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Summary. The article has been devoted to the functional
aspects of English-language names of transport enterprises
and the ways of their conveying into Ukrainian It has been
noted in the research that proper names of transport entities
are mostly English borrowings that actively function in
the Ukrainian lexical system of the Transport sublanguage
to denote new realia. The names of transport enterprises are
determined as ergotemonyms with different sources of origin
that affected the word-forming peculiarities of the proper names
due to the use of anthroponyms, hydronyms, khrematonyms.
It has been substantiated that proper names are intended to
achieve communication and pragmatic efficiency and realize
four main functions: nominative-signifying, informative,
advertising and aesthetic. Having conducted a componental
analysis, a great number of abbreviations, other shortenings
and personal names have been revealed. They have been
adapted in the target language through transliteration or
the transfer of the original English name. Besides, proper
names of transport enterprises have been classified according
to the field of their business activity, forms of property,
forms of incorporation with identification of the countries
of transport entity’s registration. The main ways of conveying
English names of transport enterprises into Ukrainian have
been investigated. It has been found that the most common one
is descriptive method (or partial explication) with the transfer
of English names in the initial or final position in translation
of well known transport brands, logistics companies with
abbreviated components or names of founders. Loan translation,
permutation of components, omission of abbreviations,
denoting the forms of property or incorporation, addition
of the location component have often been used while
rendering English names of transport associations, auto shows,
transport dealerships, conferences into Ukrainian. Some cases
of translation analogies’ application have also been singled
out. It has been stated that the names of transport enterprises
function as one-component, two-, three-, four-, five-, six-,
seven-component lexical units which are adapted in the target
language with the help of the following mixed translation ways:
loan translation + permutation + transcribing (or the transfer
of the English abbreviation); partial explication + omission +
lexical substitution.

Key words: proper name, ergotemonym, borrowing,
transport enterprise, abbreviation, advertising function,
explication, mixed translation way.

Problem Statement. At present, advanced transport
technologies have become one of the crucial factors that affect
production forces allocation in Ukraine and all round the world.
Leading transport businesses use their names as an effective
advertising tool of their products and services. Meanwhile, small

firms, that have recently emerged in the national market, promote
their business activity, designing sites in English. The names
of transport enterprises serve as a “business card” in the constantly
developing transport sphere. The name of the trademark is the most
notable and stable element of the interrelation of the final product
and the target consumer. Well promoted brands encourage regular
consumers to opt for only tested and high quality transport products,
so the notion “brand” is regarded as the intellectual property of any
well recognisable transport structure, the name of which is gradually
turning to our everyday life sounding support and a key component
of a new technically advanced language.

The professional language of transport is characterised by
an increasing number of proper names of terminological nature. It is
stipulated by the fact that modern transport sphere is under constant
development. Due to innovative technologies implementation
and transport activity expansion, there are various terminological
lexemes that constitute proper names of transport enterprises,
denoting transport vehicles, spare parts, liquids, logistics processes,
transportation documents and services (NISSENS conditioning
systems, STARLINE braking discs, FERODO oils, DENSO
sparking plugs) which are worth classifying. In the period of global
processes, the Ukrainian lexical system is being currently saturated
with English borrowings of technical directionality (proper names,
internationalisms, abbreviations). So, English borrowings are
the most productive lexical units in socially oriented spheres — mass
media sources and advertising — which successfully implement
a popular trend on effective English language borrowings’
application. As a result, new lexemes, particularly those denoting
proper names, are recorded in the language consciousness of many
recipients, gradually entering their active vocabulary.

It is to be noted that proper names as the realia of a certain
community cause major discrepancies in linguistic and conceptual
codes of the target audience. They become the object of research
in modern linguistics due to their word-forming peculiarities,
functional features, pragmatic loading and cognitive potential.
In translation studies proper names in the transport sublanguage
constitute a problematic lexical layer that requires a comprehensive
analysis as there is a constant need to adapt English proper
names (often regarded as the non-equivalent lexis) to the norms
of the Ukrainian graphical and morphological systems. Nowadays
there is no unified regulation of their application and interpretation
in the target language with the preservation of functional
and pragmatic characteristics.

The aim of research is elaborated to identify functional aspects
of English-language names of transport businesses in order to
achieve faithfulness of their conveying into Ukrainian.
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Recent Researches and Publications Overview. The
issue of proper names as the complex lexical units that steadily
enrich the linguistic environment has long been studied by
many national and foreign linguists. Scholar 0.0. Selivanova
defines the anthroponym as any name of a person or a group
of people and suggests the classification based on personal names,
surnames, family names, nicknames. She considers transliteration
and transcribing the most common ways of their linguistic
representation in the target text [1]. Linguist L.O. Belei notes that
proper names are the unique language signs which reflect many years’
nomination experience, different onomastic models, connected with
ethical and cultural processes. Proper names (onyms) are regarded
as the words, naming real or imaginary objects, people and locations
that are unique in nature [2]. Researcher L.S. Barkhudarov
determines the process of translating proper names as that focused
on achieving communication and functional efficiency and describes
them as non-equivalent lexis [3]. Many modern experts refer to
M. P. Kocherhan’s classification of proper names according to their
semantic peculiarities. He states that proper names unlike common
ones are intended to single out an object in the group of similar ones
in order to identify and individualize it [4]. Semantic and functional
characteristics of ergonyms have been explored by such researchers
as: N.V. Podolska, I.V. Kriukova, V.M. Leichyk, R.I. Kozlov. The
term “ergonym” was originally recorded by N.V. Podolska to
express the name of a business amalgamation (union, organization,
company, foundation, corporation). She claims that the nominator
creates a wide range of original names to provide successful
communication. She distinguishes several requirements for
a “catchy” ergonym: euphony, its compliance with the orthographic
rules, avoidance of false associations that will contradict business
activity of an enterprise, evaluation of the pragmatic name’s potential
[5]. Linguist P. Sjoblom devotes her studies to multimodal character
of company names that can be revealed in their functional aspect
[6]. Modern translators .V. Korunets, V.I. Karaban, Yu.B. Tsverkun
made a structural and functional analysis of company names
and suggested two methods of their rendering into Ukrainian:
1) translation only or 2) transliteration/transcribing and explication
in brackets at the same time [7].

Putting all the contributions above together, proper names
(transport company names, in particular) are mostly English
borrowings that have a clear internal structure, cultural allusiveness,
bright emotiveness, undergoing a lexico-semantic classification.
They fully realize their pragmatic potential by fulfilling advertising
and emotive functions.

Research Outcomes. In the course of the study, the names
of transport enterprises are considered as ergotemonyms that
originate from Greek, implying business + law + name. According
to researcher V.M. Leichyk, the ergotemonym corresponds to
the full structure of a term and signifies official naming under
which the enterprise runs business. Ergotemonyms realize their
main functions, based on a specific content and a communicative
intent. The nominative and signifying function is designed to
single out a business entity, focusing on its unique character. The
informative function is aimed at the successful message content
realization to be unambiguously interpreted by the target reader
or listener. The designer of the company name should be well
aware that the product of his creativity is mainly a message that
represents the object of nomination. So, many names contain
lexical markers of terminological character that can be manifested

in the classification of transport entities according to the field
of business activity:

1) production: SACHS Shock Absorbers, Pierburg Pumps,
MPM Oils, VatOil, Brembo Braking Systems, Bilstein Springs,
Valeo Windshield Wipers;

2) distribution: LKQ Autoparts, ERA (Quality Care Protection),
Warrens Warehousing and Distribution Ltd., Aquatrans Distributors Inc.;

3) dealership activity (sales): Drive Reineke: New and Used
Car Dealers, Jackson Family of Dealerships, Maguire Family
of Dealerships;

4) auto repair and maintenance: Aol Sajow Centre for Car
Maintenance, Auto Service Centre & Car Maintenance Shop,
Wheeling Auto Centre;

5) products and services promotion: Miami International Auto
Show, United AUTO EXPO Motor Show, Vancouver International
Auto Show;

6) research: C, 3 European Conference on Connected
and Automated Driving, Electric Vehicles Symposium, EV
Infrastructure Summit.

7) organizational activity: Amalgamated Union of Engineering
Workers (USA).

Having classified the names of transport enterprises and identified
the key lexemes (markers) which are expressed by the terminological
clusters, collective nouns, abbreviations, internationalisms,
geographical names, it is worth describing the main ways of their
adaptation in the target language environment.So, the first group
of proper names can be rendered into Ukrainian by means of mixed
translation ways: loan translation + permutation + transcribing
(or the transfer of the English abbreviation): SACHS Shock
Absorbers — Amopruzaropu 3AKC (SACHS), MPM Oils — Onusu
MIIM (MPM). The second group of proper names are conveyed by
loan translation + transfer of the English abbreviation + permutation
of the component: LKQ Autoparts — Asrozamuacturn LKQ;
description + original name’s transfer; AmMepuKaHchka JOTiCTHYHA
xomnanis Warrens Warehousing and Distribution Ltd. The third
group of company names are rendered into Ukrainian through
partial explication and the transfer of the original name: Drive
Reineke: New and Used Car Dealers — Jlunepcbkuii uentp Drive
Reineke: New and Used Car Dealers. When conveying English
names of the auto centers and shops, loan translation + omission
can be resorted to: Auto Service Centre & Car Maintenance Shop —
AstocepBicHuii eHTp Ta aBToMarasut. In the process of translating
the proper names of the fifth and sixth groups, the following
mixed translation ways can be distinguished: loan translation +
permutation + transliteration, f.e. Miami International Auto Show —
Mixuaponse Asromoy B Masimi; loan translation + permutation +
partial explication, f.e. Electric Vehicles Symposium — Cummosiym
3 mUTaHb po3pobok  enexrpomoOimiB. Partial —explication
of the component + omission + lexical substitution can be applied
to the complex lexeme of the seventh group: Amalgamated Union
of Engineering Workers (USA) - Ilpodcminka mnpauiBHuKiB
MalMHOOYAiBHOT TPOMHCIIOBOCTI.

As can be seen, English names of transport enterprises are
complex lexical units, consisting of two, three, four, five, six, seven
components that are mostly expressed by abbreviations, transport
terms, internationalisms, proper nouns. Thus, they can be faithfully
rendered into Ukrainian by means of mixed translation ways.

Oneofthestrategictasksofany company nameissuccessful fulfilment
of an advertising function to arouse possible and regular customers’
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interest ina wide range of company products or services, research projects.
Two auxiliary functions allow to achieve the ultimate goal. The emotive
sub-function provides positive emotions and associations through lexical
amplifiers in proper names (ERA, OPTIMAL, ELIT). The expressive
sub-function of the linguistic units in question consists in transmitting
the main directionality of the transport enterprise to the addressee by
means of graphical (capitalization), phonetic (alliteration, rhythm),
stylistic devices and word-formation: SALERI, TOPTUL, NISSENS,
Auto Kelly, LiquiMolly, STARLINE, MANN.

It is also worth describing the memorial (memorable) function
of ergotemonyms which serve as external memory of a human or
society as a whole to store or carry information when the transport
company name commemorates outstanding personalities, honours
the founders of transport brands. The names of celebrities, so called
national symbols, are closely related to the denotata of the idea (Ford,
Lincoln, Porsche, Chrysler). Linguist N.O. Sadulska states that
certain traditional motives prevail in the verbal expression of many
classes of goods as well as in the names of transport companies,
organisations and firms. It can be seen that the names of English
and American automobiles and their manufacturing companies are
mostly anthropomorphic which means that the names of founders,
designers and manufacturers became the components of company
names as well as the names of final products: Americans Henry
Ford, Walter Percy Chrysler, brothers John and Horace Dodge,
an American of Scottish origin David Dunbar Buick; Englishmen
Walter Owen Bentley, Frederic Royce and Charles Stewart Rolls.
Moreover, most trade marks also include the names of founders,
constituting such lexical peculiarity in the company name
formation [8]. There are some names of transport companies with
somewhat modified founders’ names. So, Toyota is a phonetically
modified original surname Toyoda, the spelling of which required
9 moves that symbolized unhappiness in Japan. The world known
trademark is written by means of § moves that is a happy numeral
for the Japanese [9]. Mercedes-Benz company name consists of 2
components. The second component represents the name of a great
German engineer Carl Benz while the first one is a name of Austro-
Hungarian diplomat’s daughter. Pininfarina auto brand originates
from the surname of a famous Italian car designer Farina and his
father’s nickname Pinin (a dwarf) [10].

Certain official transport company names are connected with
the onyms of different classes (toponyms, hydronyms) that indicate
geographical coordinates of manufacturing companies:

1) Dacia implies “a historical region” in Romania during
Roman Empire times;

2) Pontiac represents “a city”;

3) Aston Martin stands for a hilly area Aston Clinton where
auto rally took place while Martin is a surname of the brand founder;

4) Isuzu is also a Japanese river name.

In addition, some official names of automobile companies turn
out to be unclear for general public as they contain certain subjective
nomination peculiarities:

1) Mitsubishi represents “three diamonds”, available on
the company emblem;

2) Volvo means “I'm rolling”;

3) Daewoo symbolizes “great universe”;

4) Hyundai stands for “modernity”;

5) Volkswagen is interpreted as “people’s car” [11].

Hence, the necessity of researching company names’ origin can
be grounded on the fact that the name is an indispensable element
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of the marketing mix of brands. It performs a communicative
function and significantly facilitates the product’s promotion in
the market since it carries information about its manufacturer,
origin, positioning [12, p. 276]. In the course of analysing the main
ways of their faithful conveying into Ukrainian, it has been found
that both transliteration and the transfer of original names are
applied: Volvo — Bonbgo, Volvo; Daewoo — Jleo, Daewoo.

Almost all ergotemonyms pertain an aesthetic function that is
fully realized in the combination of supporting attributes that form
a logo design. It consists of a logotype and a logomark. A logotype is
a logo centered around a company name or initials while a logomark
is a symbolic image or icon. Logotypes are also referred to as
wordmarks or lettermarks while logomarks are pictorial logos or logo
symbols. The name, being in the middle, is designed in a picturesque
or stylistic font [13]. Colour is another element in a logo design
that manipulates the sentiments of the target audience, making
an enormous impact on the human visual perception. For example,
ELIT company is one of the leaders of spare auto and motor parts
distribution in Ukraine. It has a concise slogan”More than auto parts”
under the dark blue name in the middle of the icon. ELIT logo design
symbolizes the company’s reliability, novelty, flexibility and openness
for further advanced technologies implementation [14].

Thus, the names of transport entities (ergotemonyms) are
regarded as complex language units that have different origin,
graphical, phonetic, stylistic peculiarities of their formation,
accompanying attributes, all of them enabling to realize the basic
functions.

Having carried out a componental analysis of the lexemes,
denoting names of transport businesses, it should be noted that
abbreviations constitute a predominant lexical layer. It is stipulated
by the current tendency to simplify oral and written communication
of transport manufacturers, partners and their final consumers for
the sake of time and space economy. Therefore, names-abbreviations
(NGK, KYB, MPM, RH, KIA), clippings (Auto Kelly, Liqui Molly),
acronyms (BREMBO, ERA, DENSO, MANN) in English names
of transport companies can easily be recognized and adequately
comprehended by the knowledgeable target audience of customers
and business partners. Moreover, in the period of internet information
exchange, an active user often resorts to different shortenings
and abbreviations, the number of which is steadily increasing. But
the problem of their rendering into the target language remains
acute and requires our thorough consideration. Both equivalent
translation and decipherment techniques of abbreviations in
the target text pose some difficulties for the inexperienced translator
as the newly formed abbreviated words are not recorded in
dictionaries, especially author’s terms, designer’s company names
although there are many appendices that constitute mini-glossaries
of neologisms, proper names, abbreviations. So, most translators
distinguish abbreviated translation, transliteration and explication
[15]. Abbreviated translation through transliteration can be applied if
foreign companies, particularly ELIT and ERA, members of a large
American corporation LKQ, have been running their business in
Ukraine for years and have become an integral part of the Ukrainian
transport world with their names adapted in the target culture
(ELIT- EJIT, ERA - EPA). The way of interpreting English
names-abbreviations of little-known firms is short explication
of their business activity and the country of origin with the initial
orthographic form transfer; BLG — VYxkpaiHcbka aBToMOOLIbHA
norictiyHa kommanist BLG. It should be admitted that many
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abbreviations in Ukrainian are English borrowings that function in
the target text in their original orthographic forms are semantically
and syntactically adapted in the context of a sentence with the help
of short explications, expressed by either right-hand or left-hand
word-groups as well as by parenthetical elements. For example,
FORCE-Auto — FORCE-Auto, [HTepHeT LeHTp aBTOCTIOCApHUX
incrpymenti; FORCE - [ncrpyment nentp FORCE.

In addition, names of transport enterprises often encompass
abbreviations, denoting forms of property that can be distinguished
as follows:

1) LLC (Lmited Liability Company) — TOB (ToBapuctBo
300MesxeHoro BimoBianbhictio); LLC Forsdyke Group—Jlorictiyna
xomnanis excrienyanHs Bantaxie LLC Forsdyke Group. The name
of the transport company is conveyed by means of the descriptive
method with the preservation of the English orthographic version.
LLC abbreviation is not conveyed into Ukrainian.

2) 0JSCO (Open Joint Stock Company) — BAT (Bigxpute
aKuionepHe ToBapuctBo, Transport and Logistics Center
of Turkmenistan OJSC — TpaHcropTHuH NOTICTHYHMI LEHTP
Typxmenicrany. Loan translation and omission of OISC
abbreviation are applied in this case.

3) PJISC (Private Joint Stock Company) — 3AT (3axpute
akiionepre ToBapucto); f.e. Tristar Transport PJSC — Jlorictuyna
KoMnaHis 3 aronepesesenb Tpictap. The complex transformation
is employed to faithfully render the name into Ukrainian: descriptive
method + transliteration of the first component + permutation +
omission of PJSC abbreviation).

Besides, some abbreviated forms and shortenings have been
found in transport businesses’ names and classified according to to
the form of incorporation:

1) PLC (Public Limited Company) — kommaHist BiAKpHTOTO
THmy 3 oOMexeHow BiamosimanmeHicTio; fe. AKWG  Group
PLC - Jloricrmuni mocmyru anriiiicekoi kommanii AKWG
Group PLC. The descriptive method, addition of the component,
expressing the geographical location of the company, transposition
of the original English name in the final position are used to adapt
the proper name in the target language text.

2) Ltd. (Limited) — oOMexeHa BimoBifanbHicTh; Rosenau
Transport Ltd — Jlorictnuna xommanis Rosenau Transport Ltd
B 3aximmii Kanami. Explication, the English name transfer
and the addition of the component, expressing the place of origin
are the appropriate ways of conveying the name into Ukrainian,

3) Inc. (Incorporated) — peectpauis kommanii Sk Koproparii;
American Corporate Services, Inc. — AMepuKaHcbka KOMIaHis 10
BeJIcHHI0 KoprioparuBHoi okymenTaiii. The Ukrainian equivalent
was obtained through the application of the descritive method
and omission of the component, denoting the form of incorporation.

4) LDC (Limited Duration Company) — komnaHis 3 00MeKeHIM
tepminom; LDC Transport Express — ABToTpancnopTHa KoMmaHis
Tpancmopr Excmpec. The English company name is rendered
into Ukrainian by means of short explication, transliteration
of the original version and omission of LDC abbreviation [16].

Thus, English abbreviations, expressing forms of property
and incorporation, can be found in many dictionaries although
their Ukrainian equivalents can only be employed in judicial texts,
transport documents and aren’t recommended to use in publicistic
texts, intended for general public. Besides, such abbreviations in
their original orthographic forms allow to identify the country
of the company’s registration: PLC — Great Britain, AG — Germany,

SpA - Italy, A/S — Denmark, OY - Finland. But in some cases
the English abbreviated lexemes in transport businesses names
are possible to convey into Ukrainian by translation analogies:
Motorola, JSC — 3AT «Mortopona». Loan translation can also
be applied to convey the names of transport centers, auto shows,
dealerships: JSC Center of Automobile Projects — 3AT Lentp
aBTOMOOLTBHUX TPOEKTIB.

Conclusions. Having conducted functional, etymological
and componental analyses of the English names of transport
enterprises, it has been revealed that they are mainly English
borrowings that constantly enrich the Ukrainian lexical system
due to the constant development of national and foreign transport
technologies. They are investigated as the ergotemonyms which
have different etymology: anthroponyms (original and modified
names of company founders or designers, surnames, nicknames
of relatives), toponyms, hydronyms, khrematonyms (historic
origin). The name of any business structure turns out to be an integral
component of the whole brand logo design. It has been grounded
that English names of transport entities realize their pragmatic
potential (promotion of goods, services, intellectual projects by
causing positive sentiments and favourable reviews of the target
audience) by fulfilling four main functions: nominative-signifying,
informative, advertising with emotive and expressive sub-
functions and aesthetic. Based on business activities of transport
entities, English names have been classified into seven groups
with the identification of lexical makers, denoting specific
tools, products, services. It has been inferred that abbreviations
and shortenings constitute a predominant group of lexical units in
the names of transport enterprises and function as full names or
components of company names.

The research of English proper names of transport businesses has
enabled to describe different ways of their conveying into Ukrainian,
based on English and Ukrainian internet articles. The most common
translation way is the descriptive method or short explication with
the the original English name transfer to adequately convey the names
of well known transport companies. Loan translation, transliteration,
transposition of components, omission of abbreviations, expressing
the form of property and incorporation, addition of the component,
denotating the country of origin have also been employed. There have
been rare cases of using Ukrainian analogies.

In the perspective, further research will tackle upon the ussue
of stylistic peculiarities of rendering English names of transport
enterprises with the identification of common stylistic markers
that have a great impact on the realization of the main informative
and advertising functions of these proper names. The analysis
of their functioning in different genre texts will enable to single
out some other ways of their adaptation in the target language
environment.
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MomkoBcebka Jl. @yHKHioHAJAbHI acnmekTH mnepeaadvi
aHMIichbKUX Ha3B TPAHCMOPTHUX MiANPUEMCTB
YKpPaiHCHKOI0 MOBOI)

Anoranisi. CTaTTio MPUCBIICHO (DYHKIIOHATEHIM acIeK-
TaM aH[JIOMOBHHX Ha3B TPAHCIIOPTHHX IiANPUEMCTB Ta CII0CO-
0aM X mepenavi yKpaiHCHKOI MOBOIO. Y JOCIIKEHHI 3a3Ha-
YEHO, 110 BJIACHI Ha3BH TPAHCIIOPTHHUX 00’ €IHAHb € [IEPEBAXKHO
AQHIIHCHKUMU 3aII03UYEHHSIMHU, 10 aKTUBHO (YHKLIOHYIOTh
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B YKpaiHChKil JICKCHYHIH CHUCTEMi TPAHCIOPTHOI TIiIMOBH
JUIS BITBOPEHHsI HOBHMX peanid. Ha3Bu TpaHCHOpTHHX ITij-
IPUEMCTB BHU3HAYAIOThCS K €PrOTEMOHIMU PI3HHUX JKEpel
MOXOJUKEHHS, 110 BIUIMHYIM HAa CJIOBOTBOPYI OCOOIMBOCTI
Ha3B 4epe3 BUKOPUCTAHHS aHTPONOHIMIB, TOMOHIMIB, Til-
poHIMIB Ta xpemaroHiMmiB. OOIpyHTOBaHO, IO BJIACHI Ha3BU
OpIEHTOBaHI Ha JOCATHEHHS KOMYHIKATHBHO-IIPArMaTHYHOT
e(eKTUBHOCTI Ta peaizyloTh YOTUPHU OCHOBHI (pyHKIIT: HOMi-
HATHBHO-BH3HAYAIIbHY, iH)OPMATUBHY, PEKIAMHY, €CTCTHUHY.
IIpu 3acTocyBaHHI KOMIOHEHTHOTO aHAJi3y BUSBJICHO BENH-
Ky KUIBKICTh abpeBiaTyp, IHIIHNX CKOPOYCHb, 0COOOBHX iMEH,
SIKI aJIanTyIThCSl Y MOBI MEpPEKiIaay 4epe3 TPaHCIITepalliro
a00 KOMIIOBaHHS OPHUTiHAIBHOI aHIIOMOBHOI Bepcii. J[o Toro
K BIIACHI Ha3BM PO3KIAcH(iKOBaHO 3a ciMOMa HampsMamu
IISUTBHOCTI  (BUPOOHMIITBO, JTOCTaBKa Ta PO3MOBCIOHKEHHS,
MpoJaX, aBTOPEMOHT Ta OOCITYTrOBYBaHHS, peKJiama MPOIyK-
il Ta MOCIYT, IOCIIPKeHHS, OpraHizalliiiHa AisUIbHICTh), 3a
(¢opMaMu BIaCHOCTI, 3a OpraHi3aLiiiHO-IpaBoBOIO (HOPMOIO
i3 3a3Ha4YeHHSAM KpalH peecTpamii ycraHoB. JlocnmimkeHo
OCHOBHI CIIOCOOM mepenadi aHrIOMOBHHX Ha3B TPAHCIOPT-
HUX TIIPUEMCTB YKPATHCHKOK MOBOIO. Hait0lnbI BXKUBaHUM
€ ONMCOBHUI MeToj (200 YacTKOBa SKCIUTIKALlis) 3 KOIIOBaH-
HSIM QHIVIOMOBHUX Ha3B y [IOYATKOBY Y KiHLEBY MO3HUILIO Iij
yac Hepexsaxy BiJOMUX TPAaHCIIOPTHUX OpeHIB, JIOTiCTHY-
HUX KOMIaHiil 3 abpeBiaTypHUMH KOMIIOHEHTaMH Ta iMeHa-
MU 3aCHOBHUKIB. KanbKyBaHHS, TpaHCIITepallis, epMyTailis
KOMIIOHEHTIB, OIMYIICHHs a0peBiaTyp Ha TMO3HaueHHS (GOopM
BJIACHOCTI Ta OpraHizaliifHO-IPpaBOBOi AiIbHOCTI, JOJaBAHHS
reorpadiuyHOi CKJIaZ0OBOI YaCTHHHM I 4Yac repenadi aHIIiid-
CHKHMX Ha3B TPAHCIIOPTHUX ACOIIialliif, aBTOIIOY, aBTOCAJIOHIB,
KoH(epeHIiil TakokK HAOYJIH MIMPOKOTO BKUTKY. BeTaHoBIe-
HO, 1110 Ha3BH TPAHCIIOPTHUX MiNPUEMCTB PYHKI[IOHYIOTh 5K
OJIHO-, TIBO-, TPbOX-, YOTHPHOX-, IT'SITH-, IIECTH-, CEMUKOM-
MOHEHTHI JIGKCUYHI OAMHUII, IKi aJanTyIThCcs y MOBI mepe-
KIIaay 3a JOMOMOTOI0 TaKUX KOMOIHOBaHHX IMEPEeKIIaNAIbKUX
croco0iB: KaJlbKyBaHHs + INEpMyTallisi + TpaHCKpHOyBaHHS
(KOTIFOBaHHSI aHINIINWCHKOT abpeBiaTypH); 4acTKOBA EKCILTiKa-
Iist + OMyIIEHHs + JIKCHYHa 3aMiHa. BuokpemieHo okpemi
BUIIAJIKH 3aCTOCYBAHHS MEPEKIAalbKHX aHAJIOTIB.
KurouoBiciioBa: BmacHaHa3Ba, eproTeMOHIM, 3aII03UUSHHS,
TPaHCIOPTHE MiIMPUEMCTBO, abpeBiaTypa, pekjiaMHa QyHKITis,
SKCIUTIKaIlisl, KOMOIHOBaHMIT epeKIaabKuii Crocio.




