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FEATURES OF TRANSLATION ACTIVITIES
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Summary. The article examines some specific features
of modern translation activities in the business environment,
and, in this context, special attention is paid to the peculiarities
of language professional training of students of higher
educational institutions. Special emphasis is placed on
the need to form the professional intercultural communicative
competence, which involves mastering the appropriate
vocabulary, grammatical structures, stylistic and cultural
norms of business discourse.

It is argued that the effective translation of business
texts requires not only a high level of language proficiency,
but also a deep understanding of the specifics of scientific
and terminological apparatus, the typical forms of documents,
the communicative scenarios inherent in official business
communication.

The features of the usage of authentic materials, the analysis
of translation errors, the formation of skills of translation
editing, as well as the development of ability for interlingual
transformation are analyzed. Special attention is paid to
the issue of equivalence of translation, which determines
the correctness of the transmission of content in the conditions
of intercultural communication.

The importance of integrating the translation training
with professional disciplines is emphasized: it ensures
the comprehensive development of the linguistic personality
of the future specialist.

The role of an educator as a mediator between the text in
a foreign language and the student is defined: it is the educator
who helps to adapt the educational material to the level
of language preparation of the audience, he helps the student to
develop the analytical abilities and linguistic intuition, which
are formed as a result of purposeful practical activity.

The directions in teaching the translation of business texts
are indicated, which include increasing the student motivation,
developing the flexible professional skills and the ability
to communicate effectively in an international professional
environment.

It is emphasized that the effectiveness of teaching
the business translation into English is ensured by the integration
of linguistic, professional and intercultural knowledge, as well
as the introduction of individualized educational strategies
aimed at the high-quality training of specialists for interlingual
professional interaction.
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Formulation of the Problem. In the context of globalization
and the rapid development of intercultural communications, transla-
tion from one’s native language into any foreign language (and vice
versa) is acquiring the status of a key tool for international interac-

tion. Translation as a linguistic and cultural activity provides access
to knowledge, technology, economic resources and legal mecha-
nisms, forming the basis for productive dialogue between peoples.

The modern system of higher education is focused on training
the specialists who possess not only professional knowledge, but
also the ability to communicate effectively in an international pro-
fessional environment. Of particular importance in this context is
the translation of business texts, covering a wide range of genres —
from contracts and financial documentation to marketing materials
and corporate correspondence.

The accurate and adequate transmission of meaning, style
and pragmatic principles of business discourse requires not only
the high level of linguistic competence, but also the deep under-
standing of culturally specific norms, professional terminology
and communication strategies. The ability to correctly interpret
and convey the meaning of official business documents in a foreign
language is becoming a key skill in such areas as economics, law,
management and international relations; as a result, a systematic
approach to training the specialists in this field and scientific under-
standing the business translation processes are regarding as more
and more important.

Analysis of the latest research and publications. In these
latter days the development of positions in cultural studies
and the cross-cultural problems touched upon in the article has been
carried out by Brislin R. [1], Vorova T. [2] et al. Over the past dec-
ades, general theoretical provisions of translation theory and prac-
tice are analyzed by Baker M. [3], Chomsky N. [4], Arrowsmith W.
and Shattuck R. [5], Barnstone W. [6] et al. The methods of simulta-
neous translation and its psycholinguistic aspects have been consid-
ered by Gile D. [7], Bialyk V. [8], Zasekin S. [9] et al. At the same
time, it should be noted that insufficient attention is paid to the prob-
lem of an integrated approach to translation in the business envi-
ronment as a separate and very complex type of translation activity.

The purpose of the article. The purpose of our article is to con-
sider some specific aspects of translation activities that modern
students will inevitably encounter when they begin their business
careers as future specialists in the business environment. Perhaps
some of the recommendations from this work could be helpful in
overcoming certain problems in the business environment for future
translators.

Presentation of the main research material. It should
be noted first of all that the study of the features of translation
of a business text should start with the intercultural communicative
competence of a translator — it is a necessary element in the con-
ditions of the modern globalized professional environment. This
competence refers to the ability to communicate effectively with
the representatives from different cultures: it includes a wide range
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of knowledge and skills, such as mastery of specialized vocabulary,
grammatical structures, text analysis skills and cultural awareness.

The cultural differences play an important role in formal busi-
ness communication. Each culture has its own norms, values,
and communication styles that influence the interactions. For exam-
ple, some cultures value directness, while others prefer indirect
forms of communication. Understanding these differences helps to
avoid misunderstandings and promotes positive relationships. It is
important for professionals to take into account the norms of cultural
etiquette — greetings, expressions of gratitude, features of negotia-
tions — so that their communication is respectful and effective. The
cultural awareness not only promotes better collaboration, but also
creates a more inclusive and harmonious work environment.

It is well known that specialized vocabulary plays a key role
in any professional activity. Every industry has its own jargon
and terms that are actively used in communication. For example,
in finance, the terms such as «liquidity», «capitaly and «equity»
are often used. Knowing this type of vocabulary allows the profes-
sionals to express their thoughts clearly and effectively. Besides,
it also helps to build credibility because using the correct termi-
nology demonstrates professionalism and the deep understanding
of the topic. Therefore, mastering the specialized vocabulary is
the basis for developing the intercultural communicative compe-
tence.

The ability to use the grammatical structures that are character-
istic of business style is also an important component of the inter-
cultural communicative competence. Business communication
often requires the formal tone and the use of certain grammatical
structures that differ from the everyday language. For example,
the passive voice may be more appropriate in business correspond-
ence, as it focuses attention on the action rather than the person who
is performing it. Understanding the subtleties of business grammar
allows the professionals to formulate their thoughts more clearly
and convincingly. Mastery of these structures helps both in written
communication — in reports and business correspondence — and in
speaking at meetings and presentations.

The ability to analyse and transform the texts represent
the important skills for professional communication. This includes
the ability to read, interpret and process information from a variety
of sources such as reports, articles and emails. The professionals
must be able to highlight the key points, extract any important infor-
mation and tailor the texts for different audiences and purposes. For
example, a marketer may need to convert a technical report into
a more accessible format for a customer. These skills contribute to
the successful handling of large amounts of information and effec-
tive interactions in a cross-cultural environment.

It should be noted separately that the development of intercul-
tural communicative competence requires the systematic work. It
is not enough to simply learn vocabulary and grammar; it is also
necessary to undergo the targeted training that includes the soci-
ocultural components. This can be participation in practical activ-
ities, intercultural exchanges, getting feedback from colleagues
from other cultures. Ongoing practice and exposure to different
cultural contexts enhance the ability to communicate effectively in
the diverse professional environment.

In order to develop the intercultural communicative compe-
tence of a future translator it is also useful and necessary to know
the peculiarities of the official business style. The official business
style is the specialised form of communication used in a profes-

sional environment. This style is characterised by certain linguis-
tic and pragmatic features that contribute to the clear and effective
delivery of information. It is necessary to point out three key aspects
of the official business style: (1) terminological richness, (2) sta-
ble speech formulas, (3) high degree of standardisation and for-
malisation. In addition to this, it is also necessary to emphasise
the importance of taking into account the functional-communica-
tive orientation of the text, including the regulatory, informational
and motivational functions.

The terminological richness refers to the use of specialised
vocabulary specific to a particular field or branch of translation. In
the formal business communication, such vocabulary helps to estab-
lish authority and clarity. For example, the terms such as «plaintiffy,
«defendant» and «jurisdiction» often appear in the legal documents.
These terms are precise and carry the strictly defined meaning nec-
essary for correct understanding and interpretation.

The following practical example is useful: in a corporate envi-
ronment a memorandum about new software implementation may
include the terms such as «stakeholdersy, «user interface» and «data
migration». This use of specialised terms allows the message to
be addressed to people who are familiar with the subject matter;
thereby reducing ambiguity and increasing understanding.

The stable speech formulas represent phrases and constructions
that are often used in the official business communication. They cre-
ate a template for writing and speaking, maintain the business style
and provide the uniformity. The examples include the phrases like
«I am writing to inform you», «We would like to request», «Thank
you for your attention to this matter».

These formulas fulfil several functions: they provide clarity,
create the formal tone, and form the predictable structure for the text
that makes it easier to comprehend. It makes sense to give a few
examples: in an email to a client, a professional might start with
«Dear (Client's Name)y, followed by a stable formula such as, «I
hope this message finds you well». This not only sets a polite tone
but also creates a familiar structure that the recipient can expect in
business communication.

The official business style is characterised by a high degree
of standardisation and formalisation. This means that there are cer-
tain norms and rules that govern the structure and design of busi-
ness communication. Standardisation covers the aspects such as
font, text size, page layout, while formalisation deals with language,
which should be objective and devoid of personal judgements.

A practical example needs to be given: a company's annual
report is usually structured according to a standardised layout,
including a cover page, a table of contents, an executive summary
and the financial statements. Each part is organised according to
specific rules, allowing the interested parties to easily find and inter-
pret the information. The formal language of the report, devoid
of colloquialisms, emphasises the professionalism and reliability
of the company.

In the process of translating the official business documents, it
is also important to take into account not only the lexical and syn-
tactic features, but also the functional and communicative purpose
of the text. Understanding the purpose of the document allows you
to choose the right style and tone of communication.

In this context, we should consider three types of documents,
the content of which is aimed at regulating, informing, motivating
some activity. (a) The first group includes the documents such as
contracts, rules or compliance instructions: they are aimed at reg-
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ulating activity or setting clear expectations. The language of such
texts must be precise and unambiguous to avoid misinterpretations.
(b) The information materials in the second group — for exam-
ple, reports or newsletters — are intended to convey information
and analysis. In this case, clarity and accessibility of presentation
are important so that the information is easily perceived by the tar-
get audience. (c) The third group includes some business messages
aimed at motivation or persuasion. For example, an internal mes-
sage calling for participation in a corporate wellness program
should have a positive tone and compelling arguments to encourage
the employees’ engagement.

It is well known that the effective communication between peo-
ple from different cultures plays a key role in the professional envi-
ronment. However, certain culturally specific elements may present
challenges for international business participants. It is necessary to
focus on three main aspects — forms of address, formulas of polite-
ness in business communication and legal realities. Understanding
these aspects is essential for successful intercultural communica-
tion, as the direct translation is often insufficient.

The forms of addressing vary significantly across the cultures
and can influence the tone and degree of respect expressed in com-
munication. For instance, in some cultures, it is customary to use
the formal titles, such as «Doctor.», «Mister», «Madamy, «Missis»
etc., combined with the person's last name. In contrast, the other
cultures may prefer a first-name basis, even in the professional con-
texts, signifying equality and informality. At a business meeting
between American and Japanese professionals, an American may
address a Japanese colleague by name, believing that this creates
a friendly atmosphere. However, a Japanese professional, follow-
ing his cultural tradition of respect and hierarchy, expects to be
addressed as «Mr. Yakumotoy. This discrepancy can lead to mis-
understandings, so it is important to study and take into account
the accepted forms of address in different cultures in advance.

Politeness plays a crucial role in business communication
and can vary significantly from culture to culture. The formulas
of politeness include the phrases that convey respect and consid-
eration, such as «Would you mind if...?» or «I appreciate your
assistance». These expressions help to maintain harmony and show
regard for the other person's feelings.

In a Western context, an email may begin with a «I hope this
message finds you welly. This is a polite way to contact the addressee
before moving on to the main topic. However, in some Asian cul-
tures, such a direct start may seem too harsh. Instead, you may pre-
fer a more streamlined opening that includes a reference to relation-
ships or general context, such as «It has been a pleasure working
with you on this project». Understanding such nuances contributes
to more effective interaction.

The legal systems vary from country to country, and the profes-
sionals need to take these differences into account when conduct-
ing international business. The legal realities include regulations,
contractual obligations and compliance requirements that may vary
significantly across the cultural contexts.

An example is worth considering when a company from
the United States enters into a partnership with a firm from Ger-
many. In the United States, the treaties can be viewed as formal
agreements that allow for some flexibility based on trust. In Ger-
many, on the other hand, the contracts are generally considered rigid
and binding and are unlikely to be changed after signing. If these
differences are not taken into account, a conflict can arise. There-

fore, it is important for the future translators to be aware of local
laws and to comply with them in order to avoid the legal errors.

The direct translation often fails to adequately convey the mean-
ing of culturally conditioned elements. The interlingual transforma-
tion involves adapting a message while preserving its essence. This
may include replacing the idiomatic expressions, changing a tone,
or even restructuring the message in order to suit cultural expecta-
tions.

For example, the English expression «to kick the bucket» means
«to diey, but its literal translation into another language may not
convey the same meaning. An effective communicator will choose
a similar expression that is consistent with the cultural norms
of the target language to avoid misunderstandings. This approach
requires a deep understanding of both the source and the target cul-
tures to preserve the meaning of the message.

Working with authentic texts — such as reports, contracts
and letters — plays a key role in professional training, as it allows
the future translators to simulate real-life situations they will
encounter in their careers. Interacting with such texts provides
a platform for developing the critical understanding skills and pro-
ducing the professional documents. However, this process is asso-
ciated with a number of difficulties. An analysis of typical errors
reveals three main problems: tracing, mixing of styles, and incorrect
use of terms. The targeted work on these errors through analysis can
significantly improve the students' communication skills.

Tracing is following the source text too literally, which often
results in a direct translation that does not reflect the true meaning
in the target language. For instance, a student might translate «busi-
ness reporty from Spanish into English, translating phrases verba-
tim without regard for the context or the cultural specifics. This can
lead to the unnatural wording or the misrepresentation of content.

To cope with tracing, the teachers can implement step-by-step
analysis of translations. This involves breaking down the individ-
ual sections of text and discussing the reasons for choosing cer-
tain words and structures. For example, when translating a contract
clause, the students should evaluate how the legal terminology
functions in both languages, ensuring that the translation is accurate
and appropriate for the target audience.

The mixed styles occur when the students do not maintain
a consistent tone or format throughout the text. For example, a for-
mal business letter may begin with a professional tone and then shift
to a conversational style, undermining the effectiveness of commu-
nication. Such inconsistency can confuse the reader and reduce
the author's credibility.

In order to overcome this problem, the teachers should encour-
age a discussion of different writing styles applicable in different
contexts. Analysing the authentic texts helps students to identify
how tone, level of formality and structure vary across different
genres. For example, comparing a formal report and an informal
email allows you to see the nuances of professional communication.
The draft editing exercises can also be conducted to ensure consist-
ency of style, emphasising the importance of matching the tone to
the audience and the purpose.

Misuse of terms is another common problem that can lead to
misunderstandings in professional communication. The students may
misuse jargon or technical terms, which confuse the reader or distort
the meaning. For example, the use of the word «to liquidate» instead
of the more appropriate variants «to terminate the contract», «to
finalise the contract» (depending on the context of the document) in
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a legal context can seriously distort the meaning. The targeted work
on this problem includes a clear instruction in terminology relevant to
the field of the students' learning, The educators can compile the glos-
saries or the lists of key terms with definitions and examples of cor-
rect usage. In addition, a discussion of alternative terms and their
meanings enhances understanding of the material.

Conclusions. Translating the business texts into English is not
just an exercise in linguistics, but a complex professional task that
requires in-depth training. Effective learning is only possible if lin-
guistic, vocational and intercultural knowledge is integrated. The
use of authentic materials and interdisciplinary approach, the active
role of the teacher as a mediator makes it possible to train the spe-
cialists who are capable of high-quality interlingual interaction in
the business sphere.

Nowadays, a modern professional translator is obliged to
possess a multifaceted intercultural communicative competence.
Mastering the specialised vocabulary, the grammatical structures,
the methods of text analysis and cultural awareness helps the inter-
preter to improve their communication skills. This competence con-
tributes not only to successful interactions, but also to a more inclu-
sive and productive environment of work, which ultimately leads to
success in a globalised business world.

The next important element of professional communication is
the official business style. Its peculiarities — terminological richness,
stable speech formulas, high degree of standardisation and formalisa-
tion — contribute to the accurate and efficient transfer of information.

When translating the business documents, it is extremely
important to take into account their functional-communicative ori-
entation, as it determines the choice of language and structure in
the process of translation. Understanding these elements not only
enhances the quality of business communication, but also fosters
strong professional relationships in the business environment.

For the future translator, navigating the culturally specific
elements of professional communication is a complex task, but
an extremely important one. Understanding the forms of address,
the formulas of politeness and the legal realities can significantly
increase the effectiveness of intercultural interaction. In addition,
the use of interlingual transformation instead of simple translation
facilitates a more accurate and respectful exchange of information.
As the global connections grow, these skills are becoming an inte-
gral part of successful international cooperation.

Working with the authentic texts is an invaluable tool in pre-
paring a translator for a real professional environment. Focusing on
common mistakes — tracing, mixing styles, misuse of terms — pro-
motes a deeper understanding of effective communication. Adopt-
ing a structured approach involving step-by-step analysis, discus-
sion of alternatives and editing with pragmatic goals in mind will
help the translator to learn the necessary skills for a successful pro-
fessional career. Through these strategies, the interpreter will not
only improve his translation skills, but will also become a more
confident communicator in a variety of professional contexts.
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Boposa T. Oco0imBocTi nepek/1ajanbkoi AisIbHOCTI
y Oi3Hec-cepenoBuLi

AHoTanisg. Y crarTi po3nIsSAArThCS ekl crierudivHi
0COOJIMBOCTI Cy4acHOT MepeKiIaaabKol JisiIbHOCTI y Oi3Hec-
CEPENOBHIL, a TAKOXK Y IIbOMY KOHTEKCTI IPHUIIJIEHO PaKypCHY
yBary 0CoOIMBOCTSIM MOBHOT IPO(eCIHOT T ATOTOBKY CTY/ICHTIB
BUIIMX HaBYAIBHUX 3akiaiiB. OcoONMBI aKIEHTH MOCTABIICHI
Ha HEOOXiIHOCTI (opmyBaHHS TPOQECIHHOT MINKKYIBTYPHOT
KOMYHIKaTHBHOI KOMIIETEHTHOCTI, sika nependadae 3acBOEHHS
BI/INOBITHOT JISKCUKH, IPAMATHYHUX CTPYKTYp, CTHIICTUYHHX
Ta KyJIBTYPHHX HOPM JIIIOBOTO JTUCKYPCY.

OOrpyHTOBYEThCS, 1O C€(QEKTUBHHI MEpeKias IOBHX
TEKCTiB TOTpedye HE JHIIe BUCOKOrO pIiBHS BOJIOJIHHSA
MOBHUMH 3aco0amu, a ¥ TIMOOKOr0 pPO3yMIiHHS CHENU(iKH
HAyKOBO-TCPMIHOJIOTIYHOTO  amapary,  THIIOBHX  (opM
JOKYMEHTIB Ta KOMYHIKaTMBHHMX CLEHapiiB, HpHUTaMaHHHX
o(iniiHO-A110BOMY CIHUIKYBaHHIO.

AHAJ3YIOTECST  OCOOMBOCTI  BUKOPHCTAaHHS  aBTEHTUYHUX
MarepiaiiB, aHam3 MepeKIafallbKiuX TOMHIOK, (hOpMyBaHHS
HAaBUYOK pPeIaryBaHHs HepeKiay, a TaKOXK PO3BUTOK 31aTHOCTI
J0 MDKMOBHOI TpaHcopmarii. OxpeMy yBary IHpHUALIEHO
MpoOJNeMaTHIli  €KBIBAJICHTHOCTI  TEpPEKiagy, M0 3YMOBIIOE
KOPEKTHICTB IIepe/iadi 3MIiCTy 3a YMOB MiXKKYJIETYPHOT KOMYHIKAIIil.

HaronoutyeTbcs Ha BOXIMBOCTI iHTEr palii nepekiaganbKol
MiATOTOBKYU 3 MPOQECIiiHUMU JUCHUILIIHAMH, 110 3a0e3redye
KOMIUIEKCHHH PO3BHTOK MOBHOI OCOOMCTOCTI MailOyTHBOTO
(axiBusg. BusHaueHO poib BHKJIAJada SK MejaiaTopa Mik
IHIIIOMOBHHMM TEKCTOM Ta CTYJICHTOM: CaMme BHKJIaZa4 CIIPHIE
ajianTarlii HaB4aJIbHOTO MaTepiaty BiIIOBIIHO 10 PiBHS MOBHOT
MiATOTOBKM ayAWTOpil, BiH JOMOMAarac CTYIEHTY PO3BHHYTH
aHAJIITHYHI 3MI0HOCTI Ta MOBHY IHTYIIIiIO, 5IKi (DOPMYIOTHCS
BHACIIIJIOK LiJIECIIPSMOBAHOI IPAKTUYHOI JiSUIHOCTI.

To3HayeHo HaNPsIMK y HABYAHHI ITEPEKIIA Ty TITOBHX TEKCTIB,
M0 BKJIFOYAIOThH ITiJIBUIICHHS MOTHBAIlIl CTY/ICHTIB, PO3BHUTOK
THYYKHX TpOQeciiHUX HAaBUYOK Ta 3/IaTHICTh 10 e()eKTUBHOT
KOMYHIKalii y MXKHapoIHOMY NpogeciiiHOMy cepeoBHIL.

Haronomnyerscst, o pe3yabTaTuBHICTh HABYAHHS TEPEKIIATy
JIIOBUX ~ TEKCTIB  aHDIIMCHKOKD  MOBOK  3a0e3MevyeThes
IHTerpaui€lo JiHrBICTHYHHX, MPO(ECIHHNX Ta MDKKYIBTYPHHX
3HaHb, a TAKOXK 3aMIPOBAKCHHIM 1HIMBIyaJli30BaHUX OCBITHIX
CTpareriii, CpPsIMOBAHUX Ha SIKICHY IiJrOTOBKY (haxiBIB 10
MDKMOBHOI MpoQeciiiHOT B3aeMO/Iil.

KurouoBi ciioBa: n1inoBuil nepexiaj, aHIIificbka MOBa,
MDKKYJIBTypHA KOMYHIKallis, TEPMIHOJIOTiSI, HepekaJanbKi
METOAU, HaBYaHHS IepeKIay.
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