is to investigate the words denoting
the constituents of the social networks, video-sharing platform
YouTube and messengers functioning, particularly those which
have recently entered the English language by means of conversing
the already existing lexical units (the names of the popular social
networks, etc.) as well as by means of derivation (affixation).

Using the continuous sampling method we have selected
the study material from the open Internet resourses.

Presentation main material. Nowadays, Internet becomes
more and more popular around the world, especially taking into
consideration the repeated lockdowns caused by Coronavirus which
changed our reality greatly. The number of Internet users is con-
stantly growing in different parts of the world as compared with
those in 2018 and 2019. According to Internet World Stats, there
are more than 4.5 billion people connected to the Internet all over
the world that is about 59 percent of the total global population,
while in 2018 it was about 2.6 and in 2019 — 3.5 billion respec-
tively [7]. The USA is among leaders in the Internet communica-
tion. The most popular social networks, platforms and messengers
in the USA are YouTube, Facebook, Instagram, Pinterest, LinkedIn,
Snapchat, Twitter, WhatsApp and Reddit [14]. These networks are
known all over the world, their names gave birth to a great number
of derivatives. The latter became quite popular with Internet users.
The language of social networks, etc. has its peculiarities which are
caused by the limitations of space as well as the specific conditions
of Internet communication. The formation of new Internet terms
from the names of the social networks, YouTube and messengers
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seems quite productive because it facilitates their understanding by
a great number of people from all over the world.

In the study, we propose to divide the derivate into several
semantic categories which are common for most social networks,
etc. The first one denotes the very process of using social networks
or Internet platform/messengers. This category comprises mostly
verbs and their non-finite forms — gerunds and participles. The verbs
of this category are formed by means of conversion from the names
of the corresponding social networks. Conversion is an affixless der-
ivation consisting in making a new word from some existing word
by changing the category of a part of speech, the morphemic shape
of the original word remaining unchanged [1, p. 68]. Conversion
appears to be one of the most productive means of word-formation.
Linguists admit “the regularity and the completeness with which
converted units develop a paradigm of their new category of part
of speech. As soon as it has crossed the category borderline, the new
word automatically requires all the properties of the new category,
so that if it has entered the verb category, it is now regularly used in
all the forms of tense, and it also develops the forms of the participle
and the gerund” [1, p. 69]. Let us consider the examples reflecting
these processes.

To start with, the noun Facebook, which is a proper name
of the American social networking service, became a source for
the creation of a new verb with three meanings — “to send someone
a message on Facebook”, “to publish information on Facebook”
and “to spend time using Facebook”, for example: “I facebooked
him and he told me where he lived on campus” [4]. On the BBC
website there is a resource for listening based on the article “Keep
your English up-to-date Facebook” by G. Dudeney. The author pro-
vides such bright examples of using the verb facebook in the mean-
ings “to upload something on the Internet” (“I've just facebooked
the photos from my summer holiday”), “to find a person on Face-
book” (“I facebooked that guy John and it turns out he's an archi-
techt”), “to contact a person” (“Did you facebook Susan about
the party?”) [18].

Furthermore, the gerund facebooking was created from the verb
to facebook: “As Facebook use continues to be an integral part
of people s everyday life, enriching our understanding of the impact
of Facebooking on its users will better inform researchers
and the lay public alike about the psychological impact of using
Facebook” [5].

Another vivid example of forming a verb from a noun, and then
a gerund from this verb has appeared from a world-wide known
proper name of the social network Instagram. For instance, one
of the articles in the New York Times is titled as follows: “Should
Any Parents Be Instagramming Their Kids? " [21], where we can
observe the verb to Instagram used in the Present Continuous
Infinitive form. The gerund Instagramming is also quite common
for the modern English language: Check out the first article in our
Instagramming your Trip series, which will take you through tips
and tricks on making your subject look good in photographs! [2];
Whilst I can't cover everything, I can give you general guidelines
in the Art of Instagramming like a Boss [17]; The Top Frustrat-
ing Problems with Instagramming for Business — And How to Fix
Them! [20].

Being a proper name of the American video-sharing platform,
the noun YouTube has also provided the basis for the verb forma-
tion meaning the following actions (according to Macmillan Dictio-
nary): “to upload a video to the videosharing service YouTube” (e.g.

The footage has amassed nearly a million views since it was you-
tubed earlier this week) and “to find something on video-sharing
website YouTube” (e.g. ] youtubed Oxford University lectures) [8].
The verb to youtube was later transformed into a Gerund: Is It Too
Late to Start Blogging, Youtubing or Instagramming in 2020? [8].

However, the Participle I “youtubed” formed from the verb “to
youtube” has a somewhat negative coloring. It means “the process
by which you intend to go onto YouTube to look up and watch one
or two videos but to end up following the links for hours and hours”
[24]. It is often used in the pattern “to get+youtubed”: “I'm sorry
baby I meant to call you 2 hours ago but I got “YouTubed” [24].

The verb to pinterest, indicating “the action of repining a post
on Pinterest” [24] has been created by means of conversion from
the noun Pinterest — the proper name of another social network: Did
you see those tutorials I Pinterested yesterday on how to crochet
with dog fur?; I should have Pinterested that link because I can't
remember what it was now [24].

Sometimes participles can be formed from the verbs that were
originated from nouns. Thus, the noun Pinterest is a source for
the Participle I pinterested, used in the situations when “you’re too
distracted by Pinterest to be bothered by anything else” [24]: “Hey
come look at this!” “Nope, too Pinterested” [24].

WhatsApp messenger is very popular among Hispanics in
the US. The verb “to whatsapp” means “to communicate with some-
body using the social media app, WhatsApp™: “Could you please
whatsapp me pictures of the party scene?” [12]. Thus, when you
“send the message through WhatsApp to him”, it may be rendered
as “you are whatsapping him” [24]. Here we have an example
of Participle I formation from the verb “to whatsapp”.

Snapchatting is “the verb form of using the application Snap-
chat” (a messenger): “Stop taking selfies! Dont you have enough
pictures of yourself?” — “I'm not, 'm snapchatting” [24].

The verb “to twitter” may be used to denote the process of “writ-
ing a message on twitter” as in the example: “Wait a second! I'm
twittering” [24]. Nevertheless, the proper verb for the process
of Twitter usage is “to tweet”. In Cambridge Dictionary it is defined
as “to publish a short remark or piece of information on Twitter”:
“He tweeted that he was just about to meet the president” [4] or
“to communicate on Twitter using quick short messages”™: “Many
famous people tweet regularly” [4]. Here the polysemantic word
acquires new meaning based on the phonetic motivation. The sounds
of tweet publication are similar to those produced by the birds.

The second semantic group which has high frequency of usage
in the Internet communication is the nouns used to denote peo-
ple who use this or that social network/video-sharing platform/
messenger. Mostly nouns of this group are derived from the name
of the Internet platform by means of the suffixation, generally by
suffix -er/-or. Nevertheless, there are some cases when other suf-
fixes such as -ista, -ee or -i are used.

Instagram + -er — Instagrammer, meaning “someone who
regularly shares images, or other things such as video or text, on
the social media service Instagram” [4]: What Kind Of Instagram-
mer Are You? [22]; Pro-Shot: Food Photography for the Blog-
ger and Instagrammer: Learn to Shoot and Edit Photos on Your
Smartphone for Tasty Results That Get Noticed! [10]; If you re
planning a trip to London, here are 10 top London Instagrammers
to follow [4].

YouTube + -er — YouTuber - “a person who often
uses the website YouTube, especially someone who makes
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and appears in videos on the website” [4]: Forgot about becom-
ing an astronaut-these days, kids are three times more likely to
dream of becoming a professional YouTuber [24]; Here’s a list
of the most subscribed YouTubers and channels on the platform;
It’s also become a platform for YouTubers to become superstars
in their own right [3].

Facebook + -er — Facebooker. The derived word means
“someone who uses the social networking site Facebook on a regu-
lar basis” [12]: If you 're a Facebooker who's lusting after the Apple
iPad ... then chances are you're aged between 18 and 25 and have
an interest in popular culture ... [12]; Within hours, I had nearly
150 bloggers, Tweeters, and Facebookers volunteering to partic-
ipate [13]. At the same time there are those who are addicted to
Facebook. On the contrary to the first group of people such fans
of Facebook are called “facebookee”: “Check back again, you
facebookee!” [24].

Snapchat + -er — Snapchatter. This is “a user of the mobile
photo messaging application Snapchat”: “What kind of snapchatter
are you?” [23].

Twitter + -er — Twitterer, meaning “a person who uses
Twitter”: She is anything but a twitterer, though — it is the warmth
of the voice that makes it truly heavenly [13]. Moreover, people who
are addicted to Twitter, “who use Twitter a lot” are called twitterati:
“The twiterrati were able to communicate news on the subject” [4].

LinkedIn + -er — LinkedIner. LinkedIners are called those
“who joined the Linkedin social connection network LinkedIn”:
“I just submitted another post for all my fellow Linkerdiners to
“like” [24]. “Linkediners” are quite often used as addressing
to the members of the network: “Dear Linkediners, thank you,
muchas gracias, grazie molte!” [16] or “Dear Linkediners, may
[ have your attention please...” [11].

Reddit + -er — Redditor. The lexical unit “redditor” has
a somewhat negative connotation because it means “an introverted
and emojiphobic person who spends way too much time on Reddit
to gain virtual Internet points because they can’t get a girlfriend”:;
“Redditors hate reports and will call other Redditors out on it, then
they will go post a repost themselves” [24].

Pinterista is a derivate from Pinterest which is based upon
the analogy of building nouns in Spanish or Italian. Hence, in
the below examples one may see the ending “-istos” which is anal-
ogous to Spanish ending indicating males. Pinterista means “a
fabulous person who is devoted to the online pin board called Pin-
terest” or “a fabulous person who believes in the power of Pinter-
est”: “Only Pinteristos know how to pin”; “I'm a Pinterista since
[ learned how to make a tutu on Pinterest” [24].

The third semantic group comprises the adjectives derived
from the names of social networks and video-sharing platform
YouTube. They are mainly derived according to the model
“noun + -able”. This became possible due to “the flexibility
of the English vocabulary system that makes a word formed by
conversion capable of further derivation, so that it enters into
combinations not only with functional but also with derivational
affixes characteristic of a verbal stem, and becomes distribution-
ally equivalent to it” [1, p. 71].

The derivative Instagrammable, meaning “attractive or inter-
esting enough to be suitable for photographing and posting on
the social media service Instagram” [4], is formed by means
of adding the suffix -able to the noun Instagram: World'’s most
Instagrammable spots: Find the best location for Instagram pho-
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tos in every city and country [6]; Looking for the most Insta-
grammable places in London? I've chosen 35 cool spots in my
hometown that are guaranteed to blow up your feed [18)]. More-
over, the hashtag #instagrammable refers to 258 553 publications
on the Instagram.

The same word-forming model is observed in the word Face-
bookable, that is used in the meaning of “Worthy of a Facebook
post” and “Appropriate enough to be seen online, especially on
Facebook” [19]: Here's a totally Facebookable idea: putting a pro-
peller like this on a golf cart [19]; You know it was a good night
when only 3 out of 152 pics are facebookable [24].

Titterable are called those “things which are worthy of being
put on Twitter”: “I just had the most awkward run in with my ex.
This is totally twitterable!” [24].

The suffix -able can also be found in the lexical unit “You-
Tubeable” which has the following meanings: “4 video that is able
to be uploaded to YouTube”, “A video worthy of being uploaded to
YouTube, “A video that can be found on YouTube”. As examples
the following sentences can be considered: “I just took some digital
video of the dog doing a deuce. Is it YouTubeable?”; This show is
Just too old to be YouTubeable” [24).

The adjective Pinterestable is used “when you like something
you’ve seen on Pinterest and want to pin it on a board you have™;
“This craft project is pinterestable” [24].

The adjective snapchatable has a somewhat different mean-
ing. It denotes something “worthy of a snapchat, can be used as
a “snapchatable time” meaning that the people involved are having
an interesting time, worthy of sharing with others through video”:
“It looks like they 're having a snapchatable time” [24].

At the same time, the model “noun + -ing” appears to be less
frequent when it comes to the formation of adjectives, for instance
Pinterest + -ing — pinteresting used to refer to the situations
“when a Pinterest pin piques ones interest”: Wow that s very pinter-
esting! [24]. It is obvious that this adjective is formed analogously
to the adjective “interesting”. Just the same principle was used
while forming the adjectives “pinterested” and “not pinterested”.

Conclusions. In the study, we propose to divide the derivate
into several semantic categories which are common for most social
networks/video-sharing platform/messengers. The first one denotes
“the process of using this or that Internet platform”. This cate-
gory comprises mostly verbs and their non-finite forms — gerunds
and participles. The verbs of this category are formed by means
of conversion from the names of the corresponding social networks,
etc. The second semantic group which has high frequency of usage
in the Internet communication is the nouns used to denote people
who use this or that social network. Mostly nouns of this group
are derived from the names of the social webs/Internet platform/
messengers by means of the suffixation, generally by suffix -er/-or.
Nevertheless, there are some cases when other suffixes such as -ista,
-ee or -1 are used. The third semantic group comprises the adjectives
derived from the names of social networks. They are mainly derived
according to the model “noun + -able”. So, the study of neologisms
in such important part of people life as Internet communication has
showed that newly formed words are often produced by conversion
and derivation on the basis of the names of already existing social
networks.The Internet users who are number ones in the process
of creating neologisms try to facilitate understanding of new lexical
units and therefore in most cases imitate the patterns of the ordinary
words formation.
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The means of word-formation in the modern language of Amer-
ican social webs/YouTube/messengers requires further study due to
the fact, that new social networks and Internet platforms/messen-
gers are inevitably going to appear in the future, thus, becoming
a source for creating new lexical units.
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ponina I'. M., A6pamoBa O. B. IIpoaxykTuBHi 3acoou
CJIOBOTBOPY B CYYacCHili MOBi aMepUKAaHCHKUX COMiaJILHUX
Mepe:K, inTepuer-niiargopmu YouTube Ta mecenakepin

AHotanis. CTarTio IPUCBAYCHO JOCIIIKEHHIO MPOOIeMH
CIIOBOTBOPECHHSI B MOBI aMEPHKAHCBHKHX COIIIAJIbHUX MEPEeK,
Bieoxoctuary YouTube Ta mecenmkepi. Hespakaroun Ha
HEBEJIMKY KiBbKICTh HasSBHUX JTOCII/PKCHb, MPUCBIYCHUX MOP-
(onoriuHii TPHPOAI HEONOTI3MIB, 10 BUKOPHUCTOBYIOTHCS
MiUTITKAMA B COIIAJIbHUX MEpeXax, TEHICHIISAM 0 CJIOBO-
TBOPEHHS Y COLIAIBHUX MEpeXkax, CJI0Ba, IO IOXOASATH Bi
Ha3B MOMYJSIPHUX COLIAIBHUX MEPEX Ta IHTEPHET-TLIaT(HOpPMH
abo mecenmxepiB (Facebook, Instagram, YouTube, Twitter,
LinkedIn, Pinterest, Reddit) He mocraBaui 06’ €KTOM BUYEPITHO-
TO aHAITI3Y i BUMAraloTh IMOAANIBIIOT0 BUBUCHHS. TakKuM YHHOM,
y CTaTTi MPOAHAJII30BaHO CJIOBA, SIKi HEIIOJABHO YBIMIILIH 10
aHDIICbKOI MOBH HIIAXOM KOHBEpCii BKe HASBHUX JIEKCHY-
HUX OJMHHIb (Ha3B IOMYJSIPHUX COLIANBHUX MEpPEeXK, 1HTep-
HET-TUIaT(OPMU Ta MECEHIDKEPIB), a TaKOK 3a JOMOMOIOO
nepuBaitii (adikcanii). HymsoBa nepuBaiiis, abo KOHBepCis,
MOCTa€ OTHUM 3 HAWOLIBII MPOXYKTUBHUX 3acO0IB YTBOpEH-
HS JIECITIB Bijl IMEHHHUKIB, SIKi € JPKEPEJIOM TBOPEHHS TepyHIIis
Ta JIENPUCITIBHUKIB. AHATI30BaHI y CTATTI MOXIiHI CJIOBA KJia-
cU(]IKOBAaHO Ha TpH CeMaHTH4Hi Kareropii. Ilepmia kareropis
CJIIB BUKOPUCTOBY€ETHCS HA TIO3HAYCHHS BIIACHE TPOLIECY BHKO-
PHCTaHHS COLIAJIbHUX MEPEeX, IHTepHET-IUIaTGopMu Ta Mece-
HkepiB. L[ kareropist BKIIIOUA€E JIECTIOBA, YTBOPEHI Bijl iMEH-
HUKIB, 110 MO3HAYAIOTh BIIACHI HAa3BH, Ta 1X HEOCOOOBI Gopmu,
Taki SIK repyHiil Ta aienpukMeTHUK. J[o Ipyroi ceMaHTHIHOL
TPy BiTHECEHO IMEHHHUKH, 1[0 BUKOPUCTOBYIOThCSI Ha TIO3HA-
YeHHs1 KOPHCTYBaYiB COLlialbHUX Mepex, YouTube, MeceHmxe-
piB. IMCHHHKH 1i€T IPYTIH TTOXOASATH BiJI HA3B COLIATEHIX MEPEX
a0o iHTepHET-UIaT(hOPMH 3a TOTIOMOTOr0 cydikcarlii. Bunineno
CJIOBOTBIpHI MOJIENi, YTBOPEHi 3a JOMOMOTOI0 MPOXYKTHBHHX
cy(dikciB -er/-or Ha TO3HAYECHHS KOPUCTYBauyiB MeEpEx/TUIar-
dbopmu/mecenmxepiB  (Instagrammer, Facebooker, Youtuber,
Twitterer, Linkediner, Redditor Tomo). Bumagaku BUKOpUCTaHHS
iHMMX Cy(]iKCiB, TaKUX SK -ista, -ee, -i, € MEHII YaCTOTHUMHU.
TpeTs ceMaHTHYHA IPyTIa BKIIIOYAE IPUKMETHUKH, 110 TIOXOASATh
BiJI IMEHHHKIB, 1[I0 TI03HAYAIOTh HA3BH COLABHAX MEPEeK, 3a
MOJIEIUTIO «iIMEHHUK + -abley (Facebookable, Instagramable).

KuaiouoBi cioBa: cioBOTBOpEHHs, KOHBEPCIsl, AepUBALlis,
HyJIbOBA JepUBaIlis, aikcalis.
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