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WAYS OF TRANSLATING THE FILMONYMS
OF AMERICAN COMEDIES INTO UKRAINIAN

Summary. The article has been devoted to the study
of the translation of film titles of American comedies into
the Ukrainian language. More than 900 filmonyms of modern
American comedies and their translations into Ukrainian
are object of the dtudy. It was determined that film titles are
important tools for informing and influencing the viewer. The
study found that the process of translating film titles presents
both linguistic and technical problems that can affect the quality
and adequacy of the translation.

Basedonthemethod ofsynchronoustypological comparison,
it was found that the choice of translation strategy depends on
the function of the original film title, the cultural environment
of the target audience, and their structure. The main translation
strategies for film titles are considered in the work, namely
the strategy of literal translation, transformational translation,
and the strategy of full replacement of the filmonym; each
of them interacts with translation techniques at the lexical,
grammatical, semantic, and stylistic levels.

The study shows a tendency to translate American film
titles using the strategy of literal translation, which is associated
with the large number of lexical units in them used to denote
geographical names, family relationships, professions, days
of the week, months, and other groups. Transliteration
and transcription were used for translating the names of heroes or
the place. The use of the transformational translation strategy is
due to the incomplete or unclear semantic, grammatical, lexical,
and stylistic differences between the source and target languages.
The translation of filmonyms by grammatical substitution was
carried out according to the principle of changing an adjective
to a noun (and vice versa) and a noun to a verb (and vice versa).

A significant part of the omissions was made in multi-
component film titles, which, after a colon, provided additional
information about the film, and also omitted elements that are
tautological or whose understanding is caused by the context
of the film title in the target language. Compensation,
contextual replacement, and filmonym adaptation were used
to reproduce filmonyms that contained allusions, quotations,
metaphors, or lexical items with a cultural aspect.

Key words: comedy, translation strategies, filmonyms,
film title, peculiarities of translation of filmonyms.

The film, as a form of art, serves as a cultural intermediary
between the movie and the viewer. The film's title plays a significant
role in the selection of a movie, and ultimately influences its
distribution and success.

Translation of films has become increasingly important in
enriching and entertaining people, as well as fostering cross-

cultural understanding. However, the unique characteristics of film
titles pose challenges for translators, making it crucial to achieve
a correct, adequate, and accurate translation. Among the most
important works on these issues should be included the works. The
research involves the contributions of several scholars including
L. Kelan, X. Wei, K. Balzhinimaeva, Z. Gromova, T. Lukyanova,
I. Ivanytska, I. Korynets, J. Sutherland, and more. They have all
tackled the challenge of translating filmonyms.

The study's novelty lies in its focus on contemporary strategies
in translating filmonyms of American comedies into Ukrainian.

The purpose of the article is to identify and analyze modern
trends in the translation into Ukrainian of filmonyms of American
comedies. The purpose of the study determines the solution to
the following tasks:

1. Study the literature on the researched topic;

2. Identify challenges and difficulties encountered in filmo-
nyms’ translation;

3. Analyze strategies and techniques that are used for translat-
ing filmonyms.

The object of our research is the names of English-language
films. The subject of research is their translation into Ukrainian.

Filmonyms, also known as movie titles, hold a special place
in the world of language and communication. They are considered
a type of proper name or onym, and their concise structure and use
of linguistic means often achieve expressiveness. As an important
tool for informing and influencing the viewer, the title of a film
is often the first piece of information a viewer receives about
a movie.

Stylistic features of filmonyms are determined by the action
of the marketing function. Stylistically marked are filmonyms,
the expressiveness of which is achieved with the help of linguistic
means of different levels. The huge number of use of filmonyms in
mass media emphasizes not only the popularity of titles, but also
that these linguistic units are included in the class of idioms [1].

The process of translating a filmonym presents both linguistic
and technical challenges that can affect the quality and adequacy
of the translation. The translator must possess a thorough command
of both foreign and native languages, as well as cultural knowledge
and creative abilities, to accurately convey the flavor of cultural
life. In order to achieve success, the translator must pay attention
to even the smallest details and study foreign culture to fulfill their
professional duty of conveying not just words, but also the ideas
and cultural significance of the translated text.
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Recently, Asian researchers such as Z. Mei [2], L. Yin [3],
L. Kelan and Wei [4] have focused on the translation of filmonyms
due to the marked linguistic and cultural differences between
Indo-European languages and others. The choice of translation
strategy, whether it be domestication or foreignization, depends
on several factors, such as finding equivalents in terms of meaning
and pragmatic impact, and the audience's familiarity with foreign
language realities. Foreignization is essential in expanding
the audience's linguistic and cultural competence, breaking
down cultural barriers, and building tolerance for other customs
and traditions.

A comparative analysis of the titles of American comedies
and their translations into Ukrainian allows us to say that when
working with film titles, the translator needs to adapt "a text created
in a foreign language, taking into account the linguistic, cognitive,
and value attitudes of the mass addressee" [5, p. 32]. For this purpose,
the following strategies proposed by the researcher K. Balzhinimaeva
are widely used: literal translation, transformational translation,
and translation by full replacement of the filmonym [6].

Literal translation involves directly translating the original title
into the target language without any modifications. This strategy is
often used when the original title is already well-known and popular
among the target audience. However, this approach may not always
work since there may be differences in the linguistic and cultural
context between the source and target languages.

Transformational strategy involves modifying the original title
to make it more understandable or appealing to the target audience.
This may involve changing the order of words, adding or removing
words, or using synonyms or idiomatic expressions. This strategy
includes the translation of filmonyms, the form of which will be
incomplete or not understandable due to semantic, grammatical,
lexical and stylistic differences between the source and target
languages. For example, these difficulties may arise due to semantic
differences between the use of a certain linguistic unit or when
the linguistic norms in the original filmonym and the translated one
differ [7, c. 20].

Translation by full replacement of the filmonym name
involves completely replacing the original title with a new one.
These filmonyms often contain culturally specific elements
unfamiliar to the audience of the target language. For example,
metaphors, proverbs, idioms, slang words, wordplay, intertextual
references, etc.

Direct translation of these titles is impossible due to
the extralinguistic function of a certain structural element [7, ¢. 27].
Therefore, the word or phrase is replaced by something that will
have the same pragmatic effect on the viewer and perform the same
functions as the title in the original language. This strategy is often
used for comedies and other genres where the title needs to be catchy
and memorable. When translating filmonyms with the help of this
strategy, the translator must possess several key skills, including
intuition, a rich vocabulary, a good sense of aesthetics, creativity,
and a well-developed imagination.

Each of these strategies is based on the use of one or
another translation techniques (translation by direct, transcoding
and transliteration — strategy of literal translation; addition,
omission, concretization, generalization, descriptive translation,
antonymic  translation, calque, grammatical replacement
and permutation—transformational strategy; contextual replacement,
adaptation and compensation — a strategy of full replacement).

The choice of the translation strategy depends on various
factors related to the specificity of the film title, such as the degree
of connection between the filmonym and the film's plot, the original
title's functional features, and the cultural barriers that may require
adaptation to preserve the intended pragmatic effect.

The results of the analysis show that 39,1% of filmonyms to
American comedies are translated by usage literal translation
strategy. This is justified by their lack of culturally specific
components, as well as differences in form and content that could
violate the linguistic norm of the Ukrainian language. Among
the analyzed filmonyms of modern American comedies, we can
single out the following groups of filmonyms that were translated
literally:

— geographical names
“Sahara” — «Caxapay,

- time - “Night at the Museum” - «Hiu y wmyzeiy,
“Thursday” — «4emeepy;

— professions — “The Artist” — «ApTrcry;

— names of animals “Old Dogs” — «Cmapi ncuy, “The Paper
Tigers” — «llanepogi muepuy;

— other groups “Neighbors” — «Cycima», “The Lost City” —
«3arybnene MicToy.

Translation techniques like transcoding and transliteration
are used to capture the unique characteristics of pronunciation
and writing of a filmonym. Transliteration involves reproducing
the full graphic form of the filmonym by transcoding its letters
according to their Ukrainian counterparts, such as “Cruella” -
«Kpyennay and “Aloha” - «Anoxay. On the other hand, transcription
aims to convey the pronunciation of the filmonym, rather than its
orthographic composition. Both techniques are utilized in order to
convey the cultural features of the original filmonym. For instance,
“Greenberg” — «I pinbepey, "Danny Collins" — «/Jenni Koninzy.

During our analysis, we encountered a filmonym that
we considered not entirely relevant. This was the case for
the tragicomedy "Focus”, which was translated as "®oxyc" in
Ukrainian. Upon reading the title, Ukrainian viewers might expect
the plot of the film to be related to stunts and performances, which
is not the case - the film is about fraud and scams. As a result,
the use of the filmonym leads to a sense of deceived expectations,
and it loses its informative, pragmatic, and prognostic value.
Rather than being transliterated, the lexical unit "focus” should
be translated using an equivalent counterpart. According to
the Cambridge Dictionary [8], "focus" has several meanings, such as
"concentration", "vigilance", "skillful trick”, "full attention", among
others, which can be translated into Ukrainian. Therefore, to better
fulfill the informative function of the filmonym, a more appropriate
translation would be a title related to focus or concentration.

Strategy of transformational translation was used in 37.8%
of filmonyms. Translators may use grammatical permutation, gram-
matical substitution, antonymic translation, descriptive translation,
concretization, generalization, addition or omission to adjust
the semantic environment of a filmonym.

Grammatical permutation involves changing the word order
or structure of the sentence to fit the target language's rules. For
example, in Ukrainian filmonyms, the circumstances of place
and time are usually placed first, while in English, the subject
or predicate usually comes first. As an example, in translating
the English film titles “The Disaster Artist” and “The Zero
Theorem” — « Teopema 3epoy into Ukrainian, the translator may use

“Australia” - «Aeécmpaniay,
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grammatical permutation to change the word order and drop certain
words to create a more natural Ukrainian phrasing: «/ope mumeyo)
and «Teopema 3epoy.

The research shows that grammatical substitution was used to
change of parts of speech during the translation of American com-
edy filmonyms. We defined the following groups of change:

— change of adjective to noun: “Happy Gilmore” — «ll]acnus-
wux Tinmopy, “Curly Sue” — «Kyuepsska Coiop;

— change of noun to adjective: “Murder Mystery” — «3aza0-
KoBe BOUBCIIBOY;

— change of noun to verb: “Tower Heist” - «/Ik suxpacmu xma-
PooCY;

— change of verb to noun: “4 Boy Called Sailboat” — «Xnonuux
Ha im'a Bimpunonuxy.

The filmonym “Masterminds” — «Hononu-pos6iiinuxuy is
an example of antonymic translation that makes filmonym more
noticeable and unusual, while keeping a hint of the plot of the film.
This method was also used for the translation of the film title "How
to Be Single" — «B axtuBHOMY momryky».

The filmonym “Holidate”, which literal translation would not
be clear to Ukrainian viewers, was translated by description tech-
nique — «Xroneys na cesmay. As a result of description, the adver-
tising function of the filmonym is lost, but the informational func-
tion is restored.

When analyzing ways of filmonyms’ translation, we notice
the use of generalization. We notice the expansion of the meaning
of the translated filmonym of the comedy “Grindhouse: Planet
Terror” — «[patinoxayc: Inanema cmpaxyy. We also find film-
onyms that are translated by specification "Delivery Man" -
«Tamycw 3 docmaskoroy, “Office Christmas Party” — «Hosopiunuii
Kopnopamugy etc.

The filmonyms of many films are translated by replacing or
adding lexical elements, and the use of key words of the film com-
pensates in the title for the semantic or genre deficiency of the lit-
eral translation. Among other things, this reflects the advertising
function of movie titles. Addition is characterized by the fact that
the number of words in the translated text increases. The need
for addition can be expressed by the informality of the semantic
components contained in the original name, that is, the translator
must add words so as not to violate the norms of the Ukrainian
language. Changes may also be due to a pragmatic factor, because
the information contained in the title may be understandable to
a foreign audience, and at the same time incomprehensible to
a Ukrainian audience [6]. For example, the comedy "Ocean's
Eight" was translated to "Bicin nodpye Oywena” to avoid any
confusion and maintain clarity.

We also come across cases where the addition was not manda-
tory, but the translator decided to use it to strengthen the aesthetic
function of the film name, which makes it more attractive in appear-
ance for the Ukrainian viewer: “Paul” - «[Iputyneys Iagnoy, “The
Holiday” - «Bionouunox 3a oominomy, “Idiocracy” — «llnanema
idiomiey, “Stockholm” — «CmoxeonemcbKuii CUHOPOM.

The technique of omission can also be used in translation
of filmonyms. A significant part of the omissions was made in
filmonems that provided additional information about the film after
the colon. Here are examples of such movie titles: "Neighbors 2:
Sorority Rising" — «Cyciou 2, "Legally Blonde 2: Red, White &
Blonde" — «binsexa ¢ saxoni 2y, "Home Alone 4: Taking Back
the House" — «Cam yooma 4.

Elements that are tautological or whose understanding is caused
by the context of the filmonym itself in the target language are also
omitted: “The Debt Collector” — «Konexmopy, "My Big Fat Greek
Wedding 2" — «Moe eenuke epeywke gecinna 2», “Bad Teacher” -
«Vuurxay.

Strategy of full replacement of the filmonym is one of the most
popular and requires considerable efforts and creativity of transla-
tors, along with knowledge of the cultural characteristics of both
countries. It was used in 23.1% of filmonyms to American comedies
during their translation into Ukrainian, mostly presented by adapta-
tion, contextual replacement and compensation.

Compensation is used to preserve the stylistic and expressive
features of the lexical units. Thanks to this method of translation,
all the "non-standard" elements of the language can be repro-
duced in the target language, and therefore the functional equiv-
alence of many filmonyms can be achieved. In each individual
case, the translator finds the most successful solution to the prob-
lem, according to the tasks, situation, strategy, language intuition,
etc. Thus, compensation replaces words or phrases of the source
language, the meanings of which directly follow from the values
of the source unit. It includes, in particular, various metaphorical
and metonymic substitutions [9, p. 384].

An example of the use of this technique is the film title "What
expect when you're expecting”, where the expression "you're
expecting" cannot be translated literally, because this can lead to
a loss of meaning. In this case, the translator applied compensation:
«YHoeo yekamu Konu Yexacui Ha OUMUHY».

Among other filmonyms that were translated by compensation
of the original meaning are "Breaking News in Yuba County " —
«llamu dyba ¢ oxpysi K06ay, " A Million Ways to Die in the West
" — «Minviion cnocobie empamumi 20108y».

Contextual replacement means choice of a lexical counterpart
taking into account the context of the film or the linguistic environ-
ment where specific word or phrase is used [10, p. 287]. The film
title of the comedy "The Comeback Trail” was translated as «A¢pepa
no-eonnigyocokuy with the use of contextual substitution.

We can see the translator's successful use of the method of con-
textual replacement when reproducing the movie title of the film
comedy "Something Borrowed" — «Hapeuenuii nanpoxamy. Its
literal translation is impossible, since the title of the film contains
a certain cultural aspect. The tradition of "Something Old, Some-
thing New, Something Borrowed, Something Blue" refers to what
elements of clothing a bride must have on her wedding day: "some-
thing old, something new, something borrowed, and something
blue." With the help of contextual substitution transformation,
the translator managed to correctly reproduce the semantic compo-
sition of the expression, replacing it with «Hapeuenuii nanpoxamy,
which immediately gives the viewer an idea of the plot of the film
and helps to achieve all the functions set by the film name [11].

Among other film names translated by contextual
replacement, we note "Central Intelligence” - «llismopa
winueyway and "Daddy's Home" - «Xmo 6 oomi mamoy.
The purpose of the adaptation is to reproduce the cultural aspect
of the filmonym by means that are inherent in Ukrainian society.
In this way, the film name containing the idiom "Up in the Air"
was translated, which was translated by the related expression for
the Ukrainian language «Buwe neoay. The translation is successful
and fulfills all its functions. We can see the same way of translation
when translating the film title "The Stand In Person", which means
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a person who takes the place or performs the work of another person
[12]. In the Ukrainian cinema, this film was released under the name
«/lyonepkay, which is quite justified.

Filmonyms, which include phraseological expressions, compar-
isons, allusions, and metaphorical turns, may be difficult to translate
directly due to cultural differences. Therefore, adaptation is used
to translate them [10]. A literal translation of such units will dis-
tort the understanding of the filmonym, in this case, the adaptation
helps to normalize the cultural difference between the filmonyms
and to choose a translation that will be specific to Ukrainian culture
and built according to its canons and traditions: "Keeping Mum" —
«Tpumail sizuxa 3a sybamuy, “Ready or Not” - «I pa 6 xosankuy.

To summarize, translation of filmonyms presents linguistic
and technical challenges that require a thorough command
of both foreign and native languages, cultural knowledge,
and creative abilities. Translation strategies include literal
translation, transformational translation, and translation by full
replacement of the filmonym, each based on the use of different
translation techniques. The choice of strategy depends on factors
such as the degree of connection between the filmonym and the film's
plot, the original title's functional features, and cultural barriers. The
conducted analysis proves the intention of the translators to preserve
the functionality of the filmonym, the structure and semantics
envisaged by the creator of the film, as evidenced by the frequent
use of the literal translation strategy

With the emergence of new and intriguing movies in the comedy
category, there is a growing curiosity to explore techniques for
accurately translating them into Ukrainian. The further perspective
of scientific research lays into the identification of lexical-seman-
tic features of filmonyms for American comedy films, specifically
in terms of how they operate within the context of the English-
language film text.
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T'ynmansn A. T., Hy6epa H. 1. Cnocodu mnepekiaany
(inbMOHIMIB  aMepHKaHCBKHX KoOMeailli ykpaiHChbKoIO
MOBOIO

Amnorouis. CTaTTa MpUCBSYEHA JOCIIIKEHHIO MEpeKiany
(IBMOHIMIB aMEPUKAHCHKUX KOMEAiHd yKpaiHCHKOIO MOBOIO.
006’extoM nociimxenHs € 900 Ha3B CyuyaCHUX aMEPUKAHCHKUX
KOMeZil Ta IX Hmepexagy YKpaiHChKOI0 MOBOIO. BusHaueHo,
1110 Ha3BU G1IbMIB € BOXJIUBUM IHCTPYMEHTOM iH(HOPMYyBaHHS
Ta BIUIMBY Ha Disjgada. J{OCHiIKeHHs CBIIYMTH, LIO MPOLEC
nepekiagy Ha3 (ijbMIB NPEACTABISE K JIHTBICTUYHI, TaK
1 TexHIuHI NpoOIeMH A NepeKiIanayda, Iki MOXKyTh BIUIMHYTH
Ha SKICTb 1 aJJeKBaTHICTb NIEPEKIIATYy.

Ha ocHOBI MeTomy CHHXPOHHOIO  THIIOJOTiYHOTO
MOPIBHSHHS BHSBJICHO, 110 BHUOIp cTparerii nepexiany
3a]exuTh Bifg (QyHKUil oOpuriHaipHOI Ha3BU  (QiIbMY,
KyJIBTYpPHOTO CEpeIOBUILA LIIJIbOBOT ayAUTOpii Ta 11 CTPYKTypH.
Y poOoTi po3msAalThcs OCHOBHI CTparerii nepexiany
(hinpMOHIMIB, a caMme cTpareris MpsSMOro MepeKiany,
TpaHc(OpMaLIiHHOTO MEepeKIIaay Ta CTpaTeris MOBHOI 3aMiHU
Ha3BH ¢inbMy. KoxkHa 3 nux cTpareriii B3aemoie 3 mpuifomamu
MEPEKIafly Ha JIEKCHYHOMY, T'PaMaTU4HOMY, CEMAHTHUYHOMY
Ta CTWJIICTHYHI PiBHI.

JlocikeHHsT CBIIYMTH MPO TEHICHLIIO 10 MNepeKiary
Ha3B aMEpUKaHCBKUX (INbMIB 3a cTpaTeri€lo MpsMOTo
nepeKiagy, L0 IOB’S3aHO 3 BEJHMKOK KIJIBKICTIO B HHUX
JICKCUYHUX OAWHUIIb, III0O BUKOPHUCTOBYIOTHCA JUISI TIO3HAYCHH S
reorpagiyHuX Ha3B, POOUHHHUX CTOCYHKiB, mpodecii,
IOHIB TIDKHA, MicAliB Ta iHmMMX TIpyn. TpaHcaiTeparis
Ta TPAHCKPHIILiS BHKOPUCTOBYBAINCS Ul IEpeKiany iMeH
repoiB abo wicis, e BimOymacst noxis. BuxopuctanHS
TpaHcopmaniiiHoi  cTparerii  mepexiaxy — 3yMOBIEHE
HCIIOBHHUMU 3.60 He‘{iTKI/IMI/I CEMAaHTUYHUMH, I'paMaTUYHUMU,
JIEKCUYHHUMH Ta CTHJIICTHYHUMH BiZIMIHHOCTSIMH M1>K BUX1IHOIO
Ta UiTbOBOIO MOBaMu. [lepeknan Ha3B (iNbMIB rpaMaTH4HOO
3aMiHOIO 3I1HCHIOBABCS 3a HPHHIMIIOM 3MiHM NPHKMETHHUKA
Ha IMEHHUK (1 HaBMaKK) Ta IMCHHHUKA Ha Ji€CJIOBO (i HABIIAKH).

3HayHa  YaCcTMHAa  ONyLIeHb  Oyla  3acTOCOBaHA
B 0araTOKOMIIOHEHTHHX Ha3Bax (ijbMiB, SKi Micisl JBOKPAINKA
Ha/laBaJIM JIOIaTKOBY 1HQoOpMaliro npo ¢(iibM, a Takox
MPOITYCKAJI €JIEMEHTH, SIKi € TABTOJOTITYHUMHU 200 PO3yMiHHS
SIKMX 3yMOBJICHE KOHTEKCTOM Ha3BH (iJIbMY Y MOBI IIepeKJIay.
s BiATBOpEeHHs (iIBMOHIMIB, IO MICTHIM B €001 anro3ii,
muTati, Metadopu abo JIEKCHYHI OJWHHUIN 3 KYJIBTYpHHM
ACTIEKTOM BHKOPHCTOBYBAJIMCSI KOMIICHCALlisl, KOHTEKCTyalbHa
3aMiHa Ta ajanTaiis QiTbMOHIMY.

KuarouoBi cioBa: komenis, crparerii  mepekiany,
(hinpMOHIMH, TIepeknan GpiIbLMOHIMIB, Ha3Ba PiIbEMY.
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