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MOBHE BTIVIEHHA KOHIIEIITY MCDONALD’S:
CEMAHTHUKO-KOTHITUBHUM ACIIEKT
(HA MATEPIAJII AHIVIOMOBHHMX CJIOBHUKIB TA CAUTY
WWW.MCDONALDS.COM)

AHorauis. Po3Binky mnpucBsueHo QpeiiMoBOMYy Moje-
JIIOBaHHIO CTPYKTypH KoHIienty McDONALD’S na ocHOBi
AHIIOMOBHUX 3ac00iB Horo penpe3enTanii. Konnent Bu3Hava-
€TBCSI SIK MEHTaJIbHA CTPYKTYPA, ieiiHa CYTHICTb SIKOT BTiJIeHa
B ii s/1pi — MOHSTTI, pENPE3CHTOBAHIM IIEBHOIO HOMIHATHBHOIO
OJMHHMIICIO. BUBYEHHS KOHILIENTY Tepeadavac BUIBICHHSI MOB-
HUX 3ac00iB HOTO TpeICTaBICHHS, CEMaHTHYHO OYONIOBA-
HUX KJIIIOYOBOIO HOMIHAIII€IO, a TAaKOXK aHali3 iXHiX 3HaueHb
SIK JDKepena iHpopMamii Ipo CTPYKTYpy KOHIENTy. Y CTarTi
MpoaHasi30BaHi BHU3HaueHHsS omuHUIl McDonald’s, 3Haiine-
Hi B CHIUKIONECIUYHUX JKEepelaX 1 TIYMadHUX CIOBHHKAX
CyJacHOi aHrIiichkoi MoBH. Ha OCHOBI 11b0T0O OYJI0 CHHTE30-
BaHO NPOTOTUIIOBE 3HaYeHHs JiekceMu McDonald's, iepapxi-
30BaHO Ta OMHCAHO HOro KOMIIOHEHTH. HacTymHUM KpOKOM
CTaJO BCTAHOBJIEHHS SICPHO-TIEpU(EPIHHOI CTPYKTYpH 3HA-
yeHHss McDonald’s y TepMiHaX iHTCHCIOHATy Ta IMILTIKAIlio-
HaTy, @ TAKOX 3’ICYBaHHsI KPUTEPIiB LISl PO3IOIIICHHS BCHOTO
PO3MAITTSI CEMAaHTHYHUX O3HAK MK PI3HHUMH LIapaMH IMILTi-
KallioHaIy.

AHamiz ceMaHTHKH JekceMu McDonald’s ymoxmn-
BUB PEKOHCTPYKILIiI0 HOr0 MEHTAJbHOI OCHOBH — KOHLENTY
McDONALD?’S, 3aBaskud 4OMy BIAJIOCS BCTAHOBHTH 0a30Bi
cioty HpeiMoBOT MOl CTPYKTYpH 3HAHHS MPO Leil (eHo-
MeH KylbTypH. BiamoBigHa iHdoOpMallis 3alOBHIOE CIOTH
3aJIeXKHO BiJI 11 3HAYYIIOCTI A iAeHTUBIKALIT JOCTiKYBaHO-
ro o0’ekra. Y ¢peiimi kornenty McDONALD'S Buminsemo
taki 6asosi cmorm: JIKOJMHA, BYJIIBJIA, ICTIBHA CYb-
CTAHIIIS, KPATHA, KIJIBKICTD i TPOIII. JlocmimkeHAs
TEKCTiB, MpeJcTaBlIeHnX Ha o¢imiitHoMy caiiti McDonald’s,
J1aJIo 3MOTY BHSIBHTH IHINI CIOTH (peiiMy, mo He Oyam exc-
IUTIKOBaHI 3HAYEHHSAM KJIFOUOBOI HOMiHaIli. [l0 HMX HalleXaTh
30kpema crotu HAIIINA, TIPUOM IXI, OB’€KT, KOMIIA-
HIA, TEXHOJIOI'TA, ski nornu6iroroTs iHpopMaliiiny Hacu-
YEeHICTh KOHLENTY. BUCBITIEHHS NEBHOro cioty (peiimMoBoi
CTPYKTYpU KOHIENTy (a00 B3aeMoii CIOTIB) MOX€E BECTU [0
11o0yJ0BH CEMaHTUYHOI OCHOBH JIJIsl HOBOT JIEKCYHOI OJTUHMII
YH CJIOBOCIIONYYEHHS Ha HOro mo3HaueHHs. Y poOoTi 1oBese-
HO, 110 BepOanizoBanuil koHuentT McDONALD’S e indopma-
LifHO HACHYEHOI0, TEMAaTUYHO 0AaraTorpaHHOIO Ta CTPYKTYpHO
PO3ray’K€HOI0 METOHIMIYHO YTBOPEHOI0 MEHTaJbHOIO OJU-
HUIICIO aHIJIOMOBHOT CBiJIOMOCTI.

Kuarwuosi ciaoBa: McDonald’s, cemanTika, HOMIHAIis,
TIOHATTSI, KOHILIETIT, (ppeiim.
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MocranoBka mpodaemMn. Y Mexax cyyacHOi aHTpOIOOpi-
€HTOBAHOI BITYM3HAHOI JIHIBICTHKM aKTHBHO 3MIHCHIOIOTHCS
JOCIIUKEHHS, CPAMOBaHI Ha PO3LILI 0COOMUBOCTEH Oy10BH
HOMIHATHBHUX JUISHOK €THIYHOI MOBHM Ta TEKCTOBUX (hparMeH-
TiB PI3HOTHIIHUX JHCKYPCiB, CHOPMOBAHHX Ta BiOKPEMICHHX
OKPEMHMH MOHATTAMH, 110 QYHKIIOHYIOTb K MEHTaJbHI permpe-
3EHTAHTH OLTBIN 00’ €MHHX KOTHITHBHUX CTPYKTYp 3HAHHS, Bif0-
MHEX IiJl Ha3BOI0 «KOHIENTH» [1; 2; 3; 4]. OXHEM 13 TAKHX KOH-
nentis € McCDONALD'’S, oMoBieHHi BiAIOBIAHOK OJUHHUIEI0
McDonald’s. Y HpoMy MicTHTBCS iH(pOpMALIiA PO OIKH i3 HAH-
TONOBHIMIMX CYCHiNbHUX iHCTUTYTIB XapuyBaHHS Ta HO3BIILIA,
Openn (3rigHo 3 janumu Kantar Group, BiH € OCTUM Y CIIHCKY
HAlIOpOKYMX CBITOBUX OpeHJIiB), KOpIopalilo, (paHuaii3uHr,
po0OTOaABIA TOMIO, TIEPII 32 BCE, B AHIIO-AMEPHKAHCHKOMY
cBiti [5]. Lleit excrpaninrBicTHUHKME (AKTOP MiAKPECITIOE 3HA-
YYIIiCTh KOHUENTY, POOUTH HOr0 KIOUOBUM CEpell IHIIMX OjH-
HUIb MEHTaNbHOI cdepH, a TOMy ocobmuBOCTI Horo Bepbaisa-
1ii Ta ceManTH3aii, 6e3yMOBHO, MOTPEOYIOTh CBOTO BUBUECHHS.

AKTYalbHiCTh PO3BIIKM BH3HAYAETBCA THM, IO CyYacHi
CTYHil aKTHBHO BHKOPHCTOBYIOTh METONONOTII0 KOTHITHBHOTO
MIX0My A0 PO3DISAAY 3acajl Ta MEXaHI3MIB HOMIHAIi Tema-
THYHO 3rPYNOBAHNX HOMIHATHBHHX (PparMeHTIiB HAI[iOHANbHHX
MOB CBITY, fIKi, 30KpeMa, (YHKIIOHYIOTb y MeXax BIpTyalbHOTO
TexcToBoro mpoctopy [1]. KpiM Toro, akTyanbHICTh Ta HOBU3HA
PoOOTH MiAKPECTIOIOTHCS 3Ty 4eHHIM (peiiMoBOT METOTMKY KOH-
LENTYaTbHOTO aHATI3Y.

Ananiz ocrammix myoaikaniii. Ha choronimmii MomeHt
JIHTBOKOTHITHBHOMY JIOCJTIKCHHIO MOBHUX OJIUHUIIb PETPE3CHTa-
uii koruenty McDONALD’S He mpuainsiocs J0CTaTHbO YBArH.
Y BiTUM3HAHOMY HayKOBOMY MpocTopi Oyno 3HaiineHo poboTH,
B SKHX BMBUAIMCS 0COONMBOCTI BEpOANbHOI CKIaI0BOI Kopropa-
TuBHOT KyneTypn McDonald’s [6, c. 83-85; 7, c. 14-15], a Haii-
OiNbII HAOMIKEHOKO 10 JIaHOT CTATTI € PO3BIjIKA, B KU HAsBHHH
dparMeHT i3 ommMcOM 0cOOMMBOCTEH CIOBOTBOPY, IOB’S3aHOTO
3 nexcemoro McDonald’s [4, c. 344]. Tlepma aBropchbka crpoba
omucard JekcuuHi omuumi BepOamizanii McDONALD’S Gyna
3qilicHeHa (y cmiBaBTOpCTBI) Y [8], OHAK BOHA XapaKTepH3yeThes
JIOTIEF0 CXeMATHIHOCTI PO3MIsy (paKTHIHOTO MaTepiany, akTyalb-
HOT'O Ha TOH yac.
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Metoto CTaTTi € CTPYKTYpyBaHHA 3MICTy KOHIENTY
McDONALD’S B aHIIOMOBHIi KapTHHI CBITY HITIXOM ioro dpe-
iiMmoBoro MoemroBanHs. JlkepeabHy 0a3y po3BiIKA CKIATH CHIH-
KJIOMENYH] Ta TIyMadHi CIOBHUKH CYYacHOI aHIMIHCHKOI MOBH,
a Takox odimiitanit caiit McDonalds, the US [5], 3 sxux Oymo Bini-
Opano (akTHYHHMIl MaTepian TOCTITKEHHS — OIMHHIN CY4acHOi
AHIIHCHKOT MOBM Ta MOBJICHHS Ha TO3HAYCHHS CKIAJOBHX KOH-
nenty McDONALD’S.

Bukaax ocHoBHOro Martepiany jociuimikenusi. Posmian
Oymb-K0] HOMIHATHBHOI JUIAHKA MOBH PO3TOYMHAETBCA 3 KITO-
YOBOTO CIOBA (4K CIOBOCMOMYYEHHS), IO 00’ €KTHBYE BiAMOBIAHY
JUITHKY 3HaHHS [3, ¢. 71-72]. 3a GakTHIHOi BiICYTHOCT] JEKCEMH
McDonald s B mepeBaxHiii 611bIIOCT] NPOBITHAX TIYMAYHKX CJIOB-
HUKIB QHITIHCHKOT MOBH MM TOC/IYTOBYBAIMCS YOTHPMA BU3HAYCH-
HAMH, TPEICTABNCHAME B CHITMKIONENIMX Britannica ta Wikipe-
dia, a Takox y crmosnnkax Longman Dictionary of Contemporary
English ta The Free Dictionary by Farlex.

3rigEo 3 MeQiHImisSMH, TPEACTABICHAMA B CHIMKIOMEIAX,
OaumMo Toi0Hy PEeMpE3eHTAIIII0 1ei MO0 TIi€T COIIATBHO HCTH-
Tylii, ckoHeHTpoBanoi B Axpi konuenty. Omxe, B Encyclopedia
Britannica nonano: McDonald's (or McDonald’s Corporation) is
an American fast-food chain that is one of the largest in the world
known for its hamburgers, especially its Big Macs [9], y Toit yac sk
y Wikipedia nanucano: McDonald's is the world's largest fast food
restaurant chain, serving over 69 million customers daily in over
100 countries known for its hamburgers, cheeseburgers and french
fries [10]. CemaHTHYHO «TpH KUTH», HA AKUX 0a3yeThCs IHTED-
npetaiis McDonald’s aHITOMOBHOW CBIIOMICTIO, peati3yeThes
B TaKUX CIIIBHUX JUTS LIMX BU3HAYCHD KIFOUOBHX CMHCIIAX, SK fst-
food chain, world's largest Ta hamburgers. Y ¢Boi0 depry, JiHIBi-
cruyni jpkepena The Free Dictionary by Farlex [11] Ta Longman
Dictionary of Contemporary English [12] 3akoHOMIpHO TOJIaI0Th
noxibui pedinimii: The McDonald's Corporation (NYSE: MCD)
is the world's largest chain of hamburger fast food restaurants,
serving around 68 million customers daily in 119 countries [11]
ta McDonalds 13 the world's most famous fast food restaurant,
which sells hamburgers, cooked chicken pieces, French fries, sal-
ads, and other types of fast food [12]. lonarkosi ceMH, sKi BUiI-
€MO TTi[T 9ac CIBCTABICHHS BCIX Je(iHimiil, BiIOMBAIOTh TIOHATTER
O3HAKH «KUTBKICTY (modeti — 68 / 69 million customers, kpain —
over 100 countries / in 119 countries), «aac (daily), «noxais (pee-
crpauii kommanii)» (the US (American)) ta «(icTiBHa) cyOcTaHmim
(1i THmH, pisHOBHAM TOIIO, HATIp., cheeseburgers, cooked chicken
pieces, French fries, salads, and other types of fast food).

VK¢ Ha IBOMY €Tl CTAa€ MOKIMBHM BiITBOPHTH TOHATTS
McDonald’s, sxe € ocepmam xonmenty McDONALD’S xonex-
THBHOI aHIJIOMOBHOI CBIJOMOCTI. BpaxoByioum 3MicT momepeHix
BI3HAYCHB, HAHOLTHII €MHO HOTO MOXHA TPEICTABUTH Y BUTIAM]
Taxoi gediniuii: “McDonald’s is the world’s largest chain of ham-
burger fast food restaurants”. Buseneni o3uaku KBamidikytoTbes
K THIOBI, TOOTO TOBTOPIOBAHI Y BCIX BU3HAYEHHAX HE3AIEKHO
BIJ TOTIIAMIB JIEKCHKOTpadiB. BimmoBifHO cinepcemoio € KoMIIo-
HEHT ‘restaurant’, TIO€IHAHMIT 3 TPAMATHYIHO0 CEMOI0 ‘MHOXHHA'.
Yei iHImi 2inocemy BUKOHYIOTH POTb aTPUOYTHBHUX CEMAHTHYHHX
KoMTOHEHTIB [13, ¢. 8], sKi KOHKpETH3YIOTh OCOONMBICTH HOTO
pectopany B wioMy. Pectopan xapakTepusyerhes THM, IO TOTYE
TIPOMYKTH WIBHAKOTO XapdyBaHHS (CKiManeHa CyOCTaHIiOHATbHA
cema ‘fast food’ — food which is prepared quickly and that you can
take away with you [12]) Ta crieniani3y€eTes, Hacammepe;, Ha BUTO-

ToBeHHI ramOyprepis (‘hamburger’ — a flat round piece of finely
cut beef which is cooked and eaten in a bread bun [12]). Kinbkicth
pecTopaHiB € HaCTLIbKH Bemikolo (‘large’), mo BoHI 00’ €AHYIOTbCS
B 1iny, BeecBiTHRO (‘world’s’) Bimomy, mepexy (‘chain’). Cema
‘large’ BUABNSAE B CBOIH CTPYKTYpi JOATKOBY AKCIONMOTi4HY CEMY,
amxke large — ue bigger than usual in size [14].

Y TeopeTHKo-MeTONONOr YHil TIOMMHI KOTHITUBHOTO pPO3-
Iy 3MICTY MOBHHMX OIMHHIb, po3pobmeniii M.B. Hikititum,
c(OpMyNIbOBAHE BHUIE TOHATTA BiOMBAETHCA B iHTeHCiOHAMI
(simpi) 3Hauenns omunmii McDonald’s. Vei iHmni 03Haku, HasBHI
B OIMHHISX, BUOKPEMIIEHNX 13 POTIAHYTHX CIOBHHKIB T CHI-
Kiomenii a0 pi3HUX THIIB THCKYpCY, CKIAJAI0Th HOro iMILTiKa-
mionan, abo mepudepiiiny cdepy 03HaK, MO PO3TAIIOBYIOTHCS
HaBKoIO spa. [lepudepis noniieHa Ha 30HU cuibHo2o (HAHOLTBII
0YiKyBaHi 03HaKH 00’ €KTa HOMiHALiT), crabko2o (BIpOTi/HI 03HAKH)
Ta HeeamueHo2o (HEPUTAMaHH Jis 00’ €KTa 03HAKHM) IMILTIKAIli0-
Hany [uB. 2, 38-39].

Pesynbrati aHanizy JalTh MOXKIMBICTH CTBEpIDKYBATH, IO,
TO-TEPIIE, eKCIUTIUTHO TPECTABNCHI B MPOAHANI30BAHNX BHIIE
3HAYEHHSX CMHCITOBI 03HAKH BiIHOCATHCSA 10 CHJIBHOTO iMILTiKa-
mioHamy, Hamp., ‘corporation’, ‘customers’, ‘countries’; ‘cooked
chicken pieces’, ‘Big Mac’, ‘French fries’, ‘salads’; ‘American’,
‘famous’ Tomo. Bonn 6e3nocepeamao XapaKTepH3yiOTh [ICHOTAT,
TOOTO YTOUHIOIOTH OCHOBHI O3HAaKH, 3aKiaJeHi B CEMAHTHHOMY
sapi. [lo-mpyre, BemiKy KifbKiCTb iHIIMX O3HAK, AKI TaK Camo
BLIOMBAIOTE Mun06i XapaKTEPUCTHKH JCHOTATa (a OTKE, MaKOTh
3B’S3KH, 30KpeMa iepapXiuHi, i3 ceMaMu iHTEHCiOHay, crenudi-
KYIOTb HOT0 Ta MOXYTh OYTH peani3oBaHAMHU B OTMHHIAX HAyKo-
BHX 1 HayKOBO-TIOMY/SPHUX TEKCTiB, MPUCBIYCHUX OMUCY LHOTO
3aKNa]Ty), MOKHA TAKOXK BiTHECTH 0 LIbOTO CMHCJIOBOTO CETMEHTA,
Hanp., a multinational fast food chain, the world’s second-largest
private employer, Shamrock Shake, McDonalds-branded brown
paper bag Tomo. Taki 03HaK1 KOHKPETU3YIOTb CMUCIIH, SIKi YHKILI-
OHYIOTb HA PiBHI OUTBIIOT0 CEMAHTHYHOTO Y3aralbHEHHS.

Cnalkuii iMmiikanionan, mo-mepie, CKIATA€ThCS 3 THX
O3HaK, fKi Jani crneuu(ikyloTb THIOBI XapakTePUCTHKH (iHTeH-
ClOHaNMy Ta CHJIBHOIO IMILTIKALioHAMy), poOndTh iX HEmoBTOp-
HUMH Ta IHIUBIIyaIbHUMH CaMe B Il JOKallii, came B IbOMY
Yaci, caMe 3 TaKUMH YJaCHUKAMH B3a€MOIii, 00 €KTaMu B3aeMOJIi
TOWIO. [HIIMMU CIOBaMH, il Yac 3aHypEeHHS JEKCHIHOi OMHHMII
10 KOHTEKCTY, 03HAKH IHTEHCIOHATY Ta CHIBHOTO IMILTIKAL[iOHATY
TIPOMYCKAKOTHCA KPi3b KOTHITHBHMI (LIBTp Tilepo-TimOHIMIYHIX
BITHOCHH IIiJT 4ac TPOILIECY 3HAUCHHEBOTO 3BYKCHHS: BiI0YBAETHCS
Tepexizl Bil Oinbll aOCTPaKTHUX CTOPIH JAEHOTATa A0 HOro jeTa-
7ieit, 3yMOBJIEHHX HOTO iCHYBAHHSM B TIEBHHX POCTOPOBO-YACOBUX
KOOPJIMHATAX ETHOKYNBTYPHOI peanbHocTi. Hampukiaj, 3HaueHHs
nexcemu McDonald s Ha Gi1bIn HU3bKOMY PiBHI y3araibHeHHS 3Ha-
XOIUTh KOHKpeTu3auii B oguuuii McDonalds Philippines (cunb-
HUil IMITIKAIIOHAM: B Ha3Bi 3rajiaa Kpaina), a dimianu B Takux
mictax, sk Fort Bonifacio, Taguig, Metro Manila ui€i kpainu,
i nai — crenuQivHi XapakTepPUCTHKH IIUX 3aK/aJIiB, K CEMAHTHYHI
03HAKH, BKJIOYAKOTHCA JI0 30HH CIAOKOTO IMILITIKAIIOHATTY.

[To-mpyre, o3HaKk CNadKOTO IMILTIKALIOHATY TaKOK MOXYTb
aKTUBYBAaTH Pi3HI acoriaTuBHi 38’s3ku. Hampukman, 1ie BUsBIS-
€TbCS B TOMY BHIAJIKY, Kol 3HaueHHs omunuui McDonalds crae
B KOHTEKCTI [IEPE0CMUCIIEHHIM, OfIHAK, TIPX LIbOMY, IPHMiPOM, Y Hay-
KOBOMY AMCKYpCi, Taki MeTa(op Ui METOHIMii He XapaKTepH3y-
IOTBCS «CBIKICTIO) aBTOPCHKOI KPeaTHBHOCTI, € cTepTuMi (i uepes
1€ TEOPETHYHO MOXJIUBUM € BXO/KEHHS OJIMHAIL SIK KOMIIOHEHTa

29



ISSN 2409-1154 HaykoBui BicHUK MixHapoAHOro rymaHiTapHoro yHiBepcuteTy. Cep.: ®inonoris. 2023 Ne 60 Tom 1

CTAJIOro COBOCTIONYYEHHS 110 JIEKCHKOrpa(iuHuX JIKepe), Harp.,
McDonald’s has been subject to criticism [10] (metonimis PECTO-
PAH — KA, T06T0 KPHTHKYETBCS He CaM PECTOPaH, a ika, Bee, o
3 HEI TOB’S13aH0, il OXO/KEHHS, CTIOCOON MPUTOTYBAHHS TOLLIO),
abo a frequent topic of public debates about obesity, corporate
ethics, and consumer responsibility (pe3ynbTaTi YacTOro BiBi-
JyBaHHS 3aKN1aJy BUKIMKAIOTh MPOONEMH 3i 310POB’SM, IO CTa€
YACTHHOIO TOCTIHHOTO COL[ANBHOTO 3aHEMOKOEHHS Ta MPOLYKYE
3AKITHKH OyTH 00€pEKHUMHU; 3PO3YMiN0, IO 1€ — BTOPHHHI (OHOBI
03HaKW JIeHOTaTa, (YHKIII SKOTO B3araii He MOB’S3aHi 3 TAKUMH
Hacninkamu). Tak camo 3 mpuxianom McDonald’s Philippines:
JIOMKHA, K Mo3HaioMuna kpainy QUMK 3 UM PECTOPAHOM
y 1970-x (a Chinese-Filipino businessman George T. Yang) [10]
Ta ACOIIETHCA 13 3aKNIAJIOM, METOHIMIYHO CEMAHTH3YETBCS SK
03HaKa, 5K (PYHKIIIOHYE B 30Hi CI1A0KOTO IMILTIKAI[iOHAITY.

Herimmikanionan peamisyeTbes B OpUTiHATBHUX ACOLiaTHB-
HUX BTOPCBKHX i1esX, BTUIEHHX BepOATbHO, Ta HE € MPEAMETOM
HAIIOTO JOCIiKEHHS.

3 iHIOTO pakypcy MOXHA [00AUMTH, 10 KOHIENT
McDONALD’S € THM KOMIUIEKCHUM MEHTAIbHMM YTBOPEHHSM,
ab0 MErakoHIENToM, IO CBOIM (DYHKI[IOHYBAHHSM BilJ3epKAIIOE
3B’A3KH MiXK IHIIMMH KOHIENTaMI KONEKTHBHOI aHIJIOMOBHOI CBI-
zioMocTi. ¥zieTsest mpo omumumi pisHoro pises aGerpakiii Ta mpu-
ponu (¥ieTbes Mpo AeKTapaTHBHUK abo MpolecyanbHUH 3MicT
vonmentiB): JIOAUHA, [CTIBHA CYBCTAHIIIA, HAMIP, TIPH-
TOTYBAHHS, HIBUJIKICTD, BYJUIBJIS, KPAIHA, KIJILKICTD,
['POLLI. Kpim Toro, Ha3Ba pecTopaHy METOHIMIYHO aKTHBYE KOH-
uenrty [IPI3BUIIE ta HAJIEXKHICTD (Pruapn ta Mopuc Mak/lo-
HAJTb/1 BIAKpHITH CBill mepummit 3akmaz 15 tpasus 1940 p. y M. Can
Bepuapnino, KanidopHis).

Konuenr McDONALD’S, sk cykymHicTh eneMmeHTiB, sKi
Yy CBOTX B3a€MO3B’SI3KaX BiIOMBAKOTH HOTO CTPYKTYpPY, MOXKHA P03~
IIIaTH Kpisb (UITp (peiimoBoro cmocody #oro opramizamil.
OpeiiM — Mojienb PO3TAIIYBAHHS CKJIAJO0BHX €MEMEHTIB (CJIOTH)
KOTHITHBHOI CTPYKTYpH 3HAHHS, SIKi B CYKYNHOCTI MOPOILKYIOTH
VABIEHHS PO KaTeropusoBatuii 00 et fificHocti. Crotu Ta cyo-
CIIOTH (peiiMy 3amOBHIOIOTECA 32 MPHHLKMIOM i€papXiqHOCTI Opra-
Hizawii ingopmarii [15]. BucBitienns nesHoi yactunn ¢peiiMoBoi
CTPYKTYpH KoHuenTy (a0o KoH(iryparii yacTiH) OyIye MOHATTEBY
Td CEMAHTHYHY OCHOBY I/l BMHMKHEHHS MOMUIMBUX HOMiHALH
BIITOBIAHOTO (hparMenta CcBiTy. Y HAalmOMy BUMAIKY, iHQOpMaLis
npo aexotar McDONALD’S oprani3yeTbes 3a cl0TaMH 3aleiKHO
BiJI il 3HAUyIIOCTI s ineHTHiKanii 00’exta.

Crnor JIOIUHA cxrajiaeThes 3 HU3KH CYOCIOTIB.

1. O3HAKA, wo 30epirae inopmarito mpo couianbi Ta Gio-
JoriyHi xapaktepuctuku moguad. Wuerses mpo 1) POJIb, sxuit
MicTuTh iHdopManito mpo mpodeciitni (employer, buyer, retailer,
[franchisor; investors; stakeholders; Field HR Supervisor, Application
Architect, McOpCo Operations Consultant (McDonald's Corporate
Roles)) Ta cuTyaTHBHI XapaKTEPUCTUKHU IHIUBIJIIB, AKI B3AEMOJIIIOTH
y Meskax 1iel iHcTutyii (customers, clients); 2) BIK, sxuii npen-
CTaBNAE 3HAHHS MPO aHATOMO-(Bi3i0N0riuHi 0COOTMBOCTI THOMMHA
(kiddy, children, parents, adults, young team), a y B3aeMOii 31 cJ10-
toM KIJIBKICTD nae wowminanii kids, community, communities,
team; 3) IPI3BUULIE / IM’fl, 30xkpema BiacHi iMeHa 3aCHOBHH-
KiB pectopany — Maurice (“Mac”) ta Richard McDonald. 4) I]IH-
HICTDb ¢okycyetses Ha ToMy, 1[0 IPONATye KOPHOpais Ta w0
BTUTIOETHCA i cmiBpoOiTHUKamu (Philosophy, Culture; Integrity,
Inclusion, Family, Community).
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2. NISIBHICTD 36epirac 3HaHHS TpO Ti THIH CYCILTbHOL
JUSUBHOCTI, 10 SKUX BKITIOUeHa Kopriopaitis McDonald’s six neBHuit
THII CONiabHOTO icTeOmimmenTy. BoHo kornenTpyethes B 3SAKA3 /
OBCJIYTOBYBAHHHI (0 order, Contactless Mobile Ordering / to
serveup (food), Curbside Pickup), TIPUTOTYBAHHS / XAPUY-
BAHHSI (to cook, feed | to enjoy, grab, try, savor), 1I0CTABKA
(McDelivery; DoorDash, Uber Eats, GrubHub delivery), POBOTA
(job combo, first work, McJob, employment, employer, employee),
PEKJIAMA (advertising, kid-friendly/open-leave schedule, career
progress, “I'm lovin’ It”), POSBAYKAHHS (Family Fun Hub,
Happy Birthday Celebration, Coloring and Creating), MAP-
KETUHT (brand / menu marketing, MyMcDonald’s Rewards),
BJIATOAIMHICTD (The House of Ronald McDonald, Day
of Happiness, sponsorship, donation), SAOXOUEHHS (compet-
itive benefits, tuition assistance, employees rewards, party favors),
THOOPMYBAHHA (News & Notifications, Our History, Our Sto-
ries), NIKJIYYBAHHA (to0 foster, McD tackles challenges facing
our communities, McD utilizes indestructible waste, Fraudulent Car
Wrap Offer), BAPOBHULITBO (new technologies of working-up,
output in production), IPOJAXKI (merchandise (apparel, acces-
sories), McDonald's stock). fx 6aunmo, cor JIIOAMHA ¢peiimy
McDONALD’S xapaktepusyeThbes 3anexHicTio Bia iHdopmarii 3i
cnoris FPOLUI ta KIIBKICTh.

Okpemo Oyno BumineHo cior KOMITAHISL, npencraene-
HUil HOMIHALIAMH, TIPUMIPOM, company, corporate headquarters,
regional field offices.

Cnor BYIIBJIA mpencrasnserses BHYTPILIHE ITPH-
MIIEHHA (pay-office, Indoor PlayPlace, WC, Front Counter)
1a 3OBHIIIHIA BUIJISAX BYIIBJI / HA JIBOPI (“M”,
McDrive, patio, play land, Ourdoor PlayPlace, Curbside).

Cnor ICTIBHA CYBCTAHIIISA cxnagaetses i3 cyGenotip:
THII {%KI ra KOMILTEKCHICTD PO YKTA. Mepuumi cy6-
cnot nojrinseThest Ha Tepminama: TBEPIA 1KA (Blueberry Muf-
fin, Deluxe McCrispy, Filet-O-Fish) ta PIIKA IKA (Sweet 'N
Sour sauce, Spicy Buffalo Sauce, Honey). pyruii cyocnor KOMII-
JIEKCHICTb [TPOJYKTA peanisyerscs B [IPOCTHI IIPOYKT
(French-fries, Apple slices, McNuggets, Hash Browns) ta CKJIAJL-
HUW IPOAYKT (The McDonald s McFlurry with OREO Cookies,
Hot Caramel Sundae, Big Tasty, McDonald's Baked Apple Pie,
McRib).

Cnor HAIIIM akryanisyeTscs B MOBi TAKUMH HOMiHAIisMI,
sk Frozen Fanta Blue Raspberry, French Vanilla Latte, Dr Pep-
per, Unsweetened Iced Tea tomo.

Crior IPUAOM 1K MOIMBO MOXUIATH HA 1B CErMEHTH:
CHIJAHOK ta XEIIII MIJ (HAPPY MEAL). Tleprumit omoB-
TMIOETHCS HOMIHALIAMHE 3 KiTtodoBHMH JiekeeMamn meal (The Bacon,
Egg, and Cheese McGriddles Meal, Sausage Burrito Combo Meal)
ab0 breakfast (Big Breakfast, Big Breakfast with Hotcakes) abo
omuHuIIMK Oe3 Hux: Sausage, Egg & Cheese McGriddles, Sausage
McMuffin, McDonalds Sausage Biscuit. XEIIII MUI wmictuts
iHdopMalliio mpo TOH «IPOXYKTOBUI Habipy, SKUH MpH3HAYCHUI
1A JliTedt Ta Moke OyTH BKMBAHMH HUMH y OyIb-SKHUH yac JHS:
Hamburger Happy Meal, 6 Piece Chicken McNuggets Happy Meal.

Y crnori OB’€KT wmictutbest inpopmalis npo npeaAMeTH, sKi
acotitoroteest 3 Max/lonanbacom: menu, Gift Card, info-stands,
decorations, plasma-TV, Logos.

Cnor KPATHA 3anoBHioeTscs inopMariero mpo reorpa-
diuny noxauiro odicy (the U.S., Canada, Tunisia, Ukraine, Aus-
tralia), AKUE MOXKe peani3yBaTi Pi3HOBEKTOPHI TiMepo-TiMOHIMIYHI
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3B’S13KH 3 IHIIAMHU CKJIQJIOBUMH KOHIIEIITY, TI0p., Hamp., 721 Taunton
Ave, East Providence, RI, California ta North America; Asian &
Oceanic Markets. loennanns 3i cnorom KIJIBKICTD Ta Bep0ari-
3allis JAI0Th CeMaHTHYHY 03HaKy ‘world’, sixa BinOuBae (axt mpen-
CTaBJEHOCTI pecTopaHy B 0arartbox KpaiHax.

Cnor TEXHOJIOT'IA peanisyersest omunuusamu free Wi-Fi,
AT&T, E-games, Email List, McDonald's App, Mobile Order & Pay,
24-hour hotline, Nutrition Calculator.

BucHOBKH 3 10CTi/KeHHS | IepcneKTHBH MOJAIbIIHX NONIY-
KkiB. Y dpeiimi xonnenty McDONALD’S Buzinsemo Taxi 6a3osi
croTH, siki hopMyroTh Horo in(opmaniitny cytaicts: JIIOIUHA,
BYJIIBJIA, ICTIBHA CYBCTAHIIS, KPAIHA, KUIBKICTb
ta [POLLL Ilepui 4oTHpH CIOTH € KOMILIEKCHUME YTBOPEHHMI,
SIKi peasi3yroTh IEpapXiuHi BiTHOCHHH 31 CBOIMH ck1agoBuMu. CIIOT
KUIBKICTD wictuth iH(popMaLiio Mpo KiTbKiCTb PO3MOBCIOMAE-
HHX TI0 CBITY a00 B Jiesikil reorpacdiuno oOMeskeHil okamii (Hu3ui
KpaiH BU3HAYEHOTO KOHTHHEHTY, KpaiHi, MiCTi TOIIO) pecTopaHiB,
iXHIO TUIOIY, TIEpCOHaJ, BifBiyBadiB, MPOMYKTH, HAmoi, mpe-
MeTH, 1OB’s3aHi 3 pectopanoM. [loenHanuii 3 vum cior [POIII
€ THM KJTIOYOBUM CIIOTOM (peiiMy KOHLENTY, KUK MICTHTD iH(Op-
MAIlif0 K Tpo LiHK nporoHoBaHux MaxkJloHanbacoM Dxi, HamoiB
4K MIOCTIYT, TaK 1 MPO KiHLEBY MeTy — 3apo0iTok camoi Koproparii,
if CHinO6iTHI/IKiB MOMKITHBUX (paHdaii3iaTiB Tomwo. [HImi cnotn
nani udepentinnTs inpopmaiiiny crpykrypy konuenty. [lo
HUX Hanexarh 30kpema crotu HAIIIM, TIPUMOM DXI, KOM-
[AHIA, OB’E€KT, TEXHOJIOI'TA. Tox q)peHMOBa CTPYKTypa
McDONALD?S, B stkuii Mix ii eneMeHTaMi HasBHI i€papXiyHi Bif-
HOCHHH, a TAKOX METOHIMIYHHI 3B 30K, € PO3BUHEHHMM, PO3raiy-
KEHIM Ta OaraTorpaHHIM YTBOPEHHSM, 3MiCTOBHO TPEICTABNEHIM
AHITIOMOBHIMH OXMHHIISIMA.

Tepcnexmusa i€l po3Bimku BOAYAETHCS B JIOCIIIKEHHI
CIIOBOTBIPHUX O0COONMMBOCTEl ONMHHLb TO3HAYEHHS KOHIENTY
McDONALD’S y cyuacHiit aHrmiiChKii MOBI.
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Borysov O., Vasylieva O. Verbal implementation of the
concept MCDONALD’S: semantic and cognitive aspect
(on the material of English dictionaries and the website
www.mcdonalds.com)

Summary. The article aims at frame modelling
of the concept MCDONALD’S on the basis of English
language means of its implementation. The concept is
defined as a mental structure which essence is embodied
in its nucleus, or the notion represented by a definite
lexeme. The study of the concept presupposes establishing
the means of its verbalization headed by its key
nomination and the analysis of their meanings as a source
of information about the structure of the concept. For this
article, the definitions of the lexical unit McDonald's from
the encyclopedic sources and interpretative dictionaries
of present-day English were analyzed. On this ground
the prototypical definition of the lexeme McDonald’s
was synthesized, its components were hierarchized
and described. The next stage of the research was devoted to
establishing the nucleus-periphery structure of the meaning
in terms of “intensional” and “implicational” as well
as finding out the criteria for distribution of a variety
of the semes between different strata of the implicational.
The analysis of the meaning of the lexeme McDonald’s
made it possible to reconstruct its mental ground, namely
the concept MCDONALD’S. It revealed the basic slots
of the frame model structuring the knowledge about this
cultural phenomenon. The information about McDonald’s
fills the slots depending on its significance for the object
identification. In the frame of the concept the following
key slots can be distinguished: MAN, BUILDING,
FOOD, COUNTRY, MONEY and QUANTITY. The
investigation of the texts on the McDonald’s website gave
us an opportunity to establish the slots of the frame which
are not explicated by the definition of name of the concept.
They are BEVERAGE, MEAL, COMPANY, OBIJECT
and TECHNOLOGY. These slots enrich the informational
structure of the concept. Highlighting one or several slots in
the frame of the concept, we may create the semantic basis
for a new lexical unit or word-group. It has been proven that
the verbalized concept MCDONALD’S is informationally
rich, thematically versatile and structurally extended
metonymic unit of English-language consciousness.

Key words: McDonald’s, semantics, nomination, notion,
concept, frame.
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