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Summary. The article focuses on the analysis of sociocultural
adaptation of traditional Chinese idiomatic expressions in Russian
and Ukrainian languages. Sociocultural adaptation is required
for two main groups of Chengyu including phraseological
units, which meaning is understood in the target language,
and expressions that require full explication in the target languages
due to cultural, political, and other lacunas and realia. It was
identified that the vast majority of Chengyu is translated by
means of an adaptive strategy of cultural substitution aimed
at achieving functional equivalence of idiomatic units in source
and target languages. The article reached the conclusion that
a certain part of Chinese idioms partially retains its constituents
in Russian and Ukrainian translations, namely, one or two
lexemes of a phraseological unit are preserved, which are
key in the meaning denoted by the idiom. There are some
differences between translations of partially reconstructed
Chengyu in Russian and Ukrainian: unlike the Russian
functional equivalents, the Ukrainian phraseologies more often
retain the component structure of the phraseological expression
at the level of denotative semantics while the semantically
identical expressions in Russian correlate with the idiom
of the source language in terms of the connotative component
of their meaning. The second identified group of Chengyu
involves idiomatic expressions, which figurative meaning can
only approximately be reproduced in Russian and Ukrainian.
Sociocultural adaptation of such phraseologies to the target
languages is carried out by means of translation transformation
of compensation when phraseological units in the original
language are replaced by non-isomorphic units of the target
language with partial correspondence of the source and target
languages idioms only at the connotative level of their meaning.
When translating both groups of idioms, transformations
of an omission of lexical unit combined with addition and using
a paraphrase are applied as adaptive techniques. All analyzed
examples demonstrate the application of the basic socio-cultural
strategy of domestication.

Key words: sociocultural adaptation, Chinese Chengyu,
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transformations.

Introducing the problem. The translation of idiomatic
expressions invariably attracts the attention of researchers, since it
is directly related to the specifics of the conceptual world pictures
of different peoples, their sociocultural realities and the need to
overcome, in this regard, cultural semantic lacunae.

Particular difficulties arise in translations of idioms when
the source and target languages belong to different morphological
types and are not related by genealogical classifications. Such
languages are represented, in particular, by Chinese, on the one
hand and by Russian and Ukrainian, on the other hand.

Translation of Chengyu into these languages represents
the greatest difficulty as such idiomatic expressions are characterized
by the indivisibility and figurativeness of their meaning. To
reproduce the shades of semantics of such idiomatic their literal
translation must be added by free translation or interpretation,
which implies the need for sociocultural adaptation.

The concept of sociocultural adaptation remains one
of the debatable in modern translation studies [1-6], which
determines the relevance of this article.

Analysis of the previous literature. Sociocultural adaptation is
defined in translation studies as ‘translating means” with “comparing
cultures” [7, p. 34; 8] and as a kind of “cultural filtering” [9].

According to the Chinese linguist Zixia Chang [10, p. 95]
sociocultural adaptation can be triggered by a number of factors,
including:

(a) different temporal and spatial perception of reality,

(b) a tendency to generalize notions, or a tendency to use
abstract notions in different linguistic cultures,

(c) difference in syntactic and discourse organization
of languages (in contrast to the Russian and Ukrainian languages,
Chinese tends to use parallel short sentences, connection between
which is shown implicitly by context),

(d) difference in the choice of lexical meaning.

Among the main factors that determine the need for sociocultural
adaptation, researchers identify [11, p. 105] (a) cultural lacunas
and realia specific for a particular nation, (b) names which may
sound unnatural for the target reader, (c) ‘idioms’, understanding
of which requires, as a rule, some cultural background, (d) play
upon words, (e) translation of culture-specific gestures, etc.

With that in mind, idioms in the source text are one of the main
factors that make it necessary to use sociocultural adaptation in
the target texts. Moreover, for the translation of Chinese idioms,
the criteria of cultural lacunas and realia specific for a particular
nation are no less relevant. The same applies to the criterion “names
which may sound unnatural for the target reader”.

Forexample, the idiom B A% 1Ll [yagong yishan] [12], which
conveys the meaning “patience and hard work to get everything”,
literally is translated as “Yugun moved the mountains”. Such
an idiom can be translated into Russian and Ukrainian only
with the help of a free translation. The functional equivalents
of the Chinese idiom would be “repnenne u Tpyn Bce neperpyt”
and “TepminHs 1 TPyX Bce mepeTpyTh” (patience and work will
grind everything).

The purpose of the research consists in identifying the features
of the socio-cultural adaptation of Chinese phraseological units in
their translation into Russian and Ukrainian languages.
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Materials and methods. The problem has been studied using
acorpus of traditional Chinese idiomatic expressions, taken from An
Annotated Frequency Dictionary of Common Chinese Idioms [12].
Chinese-Russian phraseological dictionaries and teaching aids
for teaching Chinese phraseology served as additional sources
of illustrative material [ 13-18]. The research methodology includes
comparative translation analysis, definitive analysis and elements
of componential analysis.

The main body. The analysis of the material has displayed
that the sociocultural adaptation is required for two main groups
of phraseological units, i.e

(a) idiomatic expressions, which meaning is understood in
the target language but can be translated only approximately. For
example, the meaning of Chinese idioms [dan xiao ru shu] (timid,
like a mouse) and [zhiyao gongfil shen, tié chu mo chéng zhen] (if
you work hard enough, you can grind even an iron rod down to
the size of a needle) and their Russian and Ukrainian equivalents
“TpycIMBBIA Kak 3asu’” / “Oosrysmasuit sk 3aerp” (cowardly like
a hare) and “repmenue u Tpyz Bce mepeTpyT” / “TepmiHHA 1 TPy Bce
nepetpyTs” (it is dogged that does it) are semantically identical, but
differ in their componential structure reflecting various linguistic
and cultural realities;

(b) idiomatic expressions, which meaning is not understood in
the target language due to cultural, political, etc. lacunas.

Most of the identified idiomatic units belong to such a type
of phraseological units as Chengyu — a type of traditional
Chinese idiomatic expression, which is semantically monolithic
and distinguished by generalized figurative meaning that is
expressive and conveys some collected wisdom, the experiences
and moral concepts of the Chinese culture.

Thehighdegree ofidiomaticity of Chenyuis due to the compression
of the underlying image and the complexity of motivating figurative
meaning, as well as to the nature of such idioms lexical components
(archaisms, historicisms, necroticisms) [13, c. 75].

The paper has revealed that the vast majority of Chengyu is
translated using an adaptive strategy of cultural substitution aimed
at achieving functional equivalence of idiomatic units in source
and target languages.

For convenience of analysis, all identified idioms are divided
into two main groups.

The first group the paper singled out includes idioms,
the translation of which partially preserves the componential
structure of the phraseological unit.

For example, W[ =] [lidng mian san dao] literally means
“two sides, three knives”. The functional equivalents of this
Chengyu in Russian and Ukrainian are, correspondingly, “nmoitras
nrpa” and “momBiitHa tpa” (double game). Thus, in the componential
structure of phraseological units in Russian and Ukrainian both
the meaning of quantity and the quantitative numeral adjective for
its designation are preserved.

Let’s give examples of other idioms representing this group

i FADLE [shenshou bujian zhing] means in word-by-word
translation

“You stretch out your hand, your palms are not visible”, which
may be adopted to target languages with use of expressions “Hu 3ru
He BuaHO” and “Hi 3ru He BUAHO™ / “X0u oKo BHKomA~ (as dark as
midnight; as dark as pitch).

—ENJE [yl yan wéi ding] to denote “every word is solid”
is reproduced in Russian and Ukrainian as, respectively, “TBepmoe

croo” and “TBepzie c1oBo”, that is, sociocultural adaptation in
the target languages is achieved through the strategy of omission
of lexical unit combined with using a paraphrase. At the same time,
twokey lexems “solid” and “word” are preserved in the componential
structure of both East Slavic languages.

The idiomatic expression />4 i [shaonianliochéng] literally
means “In his younger years he became old” or “not by age an adult
and respectable”. The functional equivalents of the Chinese idiom in
Russian and Ukrainian include phraseological units such as “ymHbiit
He 1o rogam” (smart beyond his years) and “Momommii pokamu,
Ta po3ymuuit posymom” (Young for years, and smart in mind).

Such expressions correlate with the idiom of the source language
in terms of the usual-connotative component of their meaning, since
the lexeme “old” contains in its semantics the seme “smart”, It is this
component of meaning that is reproduced in Russian and Ukrainian
translations with the help of the transformation of the addition
of lexical units “ymubni” and “posymumii” (smart). Moreover,
in the Ukrainian translation this seme is duplicated, resulting in
a pleonastic meaning (po3yMHHE PO3yMOM).

It should also be noted that, unlike the Russian functional
equivalent, the Ukrainian proverb partially retains the component
structure of the phraseological expression at the level of denotative
semantics, since both the Chinese and Ukrainian variants contain
the lexeme “young”.

The second group of the identified Chengyu involves idiomatic
expressions with generalized figurative meaning, which is only
approximately can be rendered in Russian and Ukrainian, with
the replacement of all lexical units. Sociocultural adaptation to
the target language is carried out through the use of translation
transformation of compensation when phraseological units in
the original language are replaced by non-isomorphic units
of the target language. Only the conventional connotative level
of phraseologism remains unchanged.

The idiomatic expression 5% % 2 K [qidng nii zhi mo] denotes
in Chinese “an arrow fired from a powerful crossbow on takeoft”.
In its semantic scope, such idiomatic expression tends to mean
“on the border, the forces are running out”. Thus, its functional
equivalents in target languages may be Ukrainian idiom “Ha mesxi
cun” and Russian phraseological unit “ma mpemene cun”. Both
options are, unlike the original Chinese idiom, more general to
overcome the lack of specificity in source language. In addition,
they are more expressive stylistically.

In all the examples of idiomatic expressions illustrating
the second group, the sociocultural strategy of domestication is used
by means of free translation with the help of functional equivalents.
Domestication is understood in this paper as an adaptive strategy,
which consists in the translator’s desire to adapt the sourse text or
certain linguistic units to the norms of the host culture [3]; as a type
of translation taking into account the cultural realities of the recipient
of the text or discourse [4].

It is also appropriate to use the strategy of domestication for
the translation of the following phraseological units.

Idiomatic expression #FJ%  [jing di zhi wa] literally means
“a frog in the bottom of the well” while its figurative meaning is
“a person with limited outlook”. So, in Russian and Ukrainian
the closest functional equivalents would be “y3komo0s1it genoBex”
and “By3kono0a JrouHa”.

The idiom #EZIUR [hdishishanméng] denoting the literal
meaning “the oath of the seas and mountains” figuratively means
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the solemn oath of love and fidelity to the grave. In Russian
and Ukrainian such a phraseological unit can only be translated
allegorically, using the method of translation adaptation to
the linguistic culture of the target text. The closest functional
equivalents are, in our opinion, such idiomatic expressions as
“moboBb 110 Tpoda” and “moboB g0 TpyEn” (love to the grave),
which can be interpreted as love until the end of life.

In the translation into Russian and Ukrainian, the seme
“eternity”, which is the connotative seme of the lexemes “sea”
and “mountains”, is lost, as well as the denotative meaning “oath”,
which, however, is present at the level of the “usual” connotative
meaning in Russian and Ukrainian translations, since “Love to
the grave” is the oath that the newlyweds recite in front of the altar,

Conclusions. Thus, the performed analysis makes it possible
to conclude that Chéngyt are usually translated into Russian
and Ukrainian languages by means of the sociocultural strategy
of domestication as an adaptive strategy of cultural substitution aimed
at achieving functional equivalence of idiomatic units in source
and target languages. A certain part of Chinese idioms partially retains
one or two key constituents in Russian and Ukrainian translations.

However, most Chengyu possess figurative meaning, which
can only approximately be reproduced in Russian and Ukrainian.
Sociocultural adaptation of such phraseologies to the target
language is carried out by means of translation transformation
of compensation when phraseological units in the original language
are replaced by non-isomorphic units of the target language with
partial correspondence of the source and target languages idioms
only at the connotative level of their meaning.

Further research can be carried out to analyze the specifics
of translation adaptation of Chinese idioms in their functioning
in the literary source text in Chinese and target texts in Russian
and Ukrainian.
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Xabapoaa 1., Ban Wxnuszu. Couioky1bTypHa aganrauis
KUTAHCBLKUX iZioMaTHYHHX BHpa3iB y mnepekJjaaax
pocilicbKo0I0 Ta yKpPaiHCHKOI0 MOBAMH

Anortanis. CTaTTsi NPUCBSIYCHA aHAII3Y COLIOKYJIBTYpPHOT
aganTanii KUTAHChKUX 11iOMaTHYHHUX BHpPa3iB pPOCIHCHKOIO
Ta yKpaiHChbKOI MoBaMH. COIOKYJIBTypHa aJanTarisi 3acTo-
COBYETBHCS ISl 1BOX OCHOBHHX rpyn Chengyu, BKiIIOUaroun
(bpaseonoriuHi OMHHUII, 3HAYCHHS SIKHX € 3pO3YMLUIUM Y Tepe-
KJIaJi, 1 iJloMaTH4Hi BUpPa3H, sIKi MOTPEOYIOTh [IITKOBUTOT 3aMi-
HU OAMHUISIMH LITBOBUX MOB, OCKUIBKHM MICTSTh KyJIBTYpPHI,
HOJIITUYHI Ta 1HIII JTaKyHU Ta peanii. BussieHo, 1o nepeBax-
Ha OunbiicTh Chengyu nepekinanaeThest 3a J0MOMOTOr0 ajiar-
THUBHOI CcTpaterii cyOCTHUTYIIT, CIIPSIMOBAHOT HA JOCSTHCHHS
(YHKIIOHAIBPHOT eKBIBaJEHTHOCTI 1MIOMAaTHYHUX OJHHHIIb
y BUXIiOHIM Ta winboBUX MoBax. CTarTd HiIiIa BHCHOBKY,
1[0 NI€BHA YaCTHHA KUTAMChKUX 1110M 4acTKOBO 30epirae cBOi
KOMIIOHEHTHI CKJIaJIOBI B pPOCIHICEKOMY Ta YKpaiHCHKOMY Tiepe-
KJIaJiaxX, a came 30epiraroThbes OjiHA-BI JIEKCeMHU pa3eosoriv-
HOI OIMHHIII, SIKi € KITIOYOBUMH y 3HAYEHHI, IO TO3HAYAETh-
cs imiomoro. ICHYIOTH MEBHI BIAMIHHOCTI MiX IepekiaJamu
Chengyu pocCiiicbkOI0 Ta yKpaiHChKOIO MOBAMH: Ha BiJIMIHY
BiJl POCIHCHKUX (YHKI[IOHAIBHUX CKBIBAJICHTIB, YKpalHCHKI
(bpaseosorizmu yacriiie 30epiratoTb KOMIOHCHTHY CTPYKTYPY
(bpa3eonoriyHoOro BUpasy Ha PiBHI JCHOTATHBHOI CEMaHTHKH,
TOAI SIK CEMAHTUYHO 1AEHTUYHI BHUpPA3U POCiIICBKOI0 MOBOIO
CHIBBIHOCATBCS 3 1iOMAMH MOBH JDKepesia 3 TOYKH 30py
KOHOTAaTHBHOTO KOMITOHEHTa IXHBOTO 3HaudeHHs. J[o apyroi
BuineHoi rpynu Chengyu Hanexarb 11iOMaTW4HI BHUCIIOBH,
MEPEHOCHE 3HAUSHHS SIKMX MOXKHA JIMIIE MPUOIU3HO BiITBO-
PUTH POCIHCHKOIO0 Ta YKpaiHChKOIO MoBaMH. COLIOKYIBTYpHA
ajanranis Takux (Gpas3eonaoriaMiB 10 MOB IepeKany 3aiHcHIO-
€ThCs IIISIXOM TepeKiiaiabkol Tpancdopmailii KoMIeHcartii,
KoJ1H (hpa3eoIIOTiuHI OJAWHUII B MOBI OPUTIHAITY 3aMIHIOIOTHCS
HE130MOp(GHUMH OMHHILIMHU [ITEOBOT MOBH 3 YaCTKOBOIO BiJI-
MOBIHICTIO 1/1I0M BUX1HOT Ta IIJILOBOI MOB JIMIIIE HA KOHOTA-
TUBHOMY piBHI IXHbOI cemanTHKH. [Ipn nepeknani o6ox rpymn
i71IOM SIK aJJalTHBHI TIPUHOMHM 3aCTOCOBYIOThCS TpaHChopmallii
OMYILCHHS JICKCUYHOT OJIMHUIII B MMOEJHAHHI 3 TpaHChOpMaIii-
€10 J10/IaBaHHs 1 BUKOPUCTaHHIM napadpasy. Bei npoanaizo-
BaHi IPHUKJIAIU JEMOHCTPYIOTh 3aCTOCYBaHHs 0a3UCHO] collio-
KyJBTYPHOI cTpaterii toMmecTrdikarii.

KiirouoBi cjioBa: COLIOKYIbTypHA aanTailis, KUTaWChKi
Chengyu, pociiickka Ta yKpaiHChbka MOBH, (hpa3eoiori3MH,
nepexsaalbKi TpaHchopmarii.
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