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ENGLISH-UKRAINIAN TRANSLATION OF COMMONLY USED
VOCABULARY WITHIN ECONOMIC DISCOURSE TEXTS

Summary. The proposed article is devoted to
the identification of the translation linguistic features
of commonly used vocabulary in English economic literature
into Ukrainian. As a result of the analysis of the material under
study, the authors have found that the more polysemantic
a commonly used word is, the more proper meanings it
acquires, depending on the economic context.

The paper attempts to classify commonly used lexemes
according to the degree of dependence on the context. The
analysis of the material under study has shown that the first
group of commonly used words (such as provision, patent,
discount) does not cause difficulties in translation, while
the second part of this type of words is associated with certain
problems, since the translation of such lexical items directly
depends on the context. The latter one includes two groups
of commonly used vocabulary:

1) connective words like before, since, as, after, for. The
peculiarity of these words is that they can perform the functions
of different parts of speech and, in addition, some of them have
different meanings within the same part of speech;

2) words used in meanings that differ from those generally
accepted in everyday life.

Unlike terms, the commonly used vocabulary of economic
texts is characterized by the fact that it does not have the property
of denoting concepts and objects of the economic sphere, but
can, together with terms, determine the specifics of scientific
and economic and popular economic styles. The commonly
used vocabulary of economic discourse consists of words,
phrases, separate entities, special phrases and clichés used to
express connections and relations between the termed concepts
and objects, as well as to express qualitative, quantitative
and other evaluative characteristics in the differentiation
and classification of general scientific and special concepts
of the economic field.

Based on the material of the studied literature, the authors
established that the relationship between industry terminology
and commonly used vocabulary should be taken into account
during the translation of economic texts. Special attention
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in economic translation should be paid to the fact that
many unmotivated words of everyday vocabulary become
motivated in the economic sphere as a result of reinterpretation
of fixed meanings of names already existing in the language
and the formation of new meanings in them.

Key words: commonly used vocabulary, texts of English
economic literature, economic context, special concept
of economic sector.

Problem statement. Due to the recent changes in the world,
the economic topic has become one of the most popular for
both professionals and people who are not directly involved in
finance, credit, monetary exchange and production. In addressing
the financial crisis, economists, politicians and businessmen
from almost all countries have joined forces to create anti-crisis
programs. Economic journals of all countries publish articles,
reviews, analytical reports, and the latest news on this topic.
People of all ages and professions are actively discussing events
in the economic world and expressing their attitudes toward them.
Under such conditions, the role of translation as a service factor
in economic relations between nations is growing enormously.
As a field of practical language and speech activity, economic
translation is one of the types of special translation, the object
of which is a variety of economic discourse materials used for
translation, which are different in genres, styles and functions.

Analysis of recent research and publications. The term
"discourse" (French “discours”, English “discourse”) began to be
widely used in the early 70s of the XX century in a sense close
to that in which the term "functional style" existed in domestic
linguistics[1, p. 234; 2, p. 103]. Discourse was then considered
a functional style. Since the term "discourse" is not unambiguous, it
is used in modern linguistics in three meanings.

Thefirstis discourse as a language "inscribed in a communicative
situation and as a category with a clearly expressed social content
in comparison with the speech activity of an individual" [3; 4; 5].
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The second meaning is the use of the term "discourse” as a way
of speaking. In this context, researchers are interested not in discourse
in general, but in its specific varieties, which are determined by
a wide range of parameters: purely linguistic distinctive features
(to the extent that they can be clearly identified), stylistic specificity
(largely determined by quantitative trends in the use of language),
and even the specifics of the subject matter, system of beliefs, ways
of reasoning, etc. Discourse in this sense is stylistic specificity plus
the ideology behind it [6, p. 35-36].

Finally, there is a third meaning of the term "discourse"
associated primarily with the name of the German philosopher
and sociologist J. Habermas. It can be considered a species in
relation to the previous understanding, as it has semantic specificity.
In this third sense, "discourse" refers to a special ideal type
of communication carried out in conditions of maximum possible
detachment from social reality, traditions, authority, communicative
routine, etc. In the context of the second meaning, it can be called
"discourse of rationality" [7, p. 5-7].

Discourse is a multifaceted term in a number of humanities
whose subject matter directly or indirectly involves the study
of language functioning, such as linguistics, literary studies,
semiotics, sociology, philosophy, ethnology, and anthropology.
There is no clear and universally recognized definition
of "discourse" that covers all cases of its use, and it is possible that
this has contributed to the wide popularity of this term in recent
decades [7; 8; 10]. The relevance of our study’s topic lies in the fact
that the special economic translation theory, despite the interest in
it in recent years, remains poorly understood, but very important.
The practical significance of the work lies in the possible use
of the research results in the translation of English economic
literature into Ukrainian.

The objective of our research is to identify the linguistic
features of the commonly used vocabulary translation within
English economic literature into Ukrainian, to classify commonly
used lexemes of this type of discourse according to the degree
of dependence on the context.

Presentation of the main findings. In addition to special
vocabulary and terms, texts of economic discourse contain com-
monly used vocabulary, which is heterogeneous and therefore
requires different approaches when translating different genres
of this literature [9, p. 111-113]. For example, the verb o offer in
economic texts is most often used in the sense of yunumu (onip)
rather than npononyeamu, the verb to attack means npucmynumu
00 supiuenns (3a60anns), rather than nanadamu, the verb to hap-
pen means suseramucs rather than eiddysamucs, 6unaokoso euseu-
mucs. For the noun state, the main meaning is cman, cmarosuuye,
not deporcasa.

Chain management oversees the enterprise relationships in
order to get the information necessary to run the business, to get
product delivered through the business, and to get the cash that
generates profits for the business. (Biodin opeanizayii nocmagku
CTIOKYE 3a 36'A3KAMU NIONPUEMCINGA, 3 MEMOI0 ompuMamu iHgpop-
Mayiio, HeoOXIOHy OJis YHPAeIHHA Oi3HecoM, HOCIAGKY NPOOYKYil,
ma ompumManks 20migku, wo 2enepyoms npudymox) [10, p. 200].
In the economic literature, the most common equivalent of this
word is the verb «xepysamuy, as opposed to its commonly used
equivalents «oieamuy, «nepecrioysamuy.

Some service words deserve special attention, such as for; as,
since, after, before, etc. The peculiarity of these words is that they

can perform the functions of different parts of speech and, more-
over, some of them have different meanings within the same part
of speech. For example, the word for can be a preposition or a con-
junction. As a preposition, for, in addition to its most common
meaning 0z, has the meaning npomseom, and as a conjunction, it
has the meaning max sx. Words and phrases that serve to express
the author's attitude to the facts being presented or to clarify these
facts have a significant share in specialized economic texts. For
example: needless to say — ne uxukae cymniay, unfortunately — a
acany, strictly speaking — cmpoeo kajcyuu, in a sence — y ceuci,
at most —y pasi, etc.

In linguistics, the ability of a word to collocate with other words
is called valence [11; 13; 14]. In the special vocabulary, there is
a significant list of word combinations that form a kind of micro-
contexts with different levels of internal organization. Here are some
examples with the word "problem": basic (chief, main, essential,
specific, difficult, complex, etc.) problem. This is a problem dealing
(concerned) with (bearing on..., relating to...) computer science. —
OcHogHa (20106Ha, ICMOMHA, NEGHA, BAIICKA, CKIAOHA, | M.0.) NPO-
Onema. Le npobrema, wo mae cnpasy (cmocyHok), (wo cnupaemucs
cvey MOPKAIOUUCH ..) 0O THPOPMAMUKUY.

It should be emphasized that there is a large group of words
and terms called "false friends of the translator” (e.g, data — dani,
decade — decsmkosuil, instance — exsemnisp, simulation — mode-
miosanns), transliteration of which leads to the semantic distortions
of the translated text [15, c. 70].

It is a mistake to assume that they pose a danger only to nov-
ice translators. Even an experienced translator can transform
words belonging to this group inadequately. Incorrect translation
of these words can lead to a distortion of the document's meaning
and cause large losses for the company. When translating financial
and economic documents, we may encounter such "false friends
of the translator" as, for example: “interest” — «siocomxuy, instead
of «yixasicmoy, “data” - dani, instead of «damay, “object” -
«yiny, npedmemy, instead of «ob'exmy, “receipt” — «xgumanyis,
yexy, instead of «peyenm». More complicated cases are those
English "false friends of the translator" that coincide with Ukrainian
words in only one or two senses, but differ in others, for example:
«balance — carvoo, 3anuwoxy, and not only «baraucy, «person —
topuduute ocoday, and not only «ocobucmicmoy, «figure — yugpay,
and not only «gieypay, «contract — yeooay, and not only «xkormp-
akm (MIHICHapOOHa y200a)y.

In addition to all the cases mentioned above, we may also
encounter ambiguous words that have their own meaning in
the context of financial and economic documentation, for example:
«return — dexaapayis, doxoouy, rather than «nogeprennsy, «active—
PUHOK 3 axmueHuMy mopeamuy, rather than an adjective «enepeiii-
Huily, «away — eiominnutl 60y, rather than «danexoy, «acceptance —
akyenmy, rather than «nputiony, «bear — cnexynsum, skuil 2pac Ha
3HudicerHsy, rather than «eedmiovy, «to buy in — saxpumu y2o0y»,
rather than «euxynogysamu nazaoy, «call — docmpokosuily, rather
than «meneghonnuiiy.

As a result of the analysis of the material under study, we con-
clude that one part of commonly used words such as (provision,
patent, discount) does not cause difficulties in translation, while
the other part of this type of words causes certain problems, since
the translation of such lexical items directly depends on the context.
The latter include the following groups of commonly used vocab-
ulary:
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1) syntactic words (before, since, as, after, for), the peculiar-
ity of which is that some of them have different meanings within
the same part of speech and, in addition, they can perform differ-
ent functions of parts of speech. For example: "OK, so we have
arranged for finance and now we can go ahead with marketing";

2) words used in meanings that differ from those generally
accepted in everyday life. For example, the adjective "red” in
the phrase "fo be in the red" has a different meaning at the stylistic
level and is translated as «s0anxpymysamu abo mamu 3a60p-
2osanicmoy.For example: "The economic crisis shows signs
of improving and we are deep in the red at the bank" — Exonomiuna
Kpu3a 0eMOHCTPYE 03HAKU TNOKPAUJEHHS, a MU 6Ce uje nepedysaemo
6 enuboromy minyci” or another example: "The old model of running
the businesses in tandem has outlived its purpose” — «Cmapa
MoOenb 8edenns OizHecy 8 MAHOEMi Nepedcund ceolo Memyy.
Usually, the commonly used vocabulary of economic texts
acquires a completely different meaning from that of the dictionary.
For example: a party — cmopona, to invite — npononyeamu, to
instruct — dopyyamu, etc. Obviously, commonly used units can serve
as a nomination of a special concept by combining their meanings
with adjectival terms. For example: international guaranties —
MidCHApoOHi eapanmii, packing list — naxyeansruti peecmp, prelim-
inary agreement — nonepeous 0oOMOGIeHiCHb.

When translating economic texts, the relationship between
industry-specific terminology and common vocabulary should be
taken into account. Many unmotivated words of everyday vocabu-
lary become motivated in the economic sphere. There is a rethinking
of the fixed meanings of the names already existing in the language
and the formation of their new meanings. As a rule, most of the com-
monly used vocabulary does not cause any particular difficulties in
translating economic texts. However, a translator should pay atten-
tion to those words that acquire a different meaning in economic
texts, as well as to the so-called "false friends of the translator.”

Unlike terms, the commonly used vocabulary of economic
texts is characterized by the fact that it does not have the prop-
erty of denoting concepts and objects of the economic sphere, but
together with terms it determines the specifics of scientific and eco-
nomic and popular economic styles. The commonly used vocab-
ulary of economic discourse consists of words, phrases, separate
entities, special phrases and clichés used to express connections
and relations between the termed concepts and objects, as well as to
express qualitative, quantitative and other evaluative characteristics
in the differentiation and classification of general scientific and spe-
cial concepts of the economic field.

In economic texts, words are distinguished that, together with
lexical units with clearly expressed informative semantics (prob-
lem, information), form the lexical environment of terms: menu
(mooicaugicmo subopy, Habip, nepenix), onus (3asdauus, 60pe),
strength (2ionicmo, nepegaea), to see (peazysamu, hixcysamuy), to
drive (npusecmu 0o cnpayvosysanns). These are words of common
vocabulary that sometimes function in their associative meanings
in business, scientific and economic, and popular economic texts.

The peculiarity of these words is the difficulty of determining
their meanings in the source text and, as a result, finding their equiv-
alents in the target language. Stylistically colored ones are often
found among these words: mushrooming (weuokuii possumox,
wieuoka 3mina), bugaboo (npobnema, mpyonowsi), beauty (2ionicme,
nepesaza), workhorse (ocrosuuil, 20noéHul, nposiowutl), wisdom
(OoyinvHicmp, 3aCHOBAHICb HA MOUHOMY po3paxyuky), the trans-

lation of which is especially difficult when revealing their mean-
ings and finding an acceptable equivalent. Any stylistically colored
units of the original should be transformed into neutral ones that
accurately convey their informational essence. In different contexts
and in different syntactic functions, these words can be used in dif-
ferent meanings.

In specialized economic texts, we note the widespread use
of verbs such as perform (suxonamu), obtain (ompumamu), provide
(3abesneuumu), give (Oamuy), involve (3aryyumu), whose meaning
and translation depends entirely on the nouns that carry the main
semantic load in the sentence. At the same time, in economic texts
there are lexical elements that are more characteristic of a conversa-
tional style, during the translation of which the translator has to face
the need of choosing expressive and stylistic options. It happens that
economic texts are sometimes not completely neutral and objective.
It is obvious that in order to understand and translate such phrases,
it is not enough for a translator of economic literature to have only
knowledge in the field of economic terminology and special vocab-
ulary. Like any translation specialist, he must master all the riches
of the languages he deals with.

The economic terminology of the English language is in the pro-
cess of constant development, as it is regularly updated with new
terms that reflect the current phenomena of economic reality. The
relationship between scientific terminology and common vocabu-
lary is manifested in the fact that many unmotivated words become
motivated when used in the economic sphere.

Difficulties in transforming the content of economic texts arise
not only in the case of translating special vocabulary or terms, but
also in the case of common vocabulary. If the translation of one
group of words does not cause any problems, (for example: "cap-
ital — kaniman”, "corporation -kopnopayis”, "address — adpeca”,
"to arrive — npubdysamu” "to apply — sacmocogysamu”, "to give —
dagamu », «such — nodionuily, «depending — sanexcruily, «inde-
pendent — nesanexchuily), translation of other commonly used
words can be problematic due to the polysemantic nature of these
words and their dependence on context, for example: «bill — gex-
cenvy, and not only "6in", "principal — ocnosna cyma (6opey)”,
and not only "eonoenuil”, "maturity — mepmin 60p208020 30606's-
sanns", and not only "spinicms”, "instrumen" — Ooxymenm”,
and not only "incmpymenm, 3Haps00sy, «advising — agizo, nosi-
domrennsy, and not only «koncyrbmyeannsy, «outstanding —
HegUKOpUCmanuti, Hecniauenut, npocmpouenutiy, and not only
(SHAMEHUMULLY.

Conclusions. The analysis of the material under study has
revealed that the more polysemous a commonly used word is,
the more its own meanings, depending on the economic context, it
acquires. The commonly used lexemes are classified according to
the degree of dependence on the contex. The analysis of the stud-
ied material showed that the first group of common words (such as
provision, patent, discount) does not cause difficulties in translation,
but the second part of this type of words is associated with certain
problems, because the translation of these lexical units is directly
dependent on the context.

The latter ones include two groups of common vocabulary:
1) syntactical words such as before, since, as, after, for, the feature
of which is that some of them have different meanings within one
part of speech and, in addition, they can perform different functions
of parts of speech; 2) words that are used in meanings that differ
from the generally accepted in everyday life.
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On the basis of the studied literature the authors have
established that when translating economic texts, the interrelation
between industry terminology and general vocabulary should be
taken into account. Particular attention in economical translation
should be given to the fact that a lot of non-motivated words
of everyday vocabulary become motivated in the economic sphere
as a result of re-modification of fixed meanings of already existing
names and creation of their new meanings.
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Kpaiinsak JI. K., Qyna O. 1., Pudagyox C. M. Anrio-
YKpaiHCBbKHIl MepeKjan 3arajbHOBXKHBAHOI JIEKCHKH
TEeKCTiB eKOHOMIYHOI0 JTUCKYPCY

AHoOTanisi. 3amnporoHOBaHA CTAaTTA IPHUCBAYEHA BHSB-
JICHHIO MOBHHX OCOOJHBOCTEHl MepeKyiagy 3arajlbHOBKHBA-
HOi JIGKCHMKH TEKCTiB AHIIIHChKOI €KOHOMIYHOI JiTeparypu
YKpaiHCBKOI0 MOBOIO. B pesynbrari aHanizy A0CIiKyBaHOTO
Marepiaay aBTOpaMHu BCTAHOBJICHO, IO YMM OaraTo3HaYHilINM
€ 3araJlbHOBKMBAHE CJIOBO, TUM OlIbIIE BJACHUX 3HAYCHD,
3aJIe)KHUX BiJl EKOHOMIYHOTO KOHTEKCTY,BOHO HalyBae.

VY pobori 3nilicHeHa cipoba kiacudikalii 3araJbHOBKH-
BaHMX JIEKCEM 3a CTYIEHEM 3aJIeKHOCTI BiJl KOHTEKCTY. AHa-
JIi3 TOCJIJKYBAHOTO MaTepiany 3acBiI4KB, 110 MepIia rpymna
3araJbHOBXHMBAaHUX CIIB (THUMYy provision, patent, discount)
HE BUKIIMKA€E TPYAHOILIB Y NEPEKIIa/Ii, a 3 IPyror 4acTHHO
LLOTO TUITY CJIIB IOB’s3aHi EBHI MPOOIEMHU, OCKIIBKH Tepe-
KJIaJ TaKuX JEKCUYHUX OMUHHIL O€3M0CeperHbO 3aIeKUTh
BiJl KOHTEKCTY. JI0 OCTaHHIX BiJIHECEHO JIBi I'pyNH Pi3HOBH-
IIiB 3arajibHOBXHBAHOI JICKCHKHU: 1) ciyOO0Bi cjoBa THITY
before, since, as, after, for. OcoOMMBICTIO ITUX CIIIB € T€, 110
BOHM MOXYTh BHKOHYBAaTH (DYyHKIIil pi3HUX YaCTHH MOBH 1,
KpIM TOTO, JIesIKi 3 HUX MAIOTh Pi3HI 3HAYCHHS B MEXaX OJIHi€l
YaCTHHU MOBH; 2) CIIOBa, SIKi BYKUBAIOTHCS Y 3HAYCHHSX, SKi
BiJIPI3HAIOTHCS BiJl 3arajibHONPUHHATUX Y TOBCSIKACHHOMY
moOyTi.

Ha BimMmiHy Bix TepMiHIB 3arajbHOBXKHBaHA JICKCHKA €KO-
HOMIYHHMX TEKCTIB XapaKTEPU3YETHCS THM, L0 BOHA HE MAae
BJIACTUBOCTI IMO3HAYaTH MOHATTA Ta 00'€ekTH chepu EeKOHO-
MIKH, alle MOXXE pa3oM 3 TepMiHAMU BU3HA4YaTH CIEU}IKy
HAyKOBO-CKOHOMIYHOTO Ta MOMYJISPHO-EKOHOMIYHOTO CTHIIIB.
3arajgpHOBXKMBAHA JIEKCHKA €KOHOMIYHOTO AWCKYPCY CKJIaja-
€ThCS 31 CIIIB, CIIOBOCIOJYYEHb, BiJOKPEMIICHHX YTBOPECHb,
creniaJbHUX O0OOPOTIB 1 KIIIIE, 0 BHKOPUCTOBYIOTBCS LIS
BHUPaXCHHS 3B'A3KIB T4 BIJTHOCUH MiX TEPMiHOBaHHUMH MOHST-
TAMHU Ta 00'€KTaMHM, a TaKOXK JJISl BUPAKEHHS SKICHUX, Kilb-
KICHUX Ta IHIIHMX OIL[IHOYHUX XapaKTEPUCTHK y AudepeHIrianii
Ta Kiacudikaiii 3araJbHOHAYKOBUX Ta CHELiaTbHUX TOHSITH
E€KOHOMIYHOT raiys3i.

Ha marepiani gocnmipkyBaHOT JliTepaTypy aBTOpaMH BCTa-
HOBJICHO, IIIO TiJl Yac MepeKiaay SKOHOMIUHMX TEKCTIB CIIiJI
BpaxoOBYBaTH B3a€MO3B'S30K MK Tally3¢BOK TEPMIiHOJIOTIE0
Ta 3arajJbHOBXXHBAHOIO JIEKCHKOI0. OcoONMuBYy yBary B €KOHO-
MIYHOMY TEpEKIai CIIiJ] IPUAUISTH TOMY, 0 0arato HEBMO-
THUBOBAHUX CIiB IMOOYTOBOI JIEKCHKU CTAalOTh MOTHBOBAaHUMH
B €KOHOMIYHIN c(epi BHACHTIOK MEPEOCMUCIICHHS 3aKpiruie-
HUX 3HaYeHb BXE ICHYIOUMX Y MOBI HallMeHyBaHb Ta yTBOPEH-
HS y HUX HOBHX 3HAY€Hb.

Ku1r04oBi c10Ba: 3araabHOBKMBaHA JEKCHUKA, TEKCTH aHT-
JACHKOT EKOHOMIYHOI JITepaTypH, €KOHOMIYHHI KOHTEKCT,
crieliagbHe OHATTS CKOHOMIYHOI Tays3i.
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